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Eskandar Jahanbani

Editor’s Note

Editor in Chief

Social Tribute l

The summer holidays are upon us. This is our combined issue for August
and September, and then we are off on vacation. Our next issue will be
released in October. The summer holiday season is a great opportunity to
reflect on what has happened in the industry so far and what is in store for
the rest of the year. The good news is that after a rendezvous with one of
the worst recessions, we managed not only to survive but thrive.

Following a very successful Ipex, which was dubbed as the recovery Ipex
by almost all the pundits in the Industry, Fespa Munich, held from 22 to 26
June, 2010, brought another major boost to the industry this year. We have
a comprehensive round-up about the event in this issue. Our contributing
editor Dr. Nicholas Hellmuth from FLAAR offers a firsthand account of this
most important signage industry event.

The event was hugely successful with visitors from all over the world
flocking to Munich. Major large format printer manufacturers featured
their solutions for the signage industry as well as screen printing markets.
Fespa has been steadily evolving into a major global event during the past
decade. The show is now a springboard to launch state-of-the-art digital
technologies and innovative materials as well as e-signage and traditional
screen printing equipment, which are increasingly being replaced by large
format printers.

Our next highlight is an article on the current state of workflow solutions in
the market, including the latest updates on web-to-print solutions and MIS
systems.  Digital workflows have truly revolutionized the entire graphic
communication process. The workflow continues to evolve, and during
Ipex, major prepress vendors offered their latest versions of workflow
systems. The trend seems to be heading towards total integration between
digital and offset printing equipment.

We hope you enjoy reading our cocktail of news, views and round-ups in
this issue compiled with a touch of summer holiday excitement.

The summer
holiday is a great
opportunity to
reflect on what has
happenedin the
industry so far and
what is in store for
therest of the year

UNICEF Partners with Aramex to Promote

Corporate Cards Collection

The “Cards Full of Life” campaign is focused on raising funds for child survival and

development
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sales of greeting cards to achieve
UNICEF’s objectives in providing child
survival and development, education,
children’s rights, and healthcare.

As part of the new agreement,
Aramex will expand the scope of
its current express arrangement to
include free-of-charge service for all
outbound domestic and international
consignments of UNICEF's Abu Dhabi,
Riyadh and Dubai offices. Aramex
will also handle delivery of UNICEF's
card orders within the UAE, Bahrain
and Saudi Arabia, as well as inbound
delivery of cards from Bahrain and
Saudi Arabia to Dubai.

Dr. Ayman Abu Laban, UNICEF

The United Nations Children’s Fund
(UNICEF) has partnered with global
transportation provider Aramex for its
logistical requirements in promoting
its Corporate Cards campaign 2010.
The “Cards Full of Life” campaign is
aimed at raising funds through the

Representative in the Gulf said, “The
support of a strong partner, such as
Aramex, has been crucial to the suc-
cess of our initiatives in support of the
children of the region. The nature of
UNICEF's operations means that our
requirements are often time-sensitive

and necessitate excellent reach to the
citizens of the region who are likely to
support UNICEF's action to promote
children rights.

“Over the years, Aramex has built a
strong and successful relationship
with UNICEF, one that is founded on
a shared commitment to social devel-
opment and sustainability,” said Hus-
sein Hachem, Aramex Chief Executive
Officer for the Middle East and Africa.
“The extension of our collaboration
with UNICEF is in recognition of these
common goals, and in our belief that
we can accomplish a lot more through
sustained and closer engagement.”
The Corporate Cards collection com-
prises a range of specially designed
cards suitable for all seasons. Buyers
can choose from an array of multi-
lingual greetings or customize their
cards with company logos and mes-
sages. The catalog can be viewed on
www.unicef.org/gao.
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Egypt: Ashmand Seals Screen Truepress Deal
Photo Screen Eqypt is the first company to install the 4-colour offset Dipress

From left toright:

Ashraf A.Moneim (Ashmand
co.,agent of screen in Egypt),
Ashraf LAtif and Mohamed
Hamed (photoscreen Egypt),
Mark Sherman (Screen UK)

Ashmand Co., the sole agent
of Screen Media and Precision
Technology Company in Egypt,
has announced the sale of the first
Screen Truepress 344 in the country
to Photo Screen Egypt. The deal was
finalized during the Fespa Munich
exhibition in June 2010.

The Truepress 344 is an A3 four-

color digital offset press that can
print onto paper ranging from 90 x
148 mm to 340 x 470 mm, at 7000
impressions per hour.

Mohamed Hamed and Ashraf Latif,
owners of Photo Screen Egypt,
explained why they decided to
invest in the Truepress 344 and how
they can utilize its features.

“The Truepress 344 features
automatic  paper feeder and
delivery adjustment mechanisms
that reduce the amount of time
and labor required to prepare the
press for printing. The machine is
remarkably fast; its Multi Array Laser
Diode (MALD) head exposes four
printing plates simultaneously,”
Mohamed said.

“An automatic feeder setup enables
usto printeverything from postcards
and envelopes to A3 size papers.
Also, the Truepress 344 comes with
TrueFit Advance, an automatic
print quality management system
that assists in controlling ink key

and dampening solution levels
throughout the print run to assure
consistently high quality with
minimal operator intervention.”
Ashraf ~ Abdel Moneim, Vice
President, Ashmand, said,
“Following the purchase of a Screen
CTP machine earlier this year, Photo
Screen Egypt realized that the
Truepress 344 is the best printer for
their business because it is a unique
digital press that uses the traditional
wet offset printing process to create
high-quality prints on a wide range
of substrates. The Truepress 344
features Screen imaging technology
with proven results for computer-
to-plate (CTP) as well as a newly
developed compact imaging unit.
The result is clear reproduction
down to the finest detail. All of the
features of the Truepress 344 are
designed to suit the on-demand
printer  without compromising
print quality or limiting the types of
substrates that can be used.”

KSA: Sarawat Modern Printing Press Invests in
Heidelberg SM 74

Installation of the 4-colour machine will be first in the southern region of Saudi Arabia
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Sarawat Modern Printing Press
in Saudi Arabia has invested in
a Heidelberg Speedmaster SM
74-4 colour press, reported by
Heidelberg to be the first 50x70
4-colour machine in the country’s
southern region. The deal was
signed through Juffali Printing
Systems (Heidelberg Saudi Arabia).
Abdullhadi Othman Alghamdi,
owner of Sarawat, said, “Buying
Heidelberg Print Master 52 s
the natural way for our printing
press to evolve, since we had
previously invested in a SM 74-4
machine. The reason we invested
in such a size now is because all
the right indications are there,
which encourages us to continue
developing.”

ul

believe Heidelberg was an
excellent choice, due to the trust
built between us and them over
the past 20 years. Heidelberg
doesn’t need to be recommended
or approved by anybody in regards
to its name and reputation, or
distinguished customer service.
The company takes good care of
its clients, monitors the market
and follows up on its products
so that they don’t demand much
maintenance by their users.
Heidelberg also finds out the
client’'s suggestions and needs,
and addresses them,” he added.

Talking about expansion plans,
Alghamdi said the company
is intensifying its efforts into
developing its  post-printing

section.
“I think we are expanding in
a vertical way rather than a

horizontal way, while ensuring
that neither overruns the other.”
According to Alghamdi, the
Saudi market has witnessed
major developments and
made significant leaps in the
printing  industry, especially
since many were relying on
new possibilities so they could
join a new generation of press
owners. “I think that all of the
printing segments are subject
to development in Saudi Arabia,
although probably at different
levels-depending on how much
they were affected by the global
recession,” he said.



KSA: Obeikan Launches Recyclable Obesmart

Fabrics at Fespa

The Obesmart PP Premium, PP Standard, and PE 180 complement the PV(-free
range of OTF Cybertex products

At Fespa Munich 2010, Obeikan
Technical Fabrics (OTF) continued
its focus on green products and
launched three new products under
the brand name Obesmart; the fully
recyclable fabrics—Obesmart PP
Premium, Obesmart PP standard
and Obesmart PE 180—comple-
ment the PVC-free woven polyester
products under the Cybertex brand
of vinyl coated polyester fabrics
recently launched at Sign & Graphic
Imaging Middle East exhibition in
Dubai.

Other new products from Obeikan
include Poly Propylene fabrics that
are printable with solvent, eco and
UV prints and are fully recyclable.
Kenan Aljazairi, Sales & Marketing

Manager, Obeikan Technical Fabrics,
said, “Fespa was a very good show
for us which helped us obtain
important business leads and pro-
vided an excellent opportunity to
launch OTF green products and to
discuss with current partners new
opportunities.”

Obeikan’s latest investment has
been its new Obeikan Technical
Yarn plant, which started operation
in January 2010 for the production
of high tenacity, low shrinkage yarn.
“By the end of 2010, Obeikan will
install a coating line for soft signage
products (5m wide); this will further
improve our position in the large
format textile media segment. OTF
will also install a recycling line that

will enable us to convert some of the
PVC fabric waste into complimen-
tary non-printing material,” Kenan
said.

Kuwait: Global Graphics Launches basysPrint
UV Setter Series 800

Al Masaieed Press recently installed a UV Setter 800 digital screen imaging machine

Global graphics Art Suppliers
announced the installation of a UV-
setter from basysPrint at Al Masaieed
Printing Press in Kuwait. The UV
Setter 800 Digital Screen Imaging
machine is a ctp platesetter capable
of handling all plate formats up to a
maximum of 1,150mm x 940mm.
The digital plate setter uses DSI3
imaging technology with one
imaging head for conventional
printing plates, fully automated
(plate handling, interleave paper
removal) and including one
retractable register system.
basysPrint, a division of Punch
Graphix N.V. from Belgium, develops,
manufactures  and  distributes
prepress equipment and related
software for offset printing in the
commercial and newspaper sectors
under the basysPrint brand name.
Ayman Abou El Farag, General
Manager of Global graphics, said,
“The basysPrint machines were the
first, and until recently the only ones,
to use UV-sensitive offset plates

technology. The main advantage
of the machine is that printers can
continue to use conventional offset
plates that are still cheaper than the
plates designed specifically for other
CtP setters. basysPrint technology
lowers the threshold for filmless
printing, particularly for medium-
sized firms printing relatively high
volumes, for whom the cost of the
plate is key.”

Punch Graphix sales manager Tom
De Langhe added, “At present,
basysprint is the only high quality
computer to plate system that
is very reliable and offers the
customer savings up to 30% on the
consumables. In the current tough
economic situation, printers are
looking for ways to minimize their
production costs, and basysPrint
works toward offering the best
solutions to help them. Even by
investing money on new ctp
equipment they can save money
with basysPrint.”

“basysPrint  platesetters  are

distinguished by their user-
friendliness and reliability. They lay
the foundation for exceptionally
high-quality printing. With the
Series400,800,6and 11 UV-Setters,
basysPrint is primarily aiming at
the commercial, packaging and
book printing markets, as well as at
medium and large-sized printing
companies. The Series 11, 15 and
16 are suitable for printing large
format posters,” Tom said.
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Iran: Comets are Everywhere
Azad University joins semi commercial bandwagon, with an all new web press from KBA

KBA recently shipped a 16 color
Comet web offset press to Azad
University in Tehran. The press,
which has been shipped from
Germany earlier than expected,
will be installed in university’s new
printing facility in Kahrezak.

The floor-mounted KBA Comet for
Azad University will be configured
with two KBA Pastoline reelstands,
KBA Patras M reel handling. The
Comet will have a 500mm (1934in)
cut-off and a maximum output of

375,000 copies per hour in straight
production. The standard web width
will be 700mm (2772in), although the
press will be able to handle a variety
of widths from 635 to 870mm
(25 - 34%in). Press specifications
include automatic ink pumping,
and provision has been made for
extra features such as a thermal air
dryer, a gluing device, length and
cross perforators, a section stitcher,
quarterfold, etc., for printing semi-
commercials. The Comet press line
will be controlled and monitored
from two EAE consoles complete
with diagnostics PC. The press is
equipped with heatset capability
for printing semi-commercials as
well as newspapers.

A number of newspapers and
publishers have opted for Comet
presses including, Quds Newspaper
in Mashhad, Resalat newspaper,
Iranian media enterprise, Karapayam
Publishing & Printing in Teheran;
Karapayam, prints newspapers
and periodicals, and tabloid inserts
(e.g. classified ads) with up to 152
pages for Hamshahri Newspaper,

the biggest full-colour newspaper
in Iran.

Hussein Gholamreza Zadeh, director
of Azad University’s print house,
said, "The press has been tailor made
to suit our requirements. The press
has one dryer with the capability
to add a second heatset dryer; the
press is 10 meter high its rollers
and cylinders have been modified
based on our requirements. We will
print the university’s newspaper
Farheekhtegan as well as a range
other newspapers and magazines
with the new press.”

Azad University’s print house was
established in 1995. The company
which prints more than 1000
textbooktitles each yearis equipped
with an arsenal of sheetfed presses.
Islamic Azad University,
(Daneshgah-e Azad-e Eslami) is
a private chain of universities in
Iran. Headquartered in Tehran,
the Islamic Azad University was
foundedin 1982 and currently hasan
enrollment of 1.3 million students,
making it one of the world’s largest
universities.

Egypt: Al Masry Group Expands Service and

Maintenance Operations
The company has relocated its offices to Al-Obour City

Al Masry Group has relocated its
offices to Al-Obour City, 20 km
from Cairo. The company has
now added a comprehensive
service and maintenance centre

for printing machines that
operates advanced technologies
and solutions.

The launching ceremony was
attended by representatives
from various printing presses in
both government and private
sectors. A welcome speech was
given by the CEO of Al Masry
Group, Eng. Ahmad Al Masry, and
company vice presidents Eng.
Islam Al Masry and Eng. Marawan
Al Masry.

Al Masry Group also unveiled a
new collection of lamination echo
cellophane packaging machines.
Two models were showcased:
the Tiger M920 featuring manual
feeding and lightening, and $920
featuring manual feeding and
semi-automatic lightening.

The machines use new
packaging films from Echo
Film; a newly developed self-
adhesive film. “The machines
are environmentally friendly
as they do not require the use
of glue. Instead, they rely on
cellophane, which is composed
of natural ingredients made of
corn, notably less expensive than
the traditional cellophane that
is 30% cold-pressed. The natural
cellophane is also produced with
70% less heat, while maintaining
the same levels of quality. These
packaging machines work on
temperatures between 60-130
degrees Celsius, with a speed
of 30 metres per hour, and with
maximum  packaging  width
reaching 88cm,” Ahmad said.



KBA Commercial Web Offset

KBA Compactas
More than just printing

Technological excellence - even in high-performance commercial offset —

is not an end in itself. It is there to enhance quality, cost efficiency and
handling. Our Compactas set the benchmark in the field: custom-configured
press lines for 16 to 80 pages, plus innovations like minigaps, individual
drives and variable-format folders, help you raise your competitive profile in
this fiercely contested market. Want to know more? We'll be happy to oblige.

Egypt: +20 2 2589-1259, khaaa@kheiashy.com, Iran: +98 21 2202 6984, m.a.haery@inprinta-gmbh.com,
Lebanon: +961 5 951126, limak@limak-lebanon.net.lb, Saudi Arabia: +966 1445 5579, graphic.supplies@gmail.com,
Syria: +963 1122 16067, kabbani@mail2syria.com, Turkey: +90 212 571 55 12, bojunga@tnn.net,

UAE: +971 2 673 0555, kteily@emirates.net.ae, www.kba.com Koenig & Bauer AG

KBA.F.401.e



News

Regional

Lebanon: Indevco Paper Containers wins DuPont
Grand Prix Cyrel Award

DuPont Packaging Graphics hosted the award ceremony in Barcelona in June to
honour package printing entries from the Mediterranean and UK

From leftto right:

Elie Khattar, Unipak Manager-
Repro Center; Asuman Yazici,
Sales Manager, DuPont Turkey;
Antoine Douaiher, Director
Business Development, Indevco;
Abdo Khoury, Sales Manager,
Dynagraph

Beirut-based Indevco Paper
Containers, a division of the Indevco
group, won the second place in
the category of Corrugated Pre-
Print E-Flute & Fine at the 2010
International Grand Prix Cyrel Awards
held in Barcelona, Spain, in June.
The award ceremony was held as
part of a trio of events held between
April and June in Germany, Czech
Republic and Spain to honour
printing & packaging entries
employing flexograpy, from Central
& Northern Europe; Central & Eastern
Europe; and Mediterranean and UK,
respectively.

For the awards held in Barcelona,
more than 750 entries, printed
with DuPont Cyrel products, were
submitted from Africa, France,
Greece, ltaly, Middle East, Portugal,
Spain, Turkey and United Kingdom.
The flexo printing packages
submitted tothejury were evaluated

on criteria such as package design,
substrate selection, quality and
difficulty of reproduction and
printing, and final printed package
appearance and functionality.
Submissions were placed in the
following categories: Carrier Bags,
Bags on Paper, Sacks, Tag & Label,
Flexible Packaging, Folding Carton/
Beverage Carton, Corrugated Pre-
Print, Corrugated Post-Print B flute
and Coarser, Corrugated Post-Print
E flute and Finer as well as Best
Conversion and Other Specialties.
The Grand Prix Cyrel Awards
is held to promote the growth
of  flexography  within  the
printing packaging industry. The
International Flexo-Print-Pack
Congress is a formal presentation
of the awards to the winners of the
printing competition. At the 8th
Flexo-Print-Pack Congress, DuPont
presented the results of a Life Cycle
Assessment (LCA), comparing Flexo
to Gravure in order to quantify the
environmental performance of the
two alternatives, additionally to
comparing solvent processing to
thermal processing.

The study, based on data collected
from tradeshops and printers
serving the flexible packaging and
tag and label markets in North
America and Europe during 2006-
2007, was conducted in compliance
with I1SO 14040-44.

Comparing  the results  of

flexographic printing versus
rotogravure printing, flexography
has a 43% lower environmental
impact for greenhouse gas
emissions and 31% lower use of
non-renewable energy use on an
area of printed product basis. To
illustrate the inherent technology
differences between flexographic
and rotogravure printing, aligned
models were developed based on
printers only using plastic substrate.
The average aligned plastic substrate
flexography impact is 51% lower in
GHG emissions and 48% lower in
non-renewable energy consumption
than the average aligned plastic
substrate gravure impact.

A second study comparing thermal
platemaking to solvent platemaking
for flexo indicate that thermal
imaging results in a reduction in non-
renewable energy of approximately
60 percent and a reduction in

greenhouse gas emissions of
approximately 51 percent.
DuPont  Packaging  Graphics,

supplier of flexographic printing
systems and a division of DuPont
de Nemours and Company, is
celebrating 35 years of ‘Advancing
Flexography’, with the 8th Flexo-
Print-Pack Congress held alongside
the Grand Prix Cyrel Awards.
DuPont Packaging Graphics operates
in the Middle East, mainly through
its distributor Dynagraph in Kuwait,
Lebanon and UAE.

Iran: June 22 Declared Religious Advertising Day
The day is noted for the establishment of the Islamic Propagation Organization
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The advertising industry gets its
largest share of business from religious
organizations. This thriving relationship
has just got a boost with the
government authorities declaring June
22 as 'Religious advertising day".

The significance of June 22 is that the
Islamic Propagation Organization,
a religious institution in Iran, was
established under the instruction of
the late Imam Khomeini, the leader

of the Islamic revolution. Following
the decree by Imam Khomeini,
the Islamic Consultative Assembly
(Majlis) described the status of
the organization as a public non-
governmental establishment. The
Islamic Propagation Organization has
set up branch offices in all provinces
and towns for cultural and religious
propagation.

Among the biggest spenders in

advertising are Howzeh- ye Elmiyeh
Qom, Iran’s largest religious university;
and Astan Qods Razavi, a printing
facility in the city of Meshed equipped
to print 5 million copies of the Quran,
annually. Based on figures released
by the Ministry of Culture and Islamic
Guidance, religious books take away
the biggest chunk of publishing
budget compared to the books with
non-religious content.



KSA: Banawi Group Expansion Successful under

Global Investment House Capital Management
The packaging company’s diversification plan was financed and managed with the
Global Opportunistic Fund I since 2006

Banawi Industrial Group
(BIG), based in Jeddah, Saudi
Arabia, announced that its
fund management company
has successfully exited its
investment in Banawi Group.
Global Capital Management,
the private equity asset
management arm of Global
Investment House, exited the
Global  Opportunistic  Fund
| (GOF 1) through a buyback
arrangement with BIG's
founding shareholders.

Rajiv Nakani, CFA, Managing
Partner at Global Capital

Management, stated, “We are
proud to have supported the
development of an exemplary
firm like BIG over the past few
years and to have witnessed the
substantial growth and diversity
it achieved during the same

period.” He added, “Despite
the difficult market conditions,
we managed to close the
Banawi Industrial Group exit
transaction in a profitable and
timely manner.”

Sheikh  Hussein Al Banawi,
Chairman and Chief Executive
Officer of BIG, said, “Having GOF
| as a partner, represented by
Global as the fund manager, for
the pastthreeyearshas provided
great value to our Group at
all levels. Global’s leadership
believed in the BIG story and
saw an example of how regional
private equity fund managers,
such as Global, can play a vital
role and add value as growth
capital financiers in the GCC and
the wider Middle East region.
The active contribution Global
made within the institution

of our Board of Directors and
its various committees has
provided tremendous support
to our management team’s
plans. This has resulted in BIG
achieving substantial growth
levels, be it towards strategic
expansion into new markets or
territories or extension of our
business activities.”

Banawi Industrial Group was
founded in 1957 by Sheikh Ali
Al-Banawi as the first commercial
printing and paper-based
packaging Company in the
GCC region. The company is
currently active in the packaging
and specialty chemicals
sectors with four subsidiaries,
Banawi Container Group Co.,
Ashwa Technologies, Henkel
Technologies Egypt and Henkel
Technologies Middle East.

Banawi
Industrial
Group was
founded

in 1957 as
the first
commercial
printing and
packaging
Companyin
the G(C

Dubai International Convention & Exhibition Centre, Dubai - UAE

For further details please contact us at : APP International Marketing Pte Ltd. Al Ghurair CityOffice Tower 4,
Suite 735 PO BOX 51347 Deira, Dubai United Arab Emirates Tel: 971-4-224-3224 Fax: 971-4-2221446
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Egypt: Elias & Sahara Expand Digital Printing

Capacity with Xerox Presses
The printers have invested in a Xerox 700 digital printing press and 4127

enterprise printing system

Nadim Elias, Chairman and CEO
of Sahara Printing Company.

Cairo-based  sheet-fed  offset
printers Elias Modern Publishing
House and Sahara Printing

Company have announced their
decision to diversify their business
and expand their facilities with a
bigger foray into digital printing.
The printers have installed Xerox
digital printing presses to offer
intelligent digital print solutions
for both B&W as well as colored
printed products to the market.
Elias Modern Publishing House
and Sahara Printing Company have
invested in a Xerox 700 digital color
press and 4127 enterprise printing
system.

“Elias Publishing & Sahara Printing
Company are now in a better
position to market themselves as
a one stop shop approach for all
their clients’ printing requirements.
We are definitely on our way to
acquire a major share of the digital
printing industry by promoting
and highlighting the benefits of
digital printing technology and
their immense possibilities to the
Egyptian market,” said Nadim
Elias, Chairman and CEO of Sahara
Printing Company.

Elias Modern Publishing House
and Sahara Printing Company are

among the market leaders in Egypt
in the production of magazines,
books, brochures, and all types
of commercial printing jobs. Both
companies cater to short schedules
and requirements for high quality
jobs of varying scales and volumes.
Elias Modern Publishing House
expanded considerably after the
establishment of Elias Modern
Press in 1987, and the founding of
Sahara Printing Company in 1995,
a new print house established in
partnership with paper trader Adel
Botros and situated in a tax free
zone to better serve international
demand. Sahara Printing exports
more than 50 percent of its
production to Europe, Africa and
the Middle East.

EFI Monarch and
PrintFlow for Job
Workflow Automation

Sahara Printing Company has
installed the EFI Monarch ERP
system including the PrintFlow
Scheduling system to connect its
two printing plants and automate
its job workflow. EFI Monarch is an
automated print production and
management solution for large,

single and multi-plant operations
and EFl PrintFlow is a dynamic
scheduling tool that closes process
gaps, adjusts to rapidly changing
conditions and optimises the entire
business operation.

“We chose EFI Monarch because
we have two printing plants. We
have been searching for an MIS
solution for two years now and
we determined that Monarch
has the best multi-plant support
and PrintFlow provides unique
automatic scheduling capabilities”,
said Dahlia Sobhy, Sahara Sales
& Client Service Manager. “It will
help us increase productivity
significantly.  That's  especially
important when you are dealing

with an international customer
base.”
“Sahara Printing’s success is

based on their determination to
provide customers with more
than great output. They believe
in the ultimate customer service
experience. EFI Monarch and
PrintFlow will allow them to
provide superior service while
becoming even more profitable,”
said Marc Olin, General Manager
and Vice President of EFl's
Commercial Print Systems unit.

Dubai: Al Futtaim Introduces Paperless Coupon

System for DSS Promotions
Customers can participate in draws during Dubai Summer Surprises by registering

their details electronically
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Majid Al Futtaim Properties is
introducing a paperlessautomated
coupon system at its flagship
shopping destinations-Deira City
Centre, Mirdif City Centre and Mall
of the Emirates—during the Dubai
Summer Surprises festival.

The first-of-its-kind system for
shopping malls in the region
enables customers to participate
in promotions and draws by
presenting their receipts at
customer service desks and
register all their data electronically

into the system, instantly entering
their details into draws.

Once registered, visitors receive
an e-coupon via SMS sent straight
to their mobile phone and on
their next spend they can simply
present their mobile phone
number to enter the draw again.
Fuad Sharaf, Vice President, Mall
of the Emirates, said, “We are
continuously looking for ways to
improve our customers experience
during shopping festivals such
as DSS, to ensure that visiting

our malls at this exciting time is
always fun and hassle free. The
introduction of our ingenious
new e-coupon system makes
it so simple and easy for all our
customers to participate in our
amazing DSS promotions. We
have already received great
feedback from our visitors about
the convenience the new system
offers.”

Majid Al Futtaim Properties is a
key sponsor of DSS for the 13th
successive year.



Al-Yaum Media House & WAN-IFRA are inviting you to

THE BEST TWO INTERNATIONAL
PRINTING TRAINING WORKSHOPS
EVER EXECUTED IN THE MIDDLE EAST

workshop1 ] Oct. 11 | Prepress Course for Standardized Production

* ISO 12647-3:2005 requirements
* Color Separations (UCR-GCR)
* Color Proofing

* Screening Technology

* The RIP

workshop 2 § Oct. 12-13 § Implementation of ISO in the newspaper plant

* CTP Cadlibration
* Plate Quality Control

* Press Variables Trainer:
* Press Calibration Moritz Schwarz
* Print Quality Control IFRA’s Senior Consultant

* Measuring Devices for density, color & register
* Live Press Testing
* Hands on evaluation of press test

Now, take your print quality
to the level

aa""
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To Contact: Alyaum Training Center, Dammam, Saudi Arabia
E-mail: tfrainingcenter@alyaum.com
Phone: +966.3.858-08-00; ext 8174 or 4148 Mob: +966.053034448
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Bahrain: Al Watan Newspaper Sets up New

Printing Facility

The press will provide printing and distribution services for international clients

Adel Hiji Ebrahim,
General Manager, Al Watan
Newspaper

bl

Al Watan newspaper, a prominent
Arabic-language daily published
in Bahrain by Al Watan for Printing
& Distribution Company, is
undergoing a makeover with new
services and a new printing facility
with added production capacity.

Adel Hiji Ebrahim, General Manager,
Al Watan Newspaper, shares with
ME Printer the company’s vision
for Bahrain’s media sector and
the establishment of a high-end
printing services hub for the region.

Have you invested lately in new
services or machines or adopted
new software or workflow
systems?

Yes, in order to keep up with
the fast-paced revolution in
information technology and the
innovations brought about by
new media, we always invest to
develop our capacity and stay in
line with these technologies. This
is done either by purchasing new
machinery or introducing new
services, along with the required
upgrades for various methods of
work flow systems.

We recently made several trade
agreements with our local, regional
and international partners in
various fields, most significantly
in printing and information
technology, which has resulted in
the expansion and diversification
of our product range.

As part of our development
plans, we are currently working
on completing a new printing
press for the company, which
will undoubtedly support our
requirements for increased
production capacity levels.

What are your new products and
services to be launched in your
markets?

Al Watan has offered and will
offer in the near future a number
of highly advanced publishing
services and products that keep
up with today’s informational
revolution, partly because it's
our national duty, and also to
increase trust among our local and
international readers.

Among our innovative
newspaper services is a new
specialized  daily economic

supplement that distinguishes
our brand from local competitors.
With the completion and release
of its third issue this month,
the supplement proved to be a
unique and successful project.
Moreover, Al Watan recently
presented a  sports-specific
service, which was directly linked
to one of the most important
international sports events- the
FIFA World Cup 2010.

Al Watan is currently working on
the final phase of completing its
new printing press, which has
been established according to the
highest international standards
and will mark an important shift
in Bahrain’s paper and printing
markets. The new press is also
expected to attract many local
printing orders, as well as printing
and distribution orders for regional
and international magazines and
newspapers.

In keeping up with international
technological developments,
our company has developed an
interactive news website, which is
considered to be the first of its kind

in Bahrain. The website has been
developed with the most advanced
visual and audio technologies,
allowing browsers to express
their opinions and share their
perspectives either via SMS/MMS
or by video. This portal also acts as
a communication bridge between
the company and its partners
across the world.

Do you have plans to create
new partnerships with printing
manufacturers and developers
of workflow systems?

We certainly do. According to
short and long-term strategic
plans, Al Watan for Publishing
and Distribution is committed
to being up-to-date with the
constant developments in the
printing and publishing industries.
We are currently exploring a few
partnerships that will advance our
work and develop our productivity,
as well as present new technologies
that coincide with our clients’
expectations in the local and
regional markets.

Have you recently organized
any events, activities, seminars,
educational courses, or
exhibition shows to promote
your products?

Yes indeed. This is usually
accomplished  through  direct
organization of events. We have
run a unique, wide-scale campaign
that continued for nearly one
month and included many events
and activities across the kingdom.
Furthermore, we  co-organize
events with companies and
commercial or local establishments
that are linked to us in strategic
ways.

Do you have plans for expansion,
mergers, or takeovers in the near
future?

In alignment with the strategic
scheme that we have laid
out, the company will soon
be implementing its plans for
expansion in related fields and
taking up a more responsible
and competitive role in Bahrain’s
media sector.



Middle East: Flint Group Improves Infrastructure

for Packaging and Narrow Web Customers
The recent acquisition of ink manufacturer Torda will consolidate Flint’s strategy for

emerging markets

Flint Group, manufacturer of
printing consumables and
solutions provider to packaging
and print media industries, expects
its recent acquisition of Swedish
ink manufacturer Torda to provide
the company with an excellent
platform in Dubai to strengthen its
position in the Middle East region.
Torda has been present in Dubai
since 1981 and has manufacturing
and fully equipped laboratories in
UAE.

“Adding these facilities to the Flint
Group service and production
network  will increase  the
company’s presence in the Middle
East. We intend to capitalise on the
Torda facility and local knowledge
to significantly expand our
presence in the region,” explained
Anthony Murphy, who has recently
been  appointed  Commercial

Director and General Manager Flint
Group Packaging and Narrow Web,
Middle East.

“Flint Group has a significant
market share in both packaging
and narrow web inks in the
Middle East region. We will use the
combined set up and capabilities
of Torda and Flint Group in the
Middle East to offer our customers
a strong product portfolio and
a strengthened local service out
of one hand. With the new set up
we will be able to serve both local
customers but also the Middle East
sites of international packaging
and label printing groups in a more
effective way,” Anthony said.

As part of its global expansion
plan, Flint Group acquired Russian
packaging ink manufacturer and
distributor Premo Inks in 2009.
In January 2010, Flint Group

B |

Picture: Berry van Meel, Netherlands: “Museum Visitor #50”
A colourful package for the Middle East...
Flint Group Packaging and Narrow Web combines high quality products, innovations and local service for customers in the Middle East.

We know that every job and every country is unique and have therefore improved our infrastructure in the Middle East:

¢ New platform in Dubai (former Torda site)

* Local manufacturing

* Fully equipped laboratories

* Local printing and ink experts with long lasting experience

* Global support for the new site by the Flint Group service and production network

For complete information on how we can deliver the results you demand and deserve:
Flint Group Dubai * P O Box 60436, Dubai, United Arab Emirates * T +971 42 664 720

FlintGroup

announced the expansion of its
packaging inks manufacturing
operations in Poland to meet
increased demand.

Rely on us.

FlintGroup
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Iraq: Al Mada Establishment Eyes Huge Growth

in Media Sector

Apart from strong investments in its newspaper division, the company is foraying into

the TV business

Ghada Al Amili
General Manager,
AlMada Newspaper, Iraq

Al Mada Establishment for Media
Culture and Arts is embarking on an
ambitious plan to capture a large
share of the Iragi media industry. This
has been evident from the company’s
recent investments in its newspaper
division and plans to expand into
television.

Ghada Al Amili, General Manager, Al
Mada Newspaper, elaborated on the
latest development in its newspaper
business.

“In early 2009, Al Mada Establishment
for Media, Culture & Arts decided to
upgrade its entire design printing
software with the most advance
solutions available in order to keep
up with the ongoing developments
in modern printing technology.
We started off by using the new
publishing software Adobe Indesign
CS4 to design and publish our daily
newspaper and the magazines
and publications issued by the
foundation. We have also started

using Adobe lllustrator CS4 to achieve
high accuracy in creating logos and
drawings and for designing and
produce the publications.”

Al Mada currently uses Adobe
Photoshop CS4 for editing graphic
images- especially after the additional
features applied to the software such
as 3D Layers- as well as the ability to
fully control the shapes created with
3D Max 2010. “We have also started
using Adobe Incopy to improve text
editing and to facilitate the process of
art production,” Ghada said.

“In 2009, we started operating a Goss
roll printer partially; the machine
prints 24 pages of the newspaper,
as well as its supplements. In the
near future, we plan to employ the
machine to its full potential to print
another 20 pages, and we might
integrate both parts and link the
pages at the same time. We also hope
to buy Offset printers in the future, to
handle the printing of the magazines
and commercial brands.”

The company recently installed a US-
manufacturedVutek5330largeformat
printer, mainly for flex applications.
“The Vutek has features such as
‘Vutek smoothing’ for distortion free
output when printing images with
heavy color saturation; printing on a
wide variety of substrates, including
vinyl, pressure-sensitive, paper, mesh
and textiles; low friction kit that
allows for difficult materials to be
run more easily; printing up to 164
feet (5 meters) in width; up to 330
dpi resolution produces images that
are sharp, crisp and consistent; and

printing up to 2,230 square feet (207
square meters) per hour,” Ghada said.
Al Mada has been taking further
steps to promote its services through
events and roadshows. “We regularly
organize events and activities such as
Al Mada Educational Week; Al Mada
Mornings; Nuhawer  Workshops;
Al Mada events in Al Mutanabi,
and international and local book
fairs. Recently, we launched the
Arbil International Book Fair and
Sulaimaniya International Book Fair,
amongst other exhibitions across
Irag.”

Commenting on the company’s
expansion plans, Ghada said, “We
are currently working on setting up
TV production studios. Also in the
pipeline is a new satellite channel—
Al Mada Satellite.”

Al Mada Establishment for Media
Culture and Arts operates multiple
media organizations such as Al
Mada Newspaper; Dar Al Mada
for Publishing & Distribution in
Al Damascus; Al Mada Cultural
and Arts House in Al Mutanabi; Al
Mada Company for Publication
Distribution; Al Mada Centre
for Public Opinion Surveys; Al
Mada Institute for Training &
Development; Zamwa Marketing
& Advertising; and a TV Production
Company.

Supplements published with Al
Mada Newspaper include Al Mada
magazine; Al Nahj magazine; Narjes
magazine; Hewar Sport magazine;
Tattoo monthly newspaper; and The
Free Book Project.

Middle East: YouGov Survey Finds Arab Women

Highly Proficient in Internet Use

45% of the participants read articles and magazines online

o ‘ ME Printer Aug - Sep 2010

A survey conducted by UK-based
market research firm, YouGov, has
revealed that Arab women are highly
proficient in their use of the internet:
71% of the women participating
in the study belong to a social
networking site; 66% connect with
friends online on daily basis; 83%
access the internet from home;

34% spend online at least 10 hours
a week, and 45% read articles and
magazines online.

The UAE ranks second among
internet usage in Middle Eastern
countries, with 55 per cent of women
using the internet for more than
seven hours a week

The study was commissioned by

anazahra.com, a portal run by Abu
Dhabi Media Company (ADMC)
and dedicated to the modern Arab
woman.

The survey sample size was 1,251
female respondents in the United
Arab Emirates, Saudi Arabia, Kuwait,
Oman, Qatar, Bahrain, Jordan, Syria,
and Egypt.



Add more value to every print job.
Enhance visual appeal and return on investment!

3 machines

installed

Autoprint Fine Coat 80, an offline
sheet fed UV/Aqueous coating
machine adds more value to every
print job. Be it a full, spot or spot not
coating. It enhances visual appeal of the printed

material and protect the printed surface. F <

Autoprint Fine Coat 80 enables to coat on thin and thick papers 1
(60 gsm to 450 gsm) at the maximum speed of 5000 sheets/hour.

It is designed to handle various applications like Blister, Primer, Scratch Off,

Playing Cards Coating etc.,

Brought to you by Autoprint, a leading manufacturer of printing and allied machinery, with over 7620 installations worldwide and
exporting to over 46 countries in 5 continents. Every machine is backed by world class and world wide service support network.

Features at a glance: * Stream Feeding ¢ Pull type Side Lay on both sidese® Fully Pneumatic Operation ¢ Double Sheet Detector
* Swing Arm Gripper * Centralized Operation Panel * Coating through Anilox Roller * Continous Drive for Fountain Roller

for more details, contact:

Autoprint Machinery Manufacturers Pvt. Ltd.

autopri nt Kaanchan, 9 North Huzur Road, Coimbatore - 641 018. INDIA

Ph: 91-422-2212416, 2216750. Fax: 91-422-2212749.
Email: info@autoprint.co.in Visit us at: www.autoprint.in

MAKE A DIFFERENCE WITH AUTOPRINT FINE COAT 80

ensuring value driven relationship

Please visit www.autoprint.in to know about other exciting Product Range from Autoprint
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Canon Wins Six Buyers Lab Summer Pick Awards
Four Canon printers received 5-star ratings for energy efficiency

Four Canon devices earned five-star
ratings for energy efficiency in BLI's
Environmental Test Reports: Canon
imageRunner Advance (C5035i
in the A3 Colour MFP category;
Canon i-Sensys MF8350Cdn in the
Personal/Small Workgroup Colour
Multifunction  Printer category;
Canon i-Sensys MF6680dn in
the Personal/Small  Workgroup
Monochrome Multifunction Printer
category; and Canon iR3245N in
the A3 Monochrome MFP category.

Advance C5035i's environmental
performance was its very low sleep-
mode energy usage, resulting in
significant projected annual energy
savings. This is further boosted by
the model’s ability to come out of
deep sleep mode to conduct a print
job then drop immediately back
into deep sleep mode after the job
has been completed.”

Nicholas van Santen, B2B
Marketing Manager, Canon
Middle East commented,

Nicholas van Santen, Canon  also  received two “Canon is committed to helping
Marketing Manager, Canon ‘Outstanding Achievement’ awards  its business customers work
Middle East within the scanner category more productively and with
. for Canon imageFormula P-150 improved energy efficiency.
Canon printers and scanners ,,tople  scanner and Canon’s To be recognised by BLI for six
bag.ged ,S'X ’O'utstandlng’ CaptureOnTouch document  Summer Pick awards is a fantastic
achlevement at BLIs Summer scanning software. achievement that illustrates
2010 I?'Ck Award.s. The  devices “Formany consumerstoday,energy  the real commitment of Canon
recogplze.d by testing and research efficiency is just as important as to engergy efficient office
organisation, Buyers Laboratory g ctivity and reliability,” said products to help our customers
!nc. (BLI)|ncludethe|mageFormuIa, David Sweetnam, BLI's European consume less energy, thus saving
|mageRunner,. imageRunner  pocearch and Lab Manager. “The  money and improving their own
Advance and i-Sensys models. key factor in the imageRunnner environmental credentials.”
(] ]
KSA: Saudi Xerox Sees 20 Percent Growth in 2009
Demand for MFPs and document management services contributed toward the
company’s strong performance during Q1 and Q2 this year
vices for various industry sectors.  who presented us with the Chief
Ehab Guindi, General Manager Operating Officer’s Special Rec-
of Saudi Xerox said, “The strong ognition Award for exceptional
growth achieved in 2009 reflects performance in 2009.”
our strength in providing proven The award is presented to one out
and advanced printing and docu-  of 130 countries in Eastern & Cen-
ment management solutions to tral Europe, Middle East & Africa
the local market in KSA. We are Operations and marks another
experiencing particular interestin  success for the Olayan Group,
Xerox solutions that are, environ-  Xerox’s Joint Venture Partner in
mentally friendly, cost efficient Saudi Xerox.
Ehab Guindi,

General Manager of Saudi Xerox
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Saudi Xerox Limited (SXL) released
its 2009 growth figures showing a
20% growth in revenue compared
with the previous year, despite
challenging economic times.

The first & second quarter of 2010,
have been buoyant for Saudi
Xerox, with considerable demand
for color multifunction devices
and document management ser-

and innovative. The solid growth
achieved in the Kingdom of Saudi
Arabia underscores Xerox as one
of the leading vendors in the lo-
cal market with further plans to
aggressively expand across the
Middle East region and achiev-
ing further growth in 2010 and
beyond.”

“In addition, we were honored
to welcome our regional COO,
Roy Harding in Saudi Arabia,

The COO award regionally rec-
ognizes SXL for the company’s
significant growth, balanced op-
erational performance, strategic
planning, people development
and overall brand representation
in the market to continually suc-
ceed and set standards of excel-
lence for outsourcing, high end
production printing systems,
office colour and implementation
of Lean Six Sigma.



Autoprint India Introduces Product Range in

Middle East

The manufacturer is seeking new export opportunities for its sheetfed offet,
computer stationery and label printers

India printing machinery
manufacturer Autoprintisintroducing
its range of products in the Middle
East. This includes machinery for
sheetfed offset printing, computer
stationery printing, post-press, and
label printing and packaging.

The company is placing focus on
affordability with the launch of a

named Dion 450, targeted at short
and medium-run print jobs.

The list of Autoprint brands is as
follows: Single-, two-, and four-
colour sheetfed offset printing
machines—1510 Colt, 1520 Colt,
Knight, Dion 250, Dion 450; single-and
two-colour stationery offset printing
machines—PTP 7000s, PTP 10000i;
post-press  equipment—Reckoner
VDP (variable data inkjet printing),
Fine Coat 80, Repetto 65; and label
printing machines—Tag O 100 HPD,
Alca Gamut 250.

CN Ashok, Commercial Director, said,
“The continuous efforts by the R&D
and marketing departments coupled
with the ambition to innovate and
introduce new products has facilitated
Autoprint to imprint its success stories
all over India and in 46 countries. The
company also enjoys the support of its
Joint Venture partner in Spain for the

manufacture and supply of high end
label printing machines and finishing
line equipments.”

Established in 1992,  Autoprint
Machinery Manufacturers Pvt
Ltd. currently operates three

manufacturing plants in India. The
company exports it products to 42
countries worldwide.

four-colour sheetfed offset printer

14" ANNUAL SIGN & GRAPHIC IMAGING MIDDLE EAST EXHIBITION 2011

SIGN UP FOR YOUR COMPANY’S SUCCESS

Participate and access over 10,000 serious business visitors from 84 countries. _
Be part of the ultimate platform for the Signage, Graphic Imaging, Screen and Digital Printing Industries.

JANUARY 24 - 26, 2011, DUBAI AIRPORT EXPO, DUBAI, UAE.

Endorsed by Supported by  Supporting Association Official Media Partner Organised by PO. Box 50006, Dubai. UAE
: J?\ Tel:+971 4 3435777, Fax: +971 4 3436115,
‘ o INTERNATIONAL EXPO-CONSULTS LL.C. Email: signme@iec.ae,
VIE Prix - Connecting Opportunities . . .
Pt wgane | a4 member of Fala Holaimg WWEDSItE: www.signmiddleeast.com
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Agfa Graphics Acquires Pitman Company USA
The deal will consolidate Agfa Graphics’ presence in the US industrial printing
industry and its entry in packaging and pressroom printing

The Pitman
Company
acquisition
substantially
increases

Agfa Graphics’
revenue in the
US to more than
$500 million

Agfa Graphics has signed an
agreement to purchase the
assets of the Harold M. Pitman
Company, a leading US supplier
of prepress, industrial inkjet,
pressroom and packaging print-
ing products and systems.

The Pitman Company acquisi-
tion substantially increases Agfa
Graphics’ revenue in the US to
more than $500 million. The
incremental EBIT contribution is
expected to be well in line with
Agfa Graphics’ global 7 percent
target. After the closing, Agfa
expects further growth of its US
top line resulting from the com-
bination of expertise available
in both companies. Agfa also
expects strong synergies to be
delivered from the consolidation
of sales forces and the reduction
of G&A expenses.

Based in Totowa, New Jersey,
the Pitman Company counts

502 employees and 16 locations
throughout the USA. The acquisi-
tion will enable Agfa Graphics to
significantly strengthen its posi-
tion in the US printing industry.
Pitman’s large customer base
and knowledge of the industry
will offer immediate and unique
growth opportunities for Agfa
Graphics’ industrial inkjet and
prepress solutions.

Agfa Graphics’ addressable mar-
ket will increase substantially,
thanks to the addition of numer-
ous product lines to its offering,
including flexographic printing
2/3plate solutions for the pack-
aging industry, pressroom prod-
ucts and value added services.
Moreover, Agfa Graphics will be
able to complement its own de-
veloped industrial inkjet offering
with the addition of a vast range
of media, new inks and wide
format printing systems.

“Pitman’s strong distribution
network and broad portfolio of
products and systems,
combined with our leading
technology, will provide us with
promising growth opportunities
in this strategically important
region. One glance at Pitman’s
extensive catalog is enough to
understand that we will consid-
erably expand our scope,” said
Stefaan Vanhooren, Agfa Graph-
ics’ president. “One of the main
drivers behind this decision was
the fact that we gain a unique
opportunity to significantly grow
our inkjet business.”

Pitman’s Chairman of the Board,
Paul (Peter) F. Schmidt, Jr., stated,
“Our family built the Pitman
Company into an industry lead-
ing graphic solutions provider
and for over 50 years we have
been strategic partners with
Agfa.”

Heidelberg’s Cost-Cutting Measures to Create
Savings of EUR 60 Million in 2010-11

500 jobs are expected to be cut worldwide until October 2010

Bernhard Schreier
Heidelberg CEO
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The management and works
council of Heidelberger Druck-
maschinen AG (Heidelberg) have
agreed on a package of measures
in a reconciliation of interests.

The package comprises an agree-
ment to forgo collectively agreed
payments and company contribu-
tions, the company’s option of
drawing on additional working
hours and an innovative working-
time concept. One element of
the agreement is that staff can
voluntarily reduce their contractual
working hours to 57 percent of the
original level on a permanent basis,
with a corresponding cut in pay.
The company will provide compen-
sation for part of the lost salary for
a period of maximum four years.
The working hours of staff adopt-
ing this employment model will be
based on company needs.

This concept is intended to reduce
the number of compulsory redun-
dancies still required. Taken as a
whole, the package of measures is
expected to cut around 500 jobs
worldwide at Heidelberg until
October 2010, around one third of
these in the sales organizations.
As part of this package voluntary
and socially acceptable measures
have already resulted in some staff
leaving the company or conclud-
ing agreements to terminate their
contract of employment.

As planned, the company is thus
implementing its package of
cost-cutting measures, including
saving of non-personnel cost. A
key element of this package is
to cut costs by an initial EUR 60
million in financial year 2010/2011
and a total of EUR 80 million in
financial year 2011/2012. Together

with the EUR 400 million of savings
already achieved in financial year
2009/2010, this will result in total
annual savings of EUR 480 million
by financial year 2011/2012.
“Following  constructive talks,
management and employee
representatives have agreed on
a Heidelberger Weg (Heidelberg
Way) - a strategy for adapting
existing capacities to the order
situation while still keeping as
many staff and thus as much valu-
able know-how as possible at the
company. We have also achieved
our savings targets,” said Heidel-
berg CEO Bernhard Schreier. “The
package of measures now agreed
marks a new departure for every-
one involved in the negotiations
and demonstrates a great sense
of responsibility on all sides,” he
added.
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KBA Printers Incorporate Greenhouse Gas

Emission Calculator
An online platform developed in collaboration with ClimatePartner allows
customers to track their print shop’s carbon footprint

KBA is offering its customers a
solution for calculating green-
house gas emissions generated
by their printing production runs.
The online platform has been
developed in collaboration with
Munich-based climate protection

consultancy ClimatePartner.
Printing shops can use the plat-
form to calculate the CO2 emitted
in their printing production runs,
which could then be neutral-
ized by participating in certified
climate protection projects. Print-
ing shops registering at www.
climateneutralprinting.com/kba
enter data relevant to emissions
and obtain the information on
their printing shop’s individual
carbon footprint, enabling them
to henceforth print in a climate
neutral manner.

Klaus Schmidt, Director of Market-
ing and Communication at KBA,
said, “Knowing a printing shop’s
carbon footprint is the starting
point for making improvements
in  environmental protection.
Climate neutral printing is one of
many services offered by KBA for
sustainable printing production.
We hope to support our custom-
ers not only with highly energy
efficient printing equipment and

our commitment to waterless
offset printing in environment
friendly production, but also
to help them to select the best
printing substrate and finishing
processes with respect to envi-
ronmental protection. That's why
we’ve made the decision to come
together with ClimatePartner
to create an online platform for
climate neutral printing.”

KBA and ClimatePartner had been
industry partners since 2008. The
new service will be launched in
German and English and will be
offered simultaneously in Europe
and the USA..

“Having a partnership with KBA
is an important milestone for us,”
said Moritz Lehmkuhl, founder
and CEO of ClimatePartner GmbH.
“This tool makes it possible for
printing shops to provide inter-
ested customers with the oppor-
tunity to neutralize those emis-
sions by participating in certified
climate protection projects.”

Amazon Kindle e-book Sales Surpass Hardcovers
In the past three months, 143 Kindle e-books have been being sold for every 100

hardcover books
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Amazon has announced that the
sales of books for the Kindle e-book
reader are far ahead of those of its
hardcover books. As per the com-
pany, 143 Kindle e-books have been
being sold for every 100 hardcover

books over the past three months.
Over the past month, for every 100
hardcover books Amazon.com has
sold, it has sold 180 Kindle books
Recently, Amazon cut the price of
Kindle and announced the new
Kindle DX eBook reader to keep up
in competition with Apple’s iPad
and Barnes & Nobles’ Nook reader.
Jeff Bezos, CEO of Amazon said,
“Amazon.com  customers  now
purchase more Kindle books than
hardcover books-astonishing when
you consider that we've been selling
hardcover books for 15 years, and
Kindle books for 33 months. The
growth rate of Kindle device unit
sales has tripled since we lowered
the price from $259 to $189.”

The Association of American Pub-
lishers’ latest data reports that
e-book sales grew 163 percent in
the month of May and 207 percent
year-to-date through May.
However, Credit Suisse Research
Analyst Spencer Wang has
estimated that Amazon’s share
of e-book sales would fall from
90 percent to 35 percent in the
next five years, mainly because
of the entry of devices such as
Apple iPad into the e-book space.
Furthermore, Google has already
opened up doors to offer half-a-
million e-books for Sony Reader
and Project Gutenberg offers a
huge collection of copyright-free
books.



India Emerges Fastest Growing Market for Paper

Consumption

Paper industry poised to grow 8% annually

The Indian paper industry is
poised to grow and touch 11.5
million tonnes from 9.18 million
tonnes to 2011-12 from 2009-10 at
the rate of 8% per annum, accord-
ing to The Associated Chambers
of Commerce and Industry of
India (ASSOCHAM).

The ASSOCHAM paper on
“Growth of Paper Industry in
India”, indicated that per capita
paper consumption increased to
9.18 kg on 2009-10 as compared
to 8.3 kg during 2008-09. Still, the
figure is low (9.2 kg) compared
to 42 kg in China and 350 kg in
developed countries.

India has emerged as the fastest
growing market when it comes
to consumption, posting 10.6%
growth in per capita consumption
of paper in 2009-10. This demand
is fuelled by growth in the up-
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stream market of paper products,
like, tissue paper, tea bags, filter
paper, light weight online coated

paper, medical grade coated
paper, etc.
Paper varieties produced in

India include printing and writing
paper, packaging paper, coated
paper and some speciality paper.
Varieties under printing and writ-
ing paper are creame wove papet,
super printing paper, maplitho
paper (non-surface and surface
size), copier paper, bond paper
and coating base paper and oth-
ers. The varieties under packag-
ing paper are kraft paper, boards,
poster paper and others. The
other varieties under coated pa-
per are art paper/board, chromo
paper/board and others. There
are approximately 600 paper mills
in India, of which twelve are major

players.

India imports about two million
tonnes of pulp (soft wood and
hardwood) and waste paper (sack
waste for unbleached grades, en-
velopes waste, cup stock for white
grades and magazine waste) for
newsprint.

India exports the following
grades of papers to Middle East,
South Eastern countries, Eastern
Europe and USA: A4 copiers,
wood-free (mostly from bamboo
and agro waste by several small
mills), MG varieties (from small
agro based mills), coated duplex
(mostly recycled fibre) and large
quantity of converted products
like stationery items, calendars,
books, magazines, children’s play
books and comics.

India exports
to Middle

East A4
copiers paper,
wood-free,
MG varieties,
coated duplex
papers and
large quantity
of converted
products
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Dubai: HP ME and Al Suwaidi Computer Launch
First HP Print Station in UAE

The 24/7 print centre will serve small and medium enterprise customers by
offering design and printing of photos, posters and outdoor banners

| 4p FIN]

HP Print
Stations are
targeted at
individuals
who don't
have a printer
athome,
professionals
who require
specific
solutions and
businesses
that need high
volume print
outs
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HP Middle East and Al Suwaidi
Computer Co. LLC recently inau-
gurated the first HP Print Station
in UAE. The launch event was held
on 7 July at the Rose Rayhaan by
Rotana hotel in Dubai, attended by
HP and Al Suwaidi executives who
announced the the location of the
print station—near the Dubai In-
ternational Financial Centre—and
organized a tour for the attendees.
The Print Station programme-
which has already been rolled out
across the company’s EMEA region
delivers a one-stop-shop service
for high-value print and design
jobs for small-and-medium-sized
business, including photo, poster
and outdoor banner printing. The
HP Print Station concept is geared

toward offering the business
community a professional and
convenient one-stop printing shop
to enhance business or marketing
materials.

HP Print Stations are HP branded
stores focusing on service and
convenience that will primarily ad-
dress small and medium enterprise
customers and will cater for a wide
range of printing applications. The
HP Print Station Dubai will be oper-
ated by Al Suwaidi Computer, to
address a broad range of customer
segments and demands.

“The HP Print Station concept is
being implemented in the UAE to
address specific customer needs
based on a country wide customer
feedback HP has received recently.
The needs which the HP Print Sta-
tion concept addresses include:
making high quality printing ac-
cessible and fast for the travelling
business person; simplifying and
speeding up the process of getting
great quality printouts and, provid-
ing equipment for special printing
applications. We plan to roll out ad-
ditional stores in the UAE within the
next year,” said Amin Mortazavi,
General Manager, Imaging and
Printing Group, HP Middle East.
Jaimi  Cyrus, Director, Channel
Sales & Programs for HP in Europe
Middle-East and Africa, said, “The
printing market in the UAE is grow-

_— |
ing at a rapid rate, there are now
50 HP Print Stations in 9 countries,
including now 3 in the Middle-East
and HP is currently planning for
more.” Jaimi Cyrus also added that
“SMB'’s constitute more than 85% of
the total business revenue and that
owing to the strong UAE govern-
mental focus on SMB development
this is forecast to rise in the future.
While representing close to 9% of
the total Middle Eastern printing
market, the UAE is forecast to be
the fastest growing market in the
region with projected growth of
55% between 2007 and 2012."

Al Suwaidi Computer General
Manager Shibu Das said during the
opening: “We are extremely
excited to be part of the launch of
HP Print Stations in UAE. This is a
unique customer oriented initia-
tive, bringing more convenience,
high quality and cost effectiveness
to every single audience and we are
happy to be a part of that.”

HP Print Stations are targeted at
three main audiences in Dubai,
namely: individuals who don't have
a printer at home and are look-
ing for convenience and quality;
professionals who require specific
solutions for their specialised ap-
plications; and businesses that
need high volume print outs and
are looking for cost effectiveness
and quality.



Dubai: OKI Business Seminar Addresses Resource
Management and Innovation
OKI launched its C300/C500 range of colour printers during the event

OKI Printing Solutions recently
held the “OKI Business Efficiency
Seminar” in Dubai to discuss ways
to boost efficiency in the work-
place and enhance productivity.
The event covered the areas of
new efficiencies in finance, re-
source management and innova-
tion, as well as hosting interactive
sessions that took a practical look
at tools to help businesses drive
for greater efficiency.

The seminar saw the launch of the
new range of OKI colour printers,
the C300 and C500 series for the
SMB market.

“Printing is very often overlooked
when efficiency is addressed.
While in fact, the biggest un-
measured cost in an organization
is printing, which can hemor-
rhage the capital expenditure
if not managed and controlled
properly,” said John Ross, General
Manager of OKI printing solutions
in the Middle East, India and East
North Africa. “The recent Centre

for Economics and Business
Research (cebr) report commis-
sioned by OKI showed earlier that
a country like the UAE can save
up to $110 million and spare the
environment 9,000 tonnes of CO2
if business printing was more ef-
ficiently managed.”

“We're offering today products
that help businesses compete
more effectively when their ser-
vices are professionally presented
and their customers’ needs are
swiftly met,” added Ross.

Binod Shankar CFA, MD of Genesis
Institute highlighted how analyz-
ing cost structure coupled with fi-
nancial planning could transform
the bottom line in a SMB. Carol
Talbot, Director at Matrix Training
Solutions gave a interactive ses-
sion about how to achieve success
through changing mindsets.
Jennifer Baxavanis, the head of
BAX Consultancy LLC, discussed
the importance of sales training
in order for sales persons to be

more capacitated to close more
deals and secure more business
contracts.

The event addressed the impor-
tance of staff empowerment and
motivation in achieving business
efficiency. Vivienne Strettle from
KVS Consultancy explained how
valuing each employee in any
organization, no matter where he/
she sits in the hierarchy, directly
impacts its productivity.

From left to right:

Vivienne Strettle, KVS
Consultancy; Jennifer
Baxavanis, BAX Consultancy;

Genesis Institute

John Ross, OKI Printing Solutions
ME; Carol Talbot, Matrix Training
Solutions; and Binod Shankar,

KSA: Saudi Media Show 2010 Dates Announced
The third edition of the event will be held in Riyadh on 11-13 October

Batola Company for Local & Interna-
tional Exhibitions has announced that
the third edition of Saudi Media Show
will be held at the Riyadh International
Convention & Exhibition Centeron 11-
13 October 2010.

The international exhibition is special-
ized in the fields of advertisement,
publication and media in the king-
dom and is targeted at professionals
working in publication agencies, pho-
tography and production, advertising,
newspapers, TV and satellite channels,
marketing companies, events and
festivals management, broadcast-
ing, arts production, publishing and
distribution, printing presses, public
relations, etc.

This year's event follows a hugely suc-
cessful second edition of Saudi Media
Show, which had the participation of
local and international agencies and

SALIDH

was held under the sponsorship of His
Excellency Dr. AbdulazizKhouja, Minis-
ter of Culture and Information, and His
Excellency Dr. Abdulaziz AlImulham,
Assistant deputy minister of planning
and studies. The event is supported by
the Ministry of Commerce, Ministry of
Culture and Information.

The Kingdom of Saudi Arabia has
seen an increase of about 30% in
expenditure in the media sector, and
approximately 891 million Dollars
were spent to develop it 2004; this
volume has been increasing by 15%
annually till the year 2008.

“The event organizers have come up

MediaShowz=010
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with a show format aimed at attract-
ing public relations and marketing
officers at government and public
entities, employees of the Ministry
of Culture and information, and
Supreme Commission for Tourism
and the Municipality of Riyadh City;
executive  managers,  designers,
artists, managers of banks, financial
institutions, restaurants and hotels;
advertisement, publication and media
agencies, and officials in private and
public educational, health and food
sectors,’ said Rodina Waleed of Batola
Company for Domestic and Interna-
tional Exhibitions.
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Product Display XEROX, EPSON, MULLER MARTINI, HP

Xerox Print Advisor

Software for ColorQube 9200 Series
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Xerox Corporation has unveiled
a new software tool for its Col-
orQube 9200 Series multifunc-
tion printers (MFP) that prompts
office workers on ways to save

Epson Aculaser (X16

money and print greener.

The web-based software called
Xerox Print Advisor uses on-
screen prompts to alert users to
simple actions they can take to
print smarter. For example, if a
user chooses to print a multiple
page document on one side only,
an on-screen message appears
recommending two-sided print-
ing.

Free to ColorQube 9200 Series
customers, Print Advisor collects
data on all print jobs, such as
how many pages each user prints
daily, providing valuable infor-
mation to the IT department. A
variety of detailed reports help
office workers and IT administra-
tors make more informed and
responsible print decisions.

For IT managers looking for
enterprise-wide reports and us-
age data, Xerox Print Advisor Pre-
mium will be available for a fee.
The premium version extends

MFP for small and medium businesses

Epson has announced the Middle
East launch of a new colour laser
multifunction printer series. The
AculLaser CX16 series, which
replaces the Epson Aculaser CX11
series, is targeted at small and me-
dium businesses with features such
as afirst page out time of 14 seconds
for mono and 23 seconds for colour,
and a duty cycle of up to 35,000
pages per month. The Aculaser
CX16 series prints at a resolution of
1200 x 600 dpi and uses Epson Acu-
Brite toner for professional quality
colour output.

Khalil El Dalu, General Manager, Ep-
son Middle East, said, “The AcuLaser
CX16 series is compact and easy

the benefits beyond ColorQube
9200 Series users and provides
detailed data and reporting for
all networked printers and MFPs
as well as those directly connect-
ed to users’ PCs. Administrators
also can create custom end-user
prompts to deliver additional
information relevant to their
organizations.

“Xerox’s Print Advisor is a well
thought-out application that will
promote awareness and educate
users on the impact of their per-
sonal printing,” said Jon Reardon,
group director, Office Document
Technologies, InfoTrends. “It's a
powerful tool to drive respon-
sible printing behavior. Using
Xerox's cartridge-free solid ink
technology, the ColorQube 9200
Series cuts the cost of color prints
by up to 62 percent and gener-
ates 90 percent less supplies
waste compared to traditional
color laser MFPs.”

to set up, with high speed USB 2.0
and a small footprint to fit into any
business environment. Front access
makes it very easy to change or
replace paper and toner cartridges,
and the 200-sheet multipurpose
tray offers media flexibility. Small
and medium businesses in the
region can benefit immensely from
the speed, reliability and cost effi-
ciency of the AculLaser CX16 series.
High capacity cartridges along with
Energy Star-qualified power effi-
ciency ensure that running costs are
kept low. With high performance
printing at a low cost per page, this
device is one of the best value solu-
tions available on the market today.”



Muller Martini VSOP

Printing Press with Sleeve Technology

Muller Martini is launching this year
a new variable sleeve offset press
(VSOP) printing press with sleeve
technology for web offset printing
presses for package printing. Since
the acquisition of the patents for
the VSOP model series from Drent
Goebel last year, Muller Martini has
introduced a range of equipment in
offset printing. The Muller Martini
range of printing presses are aimed
at various applications from print-
ing of traditional forms and paper
labels to extensive and versatile
film wraps, film labels and shrink
sleeves.

Noticing a trend where more
and more food manufacturers
are choosing shrink sleeve labels
- particularly for beverages and
milk products, Muller Martini is
capitalizing on the possibilities in

HP ePrint

design and labelling for the food
industry. Studies have indicated
that products bought straight from
the shelf are almost always chosen
for their packaging.

The manufacturing costs in the
printing plant and processing costs
at the filling machine are higher for
shrink film than for paper labels.
However, according to Muller
Martini, the new VSOP technology
makes shrink sleeves an increas-
ingly attractive form of packaging,
even in terms of price.

Our solutions,” said Hanspeter
Pfister, Managing Director of Muller
Martini Printing Presses GmbH in
Maulburg, “allow customers to
implement promising new busi-
ness models in the growth market
of flexible and carton packaging.”

Web-enabled Printing Solutions

HP has unveiled a new category
of web-enabled printing solutions
designed for the cloud that will
allow printing from any email
device to any new ePrint-enabled
printer from anywhere in the world
through the new HP ePrint technol-
ogy; store documents or files in the
cloud and print direct when need-
ed; transform their printers into
publishing platforms from which
they can customise print apps, such
as news and creative after school
activities, directly to their home
or business printer; and manage
and customise their full printing
experience through the new HP
ePrintCenter to enjoy relevant,
fun and interesting content that is
formatted for efficient printing.

HP Middle East announced a full
suite of web-empowered e-all-in-
one printers for home and busi-
ness—HP Photosmart Premium
e-All-in-One; HP Photosmart Plus e-
All-in-One; HP Photosmart Wireless

e-All-in-One; and HP Photosmart
Premium Fax e-All-in-One.

“We are once again revolutionising
printing to make web-empowered,
cloud-enabled printing the new
industry standard,” said Amin Mor-
tazavi, General Manager, Imaging
and Printing Group, HP Middle East.
“We know that our customers want
an easy way to print their content,
anywhere, anytime. We're making
that a reality today by giving people
the power to print from any web-
connected device-smartphones,
iPads, netbooks and more.”

In use the HP ePrint platform,
every HP ePrint printer will have a
unique simple email address that
allows the sender to deliver a print
the same way they would send an
email message. Users also can send
documents to print through an HP
ePrint mobile app on their smart-
phone device to a home, office or
public print location such as a hotel
or FedEx Office store. Customers
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will be able to send Microsoft Office
documents, Adobe PDFs and JPEG
image files, among others.

The HP ePrintCenter is an online
hub for all HP customers to explore
new services and customise their
printing experience.
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Dr Nlcholas Hellmuth, FLAAR Reports

The FESPA expo in Munich,
22-26 June 2010, was a
huge success. Thousands
of print shop owners,
managers and printer
operators came to Germany
from all over the world.
Obviously, most of them
were European. Visitor
count from the Americas
was low because there are
plenty of signage printer
trade shows closer to
home. But attendance was
excellent the first four days
and remained steady on
the fifth day.




WERE CLEARLY
THE PRIMARY
DISPLAYS

VUTEk, WP Digital, GRAPO, HP,
Agfa, and many other manufactur-
ers featured their UV-cured printers
in booths throughout the first three
main exhibit halls.

WP Digital had a large booth with
plenty of space to move around
to see both their new faster Swiss-
built combo transport belt flatbed
and also to inspect their 5-meter
roll to roll printer. Their handsome
exhibits included specialty applica-
tions such as printing on glass.
VUTEKk clearly had the best location
of all-at the entrance to the main
wide-format hall, B1. Their booth
was packed every day. Since print
shop owners say that feeding
boards is a weak point of other
brands, it has been good to see
the Media Master on the VUTEk
GS3200.

HP exhibited two of their large
heavy-duty printers, the HP Scitex
TJ8600 (Turbolet) and the HP
Scitex FB7500. For mid-range they
showed the new HP Scitex FB700,

which appears to potentially
perhaps replace the FB950 from
ColorSpan days.

Durst had both their impressive
Rho 1000 as well as their new Rho
750HS and a new textile machine
to compete with the aging former
Gandinnovations AquaJet.

GRAPO displayed their agile Shark,
a combo transport belt flatbed
with feeding mechanism. GRAPO
also exhibited their new flatbed
that replaces the earlier Manta. The
GRAPO booth was of ample size
and was nicely organized.

Adfa has completed the take-over

of the remnants of Gandinnova-
tions and still has the excellent
sales team for Middle East and Af-
rica who were all present at FESPA.
Fujifilm Sericol exhibited print-
ers from Inca and UVISTAR, a
rebranded roll-to-roll from Matan,
which had its own booth.

The above listed companies were
clearly the leaders for mid-range
to high-end UV-cured printers,
both in terms of diversity of models
and experience in the UV-curing
market.

Gerber is now consolidating their
mid-price range of innovative
cationic ink UV printers with a new
model designation, CAT.

SkyAir Ship exhibited their dedi-
cated flatbed UV-curing printer in
a booth with an Eastern European
focus; many print shop owners who
attended FESPA were from Central
Europe and Eastern Europe.

In the categories of entry-level and
mid-range printers, Mimaki had the
most diverse number of different
models. Hybrid printers have not
been successful since dedicated
flatbeds and combo transport belt
are more useful. So the Mutoh
hybrid Zephyr has been reborn as
a special printer for traffic signage
materials with special inks.
Teckwin, Flora, GCC, Meital, SwissQ-
print, Screen and others exhibited
various kinds of flatbed UV-curing
printers.

FLATBED CUTTERS
AND CNCROUTERS

Since there are more and more
flatbed UV printers being sold,
the market for flatbed cutters and
CNC routers continues to rise.
Kongsberg, Zund, Aristo, and AXYZ
were the major brands at the high
end. Gerber also had their cutter
on display. Unless we can visit a

factory or end-users we prefer not
to comment on pros and cons of a
brand. But | have visited printshops
with Kongsberg flatbed cutters and
they are very pleased.

A significant advantage of a Kongs-
berg cutter is that they (EskoArt-
work) are also the manufacturers
of i-Cut vision guidance system
and also the manufacturers of all
their own software (i-cut Suite). So
with EskoArtworks everything is
integrated within one all-encom-
passing company. This provides an
advantage for people considering
their Kongsberg flatbed cutter.

TRADITIONAL
WATER-BASED
PRINTERS

Canon was present at FESPA;
in the US, Canon is usually
completely absent from signage
trade shows. So it was nice to see
Canon Europe team and their new
imagePROGRAF printer models
such as the iPF8300.

HP exhibited their new Designjet
75200 model, but otherwise their
booth concentrated on displaying
UV-cured and latex ink systems.
Epson did not exhibit many water-
based printers because they are
still attempting to take over the
eco-solvent market share from
well-established players such as
Mutoh, Mimaki, and Roland. But
eco-solvent was not successful
in giclee (color gamut is not ad-
equate and giclee ateliers prefer
NO-solvent; none, not even light
or eco-solvent). So with the giclee
market not eager for eco-solvent,
Epson is attempting to extend its
reach into the signage market.
The snag here is that HP with its
latex inks has a head start and
the product is not considered a
solvent ink.

nEpULl

Since there
are more and
more flatbed
UV printers
being sold,
the market
for flatbed
cutters and
CNCrouters
continues to
rise
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Resin water
based inks
are the new
breakthrough

The only chance for Epson to gain
significant market share would be
to surprise everyone by embracing
Sepiax ink and in this way beat
all other inks. Otherwise Mutoh,
Mimaki, and Roland will continue
to hold their market share in eco-
solvent. Canon and HP now hold
most of the market share for tradi-
tional water-based inks (because
thermal printheads can allow
faster printing than Epson piezo
printheads). Epson held significant
market share in past years, but
Canon has invested significantly
in water-based printer printhead
technology and after taking over
all Encad’s former market share,
is now taking over Epson market
share and encroaching also on
HP’s market share.

FLAAR hopes Epson can rebound,
but eco-solvent ink is a past
technology and Epson is almost
a decade too late. Resin ink is a
much better solution in today’s
rapidly changing world.

SOLVENT, LITE
SOLVENT, AND
ECO-SOLVENT
PRINTERS

Seiko had a neat, clean, well-orga-
nized booth for their ColorPainter
series of mild-solvent printers. This
Seiko ink has an advantage of be-
ing bright, colorful, and of course
works well on traditional signage
material. Resin ink prints “on

everything” but ironically it prob-
ably prints better on wood, stone,
metal and unique materials than
it prints on PVC. In other works,
Seiko mild-solvent ink still has an

advantage for standard signage
and banner materials.

DGI was conspicuous by its total
absence (or if they were there, |
certainly did not see them). This is
the first time this well-respected
Korean manufacturer of solvent
printers has been completely
absent from a popular major sign
expo.

A Scorpion solvent printer was
exhibited from Korea. The Scor-
pion has a good reputation but
not many distributors so is rarely
visible at trade shows.

Mimaki, Mutoh, and Roland
each had their basic range of
eco-solvent  printers.  Roland
mentioned their metallic ink but
it was not a major focus as it was
at trade shows in other countries
earlier in the year. Eckart exhibited
their comparable effects metallic
eco-solvent ink for Mimaki in a
separate booth.

Mutoh showed a new bio-solvent
ink that seeks to be betterin all the
aspects where the original MuBio
ink did poorly. But not one of the
three eco-solvent companies
exhibited anything that could
compete with resin inks (Sepiax,
water-based) or can compete with
HP latex ink for innovation.
Perhaps the new Mutoh ink came
close, but there were no brochures
available and we have not tested it
atall.

RESIN-BASED INK
PRINTERS

Resin inks are the new break-
through. They are water-based but
require only 45-55 degrees C for
curing (so they don’t need 90 to
100°C as latex inks do). In addition,
resin inks can print on thick or rigid
material. But every ink has plusses
and minuses: a plus for HP latex
ink is that it comes with robust
printers made from the ground
up to handle the needs of curing.
For resin inks, their biggest hurdle
is that the inks are so new that
most printers are, at most politely,
retrofitted. Some were obviously
quickly jerry-rigged to handle this
remarkable ink.

But by VISCOM later this year,
hopefully, the printers will be
better able to handle Sepiax ink
and by FESPA Americas and then
ISA in Spring 2011 better still. By
FESPA 2011 it should be possible
to see major brands of printers,

designed from the ground up to
handle Sepiax ink. Once there are
major manufacturers who offer
dedicated flatbeds with Sepiax
ink, this remarkable ink chemistry
will gradually rival UV-cured print-
ing systems (and a printer for Se-
piax ink does not need expensive
mercury art curing lamps)

Sepiax had their own booth and
their ink was in printers exhibited
at three other booths. So far this
ink works best in the Mutoh Val-
uelet hybrid. That's because this
printer has a hot air duct providing
heat from above: resin ink does
best with heat from below and
also above (especially for rigid
materials). For discussion of all the
features of Sepiax resin ink, plus
and minus, see the FLAAR Reports
on Sepiax and HP latex ink on
www.large-format-printers.org.
However the major breakthrough
will be when Sepiax ink has
partners using Spectra or Koni-
caMinolta printheads in industrial
sized wide-format dedicated flat-
bed printers. The other break-
through will be when a major
Japanese company is innovative
enough to realize the extraor-
dinary opportunity that this ink
could provide to their company.
Sepiax ink already works well with
Epson printheads.

TEXTILE PRINTERS

| was hoping for more innovation in
textile printers, perhaps something
new or spectacular. The Zimmer
Colaris printer was definitely spec-
tacular but is at the expensive high
end (not for a normal print shop).
HP latex ink actually does well for
soft-signage and is one of the ap-
plications | may be studying in a
future project.

Durst exhibited a new dye-subli-
mation textile printer.

Klieverik was the most visible heat
transfer system for serious produc-
tion. There were Klieverik branded
heat transfer systems in several
booths.

A few of the major Italian brands
of textile printers participated with
modest booths that did not display
all their capabilities (d-gen from Ko-
rea had by far the largest and most
dynamic booth, in association with
their German distributor MultiPlot).
Both Mutoh and Mimaki featured
dye-sub or disperse dye printers in
their own booths.
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RIP SOFTWARE
& COLOR
MANAGEMENT

Caldera had the most action in their
booth. And when | looked at what
RIP software was being featured
in the booths of the really serious
heavy-duty production printers,
Caldera was clearly the preference.
ErgoSoft had a nice booth in new
color concept. Wasatch had an
active booth for their popular RIP
software. These were the booths |
noticed the most due to the activ-
ity in and around them: Caldera,
Wasatch, ErgoSoft. Other RIP com-
panies had booths but one other
brand’s booth was literally empty
almost every day when | passed by.
Even with a good RIP software, it
is essential to have a professional
level color management. BARBIERI
electronic exhibited at FESPA. Their
spectrophotometer works with
transparent (translucent) materials,
thick rigid materials, and textiles.

MEDIA AND
SUBSTRATES

My staff itemized about 90 booths
that offered media or substrates
for wide-format inkjet printers. The

container load when it is junk.

So FLAAR is going out to inspect
factories that produce media. We
visited Obeikan in Saudi Arabia and
then visited Yeong Jeou in southern
China. Here are companies where
you know who owns the company,
you know the managers, all are
fully English speaking, and these
companies know that they need to
provide consistent quality both to
distributors and to end-users.

So gradually FLAAR will work at
evaluating the better 10% of the
other 90 manufacturers. We are
already starting this at APPPEXPO
at Shanghai, two weeks after FESPA
in Munich.

INKCOMPANIES

As with printing materials, there
were too many to listthemall.1tend
to visit the booths of the brands
that | know best: AT Inks, Inkwin,
and Sam Ink. | am familiar with the
quality of these inks because | have
visited each of the factories and
headquarters, so | can see how the
inks are made.

Then | visit printshops that are ac-
tually using each of these inks. It is
ironic, that the printshops | visited
each mention the major interna-

their booth so in the future it might
be possible to visit their company
and inspect end-users in print-
shops out in the real world who are
using their inks.

LAMINATION AND
COATING

The booth | noticed the most for
lamination and coating was that
of Drytac. They exhibited their
popular UV-cured coater. A French
company, Kala, had a booth too,
but | know Drytac better because
| have visited their headquarters
plus | have inspected Drytac coat-
ers out in the real world in print
shops. One owner of a Drytac
coater told me “this coater is my
secret weapon to winning new cli-
ents. If my competitors don't have
this UV-coater, they can’t produce
the quality finishes on materials as
| can with my Drytac.”

E-SIGNAGE

Dynamic digital signage, e-signage,
LED and LCD displays were present,
but not as many as at ISA sign expo
in the US. FLAAR has been keeping
an eye on e-signage and digital
displays, and we will begin evalua-
tions by next year. But for now we
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same trend was noticeable at ISA
sign expo in America: row after row
after row of booths of media from
China, Korea, Taiwan and elsewhere
around the world.

How can anyone figure out which is
reliable, which is consistent? Every
distributor, every end-user who has
experimented said that they ended
up with containers full of media
that was either not what they
ordered, or was unusable because
of unacceptable lack of quality or
consistency. Since you have to pay
in advance, up front, with Chinese-
made media, you can't return the

tional brands they started with:
like Toyo, Nazdar and others. But
one by one they try either AT Inks,
Inkwin, or Sam Ink (depending on
which brand and model of printers
they have). And in each and every
print shop that | inspected, they
preferred the after-market inks.

| also visited the booth of Jetbest.
| have not yet inspected their fac-
tory or visited end-users, but this
ink brand has a good reputation
and the managers in the booth
were hospitable and welcomed the
questions that | and my staff asked.
The staff of Allinks invited me into

are concentrating on wide-format
printers, inks, media, lamination,
UV-cured coating, and flatbed cut-
ters.

WHAT CAN
PRINTER
MANUFACTURERS
LEARN FROM
FESPA?

The desire for greener products is
real. | spent about 30 minutes every
day in the booth of a PE technical
textile substrate manufacturer
(Yeung Jeou). PE, PP, and PET are
all non-PVC and hence great al-



ternatives. | also spent time in the
Obeikan booth every day: they also
offer non-PVC in addition to their
popular PVC line.

There are 45 manufacturers of UV-
curing printers. A “me-too” model
has little chance when there are
so many outstanding alternatives.
What was sadly evident at FESPA
was how many UV printer manu-
facturers are making the models
that their engineers favor: they are
out of touch with market reality;
they do not know the competing
models well enough, and do not
understand what print shop own-
ers really look for.

For example: printshop owners
simply do not want to see banding
defects.

The third message at FESPA was
that print shop owners and manag-
ers are on the lookout for new and
innovative products. So a new ink

such as Sepiax or Jetbest intrigues
people in the industry. And HP
latex ink has been successful in tak-
ing away market share from solvent
and eco-solvent printers.

So far neither Mimaki, Mutoh,
nor Roland has a viable alterna-
tive (@ “new” bio-solvent ink is
not enough and its reputation
has been tarnished by lackluster
performance of the original MuBio
ink). Mimaki is the most innovative
and if they can produce something
new perhaps that will wake up, and
thereby shake up the rest of the
industry.

Seiko | Infotech + Epson also have
considerable potential to rewrite
wide-format printer history: Seiko
Il at mid-range and serious produc-
tion signage printers, and Epson at
entry-level. If both would cooper-
ate and produce two ranges of
Sepiax printers, this would revital-

ize the entire wide-format printing
industry.

WHAT CAN END-
USERS LEARN
FROM FESPA?

FESPA is one of the really popular
international trade shows. But |
highly recommend (if you live in
the Middle East) to attend FESPA in
2011, and also attend the signage
show in Dubai (Sign & Graphics Im-
aging) in early 2011. FESPA is help-
ful to see everything; the Dubai
expo is crucial to interact with your
local distributors. Also, you may see
a product at FESPA which is simply
not easily available in your home
country. At the Dubai show you
can be more realistic about what
is available near you. Plus, the SGI
expo in Dubai is earlier in the year,
so you can start your planning at
the start of the new year.
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Technology ‘ Workflow

MANAGEMENT

THETOU

While automation is not new to
printing processes, a larger num-
ber of print houses are investing
in cutting edge workflows and
management information
systems. A print MIS system has
become a necessity for timely
scheduling and delivery of jobs,
cost estimation, stock control,
order processing and monitoring
everything from quoting to cli-
ent requirement and interaction.
Proper integration of all the
processes ensure higher quality,
minimizes errors and wastage of

resources, and ensures optimizes
utilization of the press equipment
and workforce.

Some of the latest workflow
software simplify the interac-
tion between graphic designers
and printers, thereby allowing
accurate representation of the
designer’s concept. Several oth-
ers are targeted at a growing
number of small- and medium-
sized print shops and designed
according to their requirements
for cost-effectiveness. Web2Print
systems, as the name suggests, al-

I\ UPDATE ON WORKFHLOW SOLUTIONSSl

lows printers to take advantage of
the booming online marketplace.
A shift in consumer preferences
which has led to more printed
products being purchased online
has compelled printers to invest
in systems that deliver faster job
turnarounds.

This report provides a round up
on newly released and updated
versions of some of the industry’s
leading workflow solutions.




Solutions for small- and medium-sized print shops
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Heidelberger  Druckmaschinen
AG (Heidelberg) has launched
the Prinect Easy Control, a color
measuring system integrated in
the Prinect Press Center control
station. The new system is aimed
in particular at small and medi-
um-sized print shops that require
professional yet cost-effective
color measurement and wish to

concentrate on the key functions.
Prinect is Heidelberg’'s complete
workflow system for the print
media industry according to the
CIP4 standards.

Although Prinect Easy Control
is not as highly automated as
Prinect Axis Control and has
fewer additional functions, it still
enables fast and precise quality
assurance in perfecting mode on
the Speedmaster SM 52 and SM
74 with up to six inking units. The
system helps ensure faster inking-
up, less setup waste, and effective
production control. Like all other
Prinect color measuring systems,
Prinect Easy Control measures
spectrally.

As aresult, it can be used for both
process (CMYK) and spot colors.
The printer places the sheet to be
measured on the control station’s
sheet deposit area in the normal
way and aligns the measuring

Web2Print solutions

Canon

-

Canon recently unveiled version
2.0 of Helix Production Workflow
(Helix PW), a web-to-print and

production workflow solution
for Central Reprographic Depart-
ments (CRDs) and print-for-pay
businesses.

Available as a standard product
that can also be easily tailored to
meet the specific requirements of
varied print environments, Helix

PW v2.0 has a modular and scal-
able software structure offering
options for customers to select
and pay for only the level of func-
tionality required.

Designed to streamline the on-de-
mand production printing process,
add value to personalised short-
run print, integrate print ordering
and production, and effectively
manage busy print rooms, Helix
PW v2.0 incorporates multiple new
features such as (1) Enhanced Job
Submission-includes workflow
authorisation, which prevents
clients exceeding agreed bud-
gets, volume limits or ordering
products that are not required. (2)
Enhanced Document Make-Ready
capabilities-include support for
scanning with image manipulation
and editing to enable hard copy
content to be converted into high-
quality digital documents which
can be combined with existing

head manually to the height of the
quality control strip. Laser focus-
ing facilitates the positioning pro-
cess. Automated measurement is
started by pressing a button on
the Prinect Press Center touch-
screen. It takes just three seconds
to measure an A3 sheet and just
five to measure an A2 sheet. The
ink zones are automatically set to
the required colors straight after
the measurement. Depending on
the operating mode selected, this
is done either directly or follow-
ing approval by the printer.
Heidelberg has announced plans
for international cooperation
with six suppliers of web-to-print
software solutions -Bitstream,
BrandMaker, EFI, MS-Visucom,
Neo7even and RedTie. The co-
operation agreements will see
integration of these partners’
products to the Prinect print shop
workflow.

digital content. Advanced imposi-
tion templates support a wider
range of document types and
off-line finishing processes and
improved tab handling enables
more complex work to be quickly
compiled, formatted and sent
to print. (3) Enhanced Workflow
Management-offers support for
multi-level cost centres to provide
accurate  budgetary  control.
Greater print queue automation
facilitates the automatic transfer
of work from the network to the
print room, therefore increasing
print volumes and reducing the
risk of errors due to operator in-
tervention. (4) Enhanced Support
for Large Format Printing-includes
automatic price calculation and
accounting, enabling customers to
further leverage and manage their
investment with Canon. Support
for native documents and custom
media size is also provided.
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Newspaper printing solutions

Agfa latest additional features
incorporated into the :Arkitex
family of newspaper software
has resulted in the :Arkitex Por-
tal, designed to provide tighter
integration between printers

and their customers, giving
more control and visibility to
the publisher without directly

Solutions for production printing

Xerox i}

Xerox has expanded the workflow
options available on its high-end
digital colour presses. GMC Soft-
ware Technology’s PrintNet soft-
ware is now available for the Xerox
iGen4 Presses and 490/980 Colour
Continuous Feed printer; it is tar-
geted at print providers handling
large volume transactional jobs.

GMC's PrintNet software reduces
programming time up to 60 percent
and improves job turnaround time
up to 400 percent for applications
such as bills, policies and invoices.

interfering with the production
system.

XML-based :Arkitex is a modular
system the provides editorial-
to-press integration and auto-
mation. :Arkitex Portal provides
fast and easy page submission,
soft proofing and approval of
pages. Portal also integrates
fully into any :Arkitex system
allowing the printer to provide
value-added services, such as
image optimization, ink sav-
ings, and preflight processing,
without increasing labour costs.
The latest version of :Arkitex
workflow, version 7, provides
a number of new features:
softproof comparison which
highlights differences between
various versions of a page

Additionally, a fully integrated
design solution allows for customi-
sation, approval, production and
colour management support.
Xerox FreeFlow Print Server ver-
sion 8, an enhanced version of the
colour server that drives the Xerox
Colour 800/1000 Presses, has new
features including (1) Xerox Consis-
tent Colour mode-combined with
advanced profiling technology and
refined calibration technique, pro-
vides built-in colour management
across multiple devices. (2) Data
driven subsets allow for easier man-
agement and creation of variable
data print jobs. (3) Book production
supports additional finishing op-
tions and allows for compatibility
with additional finishing devices.
Another enhancement to the Free-
Flow Print Server version 8 is the

or different pages;flip-book
softproofing which helps en-
sure that all of the pages are
properly recognized and are
in the correct order; and soft/
hard proof furniture which is
useful for visually confirming
that page content is properly
positioned.

In addition to the traditional 2-,
4- and 8-up imposition, :Arkitex
7 also supports 3- and 6-up
impositions for newer presses
or for older retrofit presses. The
new software also controls the
sequence of plate production
supporting presses with au-
tomatic plate loading systems
or customers requiring output
of many plates in a predefined
order.

integration with Adobe PDF Print
Engine - allowing for quick and
reliable printing of native Adobe
Portable Document Format files.
Adobe PDF Print Engine is avail-
able on the Xerox Colour 800/1000
Presses.

Xerox's FreeFlow Print Server
version 7 drives the DocuColor
7000AP/8000AP digital presses; Xe-
rox iGen4; Xerox 4112/4127 copier/
printer; Xerox 4112/4127 enterprise
printing systems; Xerox Nuvera
100/120/144 EA production system;
and Xerox Nuvera 288EA perfect-
ing production system.

Both the FreeFlow Print Server
versions—7 and 8—have applica-
tions in commercial print, print for
pay, service bureaus, data centers,
in-plant CRDs and enterprise busi-
nesses.



Kodak

The Kodak InSite Storefront sys-
tem is an Internet portal designed
to streamline print production and
the processes of job submission,
collaboration, proofing, and job-
status tracking. The portal system,
part of Kodak Web-to-print solu-
tions, provides customers with
secure, controlled Web access to
their print jobs. Print service pro-
viders can choose a Kodak hosted,
customer hosted (both under
subscription) or purchase option.
Customers can switch between

One Vision has unveiled new ver-
sions of its Voyager and Amendo

automated solutions. Amendo is
an automated solution for intel-
ligent image enhancement which
works on individual parts of the
image  separately, enhancing

options to accommodate any
changes in their circumstances.
As an example, once the volume
of orders makes it challenging to
operate in a “cloud” environment,
a customer’s InSite Storefront
System configuration can easily be
migrated back on site.

Kodak InSite Storefront System
facilitates the set up of customer-
friendly, secure methods for
shopping and re-ordering. Logos,
graphics and messaging can be set
up in minutes and in 18 languages.
Print buyers can use the InSite por-
tal system to quickly provide job
data without the need to create
and courier media. Secure access
helps ensure only authorized users

brightness and contrasts, shadows
and highlights, together with
improved sharpness. The software
also analyzes colour values of
numerous common elements such
as vegetation, sky and skin and
modifies the colours according to
the human viewing patterns. Auto-
matic resizing, colour management
and red eye removal further reduce
the time-to-press. In addition to
improved job ticket support, the
latest version of Amendo has been
refined to support various file
formats.

Voyager gives end users the ability
to easily upload and submit their
files 24/7 to publishers and printers.
The integrated approval process
allows each user to accept or reject
the real-time proof online, thus

have access to your print jobs. On-
line job submission also provides
greater flexibility in dealing with
late-closing pages or last-minute
changes.

The Kodak Web to print Solu-
tions offer advanced variable
data print capabilities including
horizontal and vertical data fields.
Another advantage is the simple
integration of the pricing and
delivery charges on Microsoft
Excel spreadsheets. The system
will also pre-flight all jobs thus
enabling customers to create
on-demand, accurate and tar-
geted personalized campaigns,
direct mailers, catalogs, flyers and
point-of-sale collateral.

minimizing administrative work for
both publishing and printing com-
panies and their customers. The
new version of Voyager has seen
considerable improvements in
terms of usability, user administra-
tion and speed: companies produc-
ing a broad range of publications
will now find additional controls to
help manage workflow path access
and user permissions. To further
enhance automation, Voyager
now offers the possibility to set up
multiple hot folder configurations,
which extend the use of Voyager
for automatically submitting and
retrieving processed files (round-
tripping). In addition, the speed
of Voyager has been increased to
provide faster throughput in higher
volume workflows.
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Bridge between creative professionals and
printers/publishers

Enfocus recently introduced the
new PitStop Connect, a tool that
enables printers and publish-
ers to create Connectors (small
desktop tools to drop a file on)
containing PDF specifications for
preflight which can be branded
to designer/creative professional
customers. The Connector, which
contains settings like Preflight
Profile, Actions Lists and delivery
specifications, can be distributed
as many times as needed and is
free for the creative professional.

Thus, PitStop Connect enables
creative professionals to deliver
PDFs to their printer/publisher
partners and print them accord-
ing to their specifications.

Printers or Publishers can define
PitStop  Connect's  preflight
and correction process to use a
standard GWG profile, or their
specifications using an Enfocus
Preflight Profile and/or Action
List. They simply create PDF Con-
nectors that creative profession-
als can place on their desktops
without the need for installing
application software. When PDF
files are dropped on the Connec-
tor, the file is processed using the
Enfocus preflight engine with a
preflight profile and/or Action
List defined by the printer or
publisher. This also enables the
designer to still make changes to
the file in case of errors. The Con-
nector includes delivery settings
and sends a preflighted PDF
file through FTP or directly via
Enfocus Switch to the printer or
publisher site. The Connector will

also enable to add metadata that
can be used to further automate
processes with Switch. PitStop
Connect ensures that files are
delivered only to the printer or
publisher who provided the tool
to the creative professional.

For graphic arts professionals
seeking quality control, Enfocus
has unveiled the PitStop Pro
09 Adobe Acrobat plug-in for
checking and fixing PDF files in
professional publishing environ-
ments. The industry-standard
preflight engine in PitStop Pro
checks all aspects of PDF files
and pinpoints exactly where the
problems are. Embedded Certi-
fied PDF technology digitally
signs PDF files to ensure their
quality.

PitStop Server 09 is a preflight-
ing and auto-correction tool for
high-volume and unattended
PDF workflows. PitStop Extreme
08 is stand-alone PDF editor built
from the ground up to allow
quick checking and correcting of
highly complex PDF files.

Solutions for personalized direct marketing

campaigns

=2 DirectSmile”

]
[

4L_.L_|..la_u..l.l..—

HTML.

The user interface can be used to
arrange all elements of the PURL
or email design (text, images or
frames) by dragging and drop-
ping them into a template. With-
out changing the application,
the result is shown in a browser
preview. The format is compat-
ible with all current browsers,
and the preview displayed will be
exactly as the addressee views it.
DirectSmile Cross Media has an
integrated suite of applications,

DirectSmile has released a
software for personalized online
campaigns—DirectSmile  Cross
Media 4.0—which enables the

creation of targeted e-mailings
and personalised URLs (PURLs),
without specialist support and
without prior knowledge of

ranging from image personaliza-
tion and variable data printing
technologies to personalized
websites and e-mailings.



Sign and display solutions

Esko Artwork’s new i-cut production
software is part of the EskoArtwork
Suite 10 of design, pre-production
and automated workflow solutions.
The i-cut production software is tar-
geted specifically at companies that
drive a large format digital printer
and/or digital finishing system and
require professional tools to stream-
line their workflow.

The software comprises different
modules: i-cut Preflight for PDF
preflighting and editing; i-cut Auto-
mate for data workflow; i-cut Layout
for interactive layout and nesting;

Web2Print Solutions

HIFLEX

Hiflex has expanded its Web2Print
solution by bundling a number of
additional software licenses with
the standard Hiflex Webshop.
Callas pdfToolbox, PDFlib, Kroppr
and PageFlip are now all standard
modules of the Webshop package.

Callas pdfToolbox improves analysis
and processing of PDF files using Hi-
flex Webshop. All uploaded data is

automatically examined to verify its
suitability for printing. The system
presents the results of its preflight
check to the customer immediately
after the inspection.

PDFlib is a tool for PDF file creation
and processing. It is employed for
dynamic generation of print-ready
PDF files. Documents with individu-
al text and images - both contones
and linework - are converted into
process-conformant PDF files on the
Web server. The closed version of
Hiflex Webshop offers the ability to
use PDFlib to customize print prod-

and i-cut Vision Pro control system
for die-less cutting.

Users with more specific require-
ments can easily also add additional
modules: Structural Design module
that allows integration with all stan-
dard structural design programs
and contains a brand-new box
builder function; Graphics Prepara-
tion module to create the cutting
contour on both vector files and
images and True Shape Nesting
module offering a powerful true
shape nesting solution, particularly
for irregular shapes.

ucts that match a corporate design
and are ready to print with only a
few mouse clicks.

Kroppr is a graphics tool integrated
into the Hiflex Webshop to scale,
rotate and crop uploaded images
online. When the editing has been
finalized, the processed image is
placed into prepared templates for
products like business cards or flyer.
PageFlip offers a function to simu-
late the turning of pages, allowing
customers to preview the final
appearance of magazine and book-
style products.

Remote Web browser-based online job submission

FLEFILA WYL | LIV
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Fujifilm’s XMF cross media work-
flow now comes with a Remote
job submission and proofing
module. Via XMF Remote, custom-
ers can submit jobs for automatic
pre-flighting and reporting, check
and annotate soft-proofs, submit
revised pages and sign jobs off
for production. XMF Remote
allows online job submission via
a standard Web browser client
interface, with customizable ap-
pearance to reflect a company’s

branding. Users select single or
multiple files to upload via familiar
operating system file navigation,
with document previews for visual
confirmation. Jobs are

shown in an at-a-glance tabular
format or can be examined in
detail.

XMF Remote provides annotation
tools within the Web browser
window, allowing multiple review-
ers to comment on jobs and to see
each other’s comments.
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HP's Indigo 7000 has been designed as a highly productive digital press capable
of competing against litho presses at higher than average run lengths for a

digital machine

Making a Good
Impression

Print buyers are becoming increas-
ingly aware of the environmental
impact of print. For the most
part they understand that print
is @ more sustainable option than
electronic media, but how do they
decide which printing method to
use? Is conventional offset more
environmentally friendly than
digital printing? Or is it the other
way around?

A recent study commissioned by
HP* has found that the carbon
footprint of a digital press is
substantially lower than that of
an offset press. According to the
research, the carbon footprint was
“about 30% lower for the HP Indigo
7000 than for the offset press”; but
unfortunately HP has chosen not to
say which model of offset press.

HP has now published this work
as a white paper describing the
research and explaining a method
for quantifying GHG emissions in

commercial and office printing.
The conclusion of the study is that
“printing on the Indigo 7000 press
is environmentally mostly prefer-
able to printing on the offset press
at economic break-even point.”

HP has obviously got its own
agenda with this work, but the
white paper makes for interesting
reading nonetheless. It's increas-
ingly clear that print, albeit for
conventional or digital output,
should be produced on demand to
reduce waste. The report includes
some important reminders, such as
the fact that paper contributes 70%
of the carbon footprint of print.

Treading Carefully

The problem of carbon footprint-
ing is slippery and it can be tackled
from many perspectives. The HP
study uses two key criteria: the eco-
nomic break-even point and the
environmental break-even point as
the basis for its calculations. Most
printers understand the economic
break-even point to mean the point
at which the cost per print is the
same for different output technolo-
gies.

The environmental break-even
point is less well understood
however, and refers to the point at
which the potential environmental
impacts per print are the same. In
this study environmental impact
is calculated using a range of

* Comparative Life Cycle Assessment of Marketing Collateral Printing: Comparing Potential Environmental Impacts of Printing on a
Hewlett-Packard Indigo 7000 and a Sheetfed Offset Press by Pascal Lesage, Eng., Ph.D. and Callan Schooneberg, Sylvatica.




categories, such as global warming
potential and water consumption,
measured in low and high intensity
usage scenarios for both presses.
The idea of environmental break-
even for print introduces a new
metric for how we measure the
performance of a press.

The basis for measuring both the
economic and  environmental
break-evens is a US letter-sized
piece of marketing collateral of
eight pages printed both sides in
full colour, with 60% coverage on
100# text glossy paper. According
to the researchers, the economic
break-even point for this job was
993 copies and the environmental
break-even point was around 3,000
brochures. However, the study
found that this metric could vary
hugely, from 614 to 34,442 bro-
chures for the presses tested.

The economic break-even figure
is incredibly high and many offset
printers would dispute it, par-
ticularly those with modern offset
presses capable of cost effective
runs of as few as 200 copies. HP is
not divulging the press model used
in this work, so it's impossible to
really assess these numbers in a
meaningful way. Also, it’s difficult
to draw conclusions about digital
printers in general because pro-

ductivity varies considerably from
one model to the next, with the
Indigo 7000 being one of the more
productive of the electrophoto-
graphic presses. In any case, the
numbers will inevitably vary with
data sourced from different presses
and production environments.

The data used for the offset press
in this study was captured from a
single test run of 2,211 B2 sheets
printed simplex. The test run for
the sheetfed offset press was made
at California Polytechnic State Uni-
versity. As the report’s authors state
“the measured data represents
a single sample of a process that
can have important variability,” so
more test runs would have added
to the strength of the argument.
Capturing the performance data
of several offset presses of a com-
parable crop as the HP Indigo 7000
would provide datasets that could
be more reasonably compared.

The environmental break-even of
around 3,000 copies suggests that
for short run work a digital press
has a lower carbon footprint. How-
ever the report states that “at suf-
ficiently high job sizes, the impacts
of offset will be lower than that of
the Indigo 7000.” With average
print runs falling, the arguments
for printing with a digital press are

HP's report comparing an Indigo with an unnamed
press has some useful points despite its flaws

therefore compelling.

However, the data supporting the
3,000 figure is based on a single
test run of an offset press. It would
be interesting to see how the
environmental break-even point
changed if the HP Indigo 7000 were
compared with, say, a Heidelberg
Speedmaster with Anicolor or a
Manroland Roland 700 DirectDrive
were compared.
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Case Study § Green Printing

Walking the Walk

The study, which was peer reviewed
by a board including print experts
and environmental scientists, is
based on Life Cycle Assessment
(LCA) principles and follows ISO
guidelines for this type of work.
LCA is used to evaluate the environ-
mental impact of a product over
its entire life cycle using data from
various sources. HP provided com-
prehensive data for the HP Indigo
7000 based on multiple test runs
of the test form on many machines
at many locations, specifically for
this project. The press lifetime was
estimated to be around six years.
An independent consulting
company, Hal Hinderliter Consult-
ing Services (HHCS), provided
data for the offset press, based
on a single press run. HHCS also
provided information based on
its own expertise regarding press
lifetime, composition, utilisation
and loss rates. HP's engineers used
a lifetime of six years for the offset
press as the base figure for calcula-
tions. This lifetime is significantly
understated and it plays havoc
with the authors’ calculations for
environmental impact. However,
the report acknowledges that an
offset press can still be operational
several decades after it was first
commissioned. Unfortunately they
have not modelled the data using
longer lifespans, which rather
undermines its relevance. However
it does provide a starting point for
modelling comparable datasets.
For the Indigo 7000, HP gathered
data from numerous sites and
many, many presses. This has cre-
ated an obvious lack of balance in
the test bases and data sets, and is
a serious flaw, which demonstrates
the need for comparisons of this
nature to be absolutely balanced,
with complete datasets for both
areas of study.

Perhaps the more important point
that comes through loud and clear
in this study is that print produced
in short runs on demand has a
lower environmental impact. Print-
ing longer runs of material that may
be irrelevant for much of its target
market has a negative environmen-
tal impact, because the print ends
up being discarded as waste. Calcu-
lations for both presses were based

on low and high press utilisations,
running 4.5 hours per day for the
former and 11.2 for the latter. This
allowed the authors to model their
data for different usage scenarios,
and provides a useful framework
for the data. In all cases short
runs were more environmentally
friendly.

The Process

The researchers used the same
methodology as the Climate Group,
an NGO working with governments
to help implement climate change
initiatives. Reference data came
from Ecoinvent, the Swiss Centre
for life cycle inventories, which
has a life cycle database including
cradle to grave impacts for paper
production. Further data came
from the Environmental Defence
Fund’s Paper Calculator which is
more inclusive, but which calcu-
lates emissions factors two to three
times as high.

As is clear just from the reference
data, like for like comparisons are
virtually impossible. However, it
is vital in an academic study as
comprehensive as this one to get
as close as possible. The report ac-
knowledges the need for accurate
data, and that inconsistencies can
play havoc with the results, but
the lack of data on the offset press
distorts its conclusions.

The study found that although off-
set printing has high fixed impacts
it has lower steady-state printing
impacts than the digital press. This
means that for short run work, the
offset press’s impacts are higher. If
the calculations were based on a
press that used processless print-
ing plates and waterless printing
the numbers could easily change
to paint a different picture, which
rather undermines the arguments
the authors present in favour of
digital printing. This is unfortunate
because it creates a target for HP's
offset competitors and obscures
some otherwise very sound work.

Printed Matters

The traditional economics of
printing have dictated that excess
is acceptable because it allows
printers to exploit economies of
scale and the expense of prepress
and make-ready to reduce per copy

costs. This model no longer applies
because digital prepress is now
highly efficient and competitive.
Also the cost of waste is too high
these days, both for financial and
environmental impacts. In fact if
one takes into account the waste,
which can be substantial in some
long run jobs, the cost per copy
rises substantially.

With this in mind the report argues
for a shift to new business models,
or “business model re-engineer-
ing”, using digital technologies to
produce print on demand. Accord-
ing to the report, a model based
around on demand production has
the greatest potential for reducing
emissions, throughout the printing
industry since it produces only the
printed copies that are required and
so minimises waste. The model also
strengthens the position of print
on paper, when its environmental
impact is compared to those of e-
paper, electronic media and digital
delivery of content, especially in
office environments.

Next steps

HP commissioned this work in order
to have some data it can use for
comparative assertions. Competitors
from the offset world have how-
ever an easy counter: the research
is robust, but the offset press data
is totally insufficient and unrepre-
sentative for a true comparison. HP
should carry out more thorough
research with a named offset press
and be prepared to defend its data,
if it wants this research to be taken
seriously. That said, HP’s data for the
Indigo and the method used in this
study provide an excellent reference
for measuring the performance of
different output technologies.

This report exhaustively covers the
many factors to address for the com-
parison of carbon footprints of differ-
ent technologies. Its flaw is that it relies
onaseverely limited data setand some
frankly unfathomable claims for the
offset press. As a next step, we would
like to see arobust and fair comparison,
in a controlled testing situation with
both HP and a competitor sharing
complete data on their presses. This
gives the likes of Manroland, KBA,
Komori and Heidelberg, as well as HP's
digital press competitors an excellent
starting point for coming up with
some data of their own.

This article is part of the Verdigris series of stories about understanding the environmental impact of print. The Verdigris project is
supported by Agfa Graphics, Canon Europe, Digital Dots, Fujifilm, HP, Kodak, Océ, Ricoh, Splash PR and Unity Publishing.
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Sales Executive, keralite, age 29,
10 years in printing field, 5 years
exp. In sales packaging & com-
mercial U.A.E. market. Looking for
large printing press, transferable

visa, contact urgently:0553469166 /
brajeesh2010@gmail.com

Service & Maintenance Manager/
Production Manger:31 Years
Syrian Male, Mechanical engineer
with UAE valid D/L, 6 years experi-
ence in Service & Maintenance
Management of Press & post press
machines, Equipments Marketing
as well, Fluency in Arabic, English,
French and passable German, seek-
ing a good job opportunity. Please
contact: 0507252429 or email:
sallooh_eng@hotmail.com

Prepress Manager in a Printing
Press or Studio / Traffic Manager.
Diploma Holder in Printing Tech.,
From India, 19 years (6 Years in
India + 13 years in Gulf) experi-
ence of comprehensive work in
Printing & Graphic Arts. Presently
working as a Prepress Supervisor
in a Gulf Country and looking for
Prepress Manager in a Printing
Press or Studio / Traffic Manager

in an Advertising or Publishing
Company.

Extensive Exposure in Prepress
Techniques as Operating,
Managing and Graphic Application
Softwares under (Win/Mac) SYSs,
CTF + CTP operating is looking for
a suitable placement in a Printing
Press or Advertising or Publishing
Company. Ability to troubleshoot
Prepress work problems, having
good knowledge in Prepress,
Offset Printing (Commercial / Secu-
rity), Managing, Executing Quality
Standards, Planning, Scheduling
and Color Quality. Contact Email:
ksivsree@yahoo.com

Graphic Designer Syrian Male,
with 6 years of experience in

the full range of visual medium,
providing high quality graphics
solutions as well as managing
trademark equities and ensuring
consistency in the marketplace.
Expertise in Adobe Photoshop
CS (Advanced), lllustrator and In
Design. Seeks for a good op-
portunity. For detailed CV Please

contact: +971 50 8945894 / E-mail:
watfasy_0078@hotmail.com

Sales Manager, MBA, with 20
years exp. (2 yrs. in UAE), in steel,
bldg. materials, electrical materials,
machineries, packaging, printing &
FMCG. UAE D/L and NOC available,
seeks change. 050-2467169

Sales Manager MBA, with 20
years exp. (1+ yrs. in UAE) in steel,
fabrication, machinery, contract-
ing, building materials, printing,
packing, FMCG, NOC available,
seeks placement. Call 050-1081208.

Potomac/Cerutti Machine
Operator 5 years experience

in gravure printing with 3 years
diploma of printing & graphic arts.
Experience on rotomac & cerutti
machine. Seeks for good position

Contact:-Mr. Mubashar Ahmad

Mobile : +923214321137 Home:
+92(042)7596966

Production / Prepress Manager
35 yrs, BE-Printing Indian Male
working as Prepress Manager in

GCC. 12 yrs of hands-on working
experience in Prepress, Newspaper,
Commercial Web fed and Sheetfed,
Security and Digital Printing is

in search for good opportunity.
Contact Email: kausik1974@redif-
fmail.com

Polar Professional Operator.
Indian Male, Age 44, with more
than 15 years of experience in polar
115 e, 137 e and other guillotine
operators and 10 years UAE experi-
ence in binding related field, Seeks
for good position. Email: admurali@
yahoo.com

Printing Production Executive.
Indian Male, with D/L, seeks job in
printing sales & marketing. Contact
Phone: 050-7184402 / E-Mail:
haridas.kunnath@gmail.com.

CTP Operator & CTP Job
coordinator. Indian(kerala) male
Age 28 with 5 years experience
in CTP operating system. Good
knowledge in all concept of
prepress techniques and page
lay outing (mounting) and color

A leading distributor of commercial printers, with
head quarters in Riyadh, require suitably qualified

candidates to fill the following positions:

sional printing products.

Required Skills:

« Age:30-40years
+ Location: Riyadh

Required Skills:

« Age:25-35years

General Requirements:

Product Manager - Commercial Printing Equipment

You will be responsible to market/promote a range of commercial/profes-

+ Degree in Marketing, MIS or Electrical Engineering.
« Minimum 5 years experience in marketing printing products.
+ Must have strong skills in marketing techniques.

Sales Executives - Printing Supplies

You will be responsible to sell printing supplies like plates, etc.
+ Degree in Sales and Marketing or equivalent.

+  Minimum 3 years experience in selling printing products.

+ Locations: Riyadh, Jeddah, Dammam

+ Excellent written and oral communication skills in English and Arabic.
+ Know-how of printing systems (CTP).

An attractive remuneration package awaits the right candidates.
If you meet the above requirements and interested, please send your

detailed CV to:
E-mail: hcl.ksa@gmail.com or
Fax: +966-1-4612506




management. Ready to relocate
anywhere in middle east. Kindly
contact: pookodan5@yahoo.com

Machine Operator Indian Male
with More than 10 years of experi-
ence as Machine Operator now
seeking for a good opportunity.
For Detailed CV Contact: +971 50
3546703 / Email: musthafam48@
yahoo.com

Graphic Designer Tunisian
women, with 14 years experience
in Gravure Printing for Flexible
Packaging Company. Presently
Working in Pre-print department,
specialist in Photo-engraving steps
before engraving cylinders with
well qualified and wide knowledge
in the Helio-Printing domain.
Expertise in Adobe Photoshop,
lllustrator and Art-Pro. Practice
good Arabic, French and English
seeks for a good opportunity. For
detailed CV Please contact: +216 22
616 180 / E-mail: chema.baklouti@
yahoo.fr.

Graphic Designer Indian Male
with More than 16 years of
Professional Experience including
10 Years in U.A.E hands-on design
experience including magazine
publishing and advertisement.
Adaptable, organized, result and
detail-oriented individual with ex-
cellent work ethic plus strong time
management and interpersonal
skills. Ability to create designs,
concepts, and sample layouts
based on knowledge of layout

principles and aesthetic design
concepts. Extensive knowledge of
design techniques. Ability to come
up with unusual or clever ideas
about a given topic or situation, or
to develop creative ways to solve

a problem. A team player also
capable of working independently
with minimal direction. Practice
good English seeks for a good
opportunity. For detailed CV Please
contact: +971 50 7648845 / E-mail:
sujunc@gmail.com

Production Manager 33 yrs,
Indian Male, seeks position of Print
Production Manager or any suit-
able position. Email: kavurusr_75@
yahoo.co.in or Contact: +966
551219473.

Large Format Printer Operator
Allan G. Ramos, Filipino, looking
for a job as a Large Format Printer
Operator. Knowledgeable for
indoor and outdoor machines,
preparing file and knowledge how
to use software’s such as Adobe
Photoshop, Corel Draw, Illustrator...
contact no: 050-7358466 or email
at aljanmari@gmail.com

Technical Operator My name

is Sameh Sobhy, with more than

6 years experience in the filed

of rebuilding of second hand
machinery for rotogravure cylinder
making and other service (chemi-
cal analyses for plating tanks
looking for a good opportunity.
Contact - Email: samehkhala@
yahoo.com / Tel: 00202 22411238

Leading UAE based Printer - Converter

Wishes to Augment their force with
Following Personnel

& computer literate. (Ref.No.CSR)

l Sales Executives (Labels), possessing relevant skills and experience (min.
3 years) of providing solutions and services to large & medium Companies in
Industrial and service segment. (Ref.No.SEL)

Il Sales Executives (paper products) , possessing relevant skills and experi-
ence (min. 3 years) especially in dealer / reseller trade. (Ref.No.SEP)

H Flexo - Printing Operators with minimum 4 years experience (Ref.No.FO)

H Customer Support Representative possessing good communication skills

Driving License mandatory for position 1 and 2 above
Interested candidates can email CV.to : peokel@gmail.com

ith Reference No. on the subject line

Printing Machine Operator
Pakistani Male with Diploma in
Printing and Graphic Arts. Having
More than 2 years of experience

as Printing Machine Operator now
seeking for a good opportunity.
For Detailed CV Contact: 0334-
4193370/ Email: adnanhameed87@
gmail.com

Printing Press Supervisors, with
5 years Gulf experience, required

for an advertising Co. Send CV to:
libertyp@eim.ae

Printing Press Binders, with 5
years Gulf experience, required
for an advertising Co. Send CV to:
libertyp@eim.ae

Salesman required for a printing
press in Sharjah. Please fax CV to
06-5638003.

A well established advertising
company dealing with offset &
digital printing requires Filipino
Sales Executive (female). Contact
050-8653983.

Offset Printer (GTO 52 & SN
74) required for a printing press
in Ajman. Call 050-6287268 /
06-7436933.

Creative Graphic Designer for a
printing and advertising company
in Ras Al Khaimabh, required. Please
email to: careers@promorak.net

Salesman required for an advertis-
ing and printing company in Ras Al
Khaimah. Please email to careers@
promorak.net

Graphic Designer, with or without
experience, required to operate
digital printing machine. Email CV
to: laborcv@gmail.com

Sales Executive, with 4 years
experience in printing corporate
and promotional items, reqd.
Edmond.Pl@hotmail.com

Graphic Designer, Indian, with
experience in printing works, on
transferable visa, reqd. arabian.
oceanpp@gmail.com




Remarketed equipment

Remarketed equipment
available for sale

Heidelberg SM52-2, 2 Colours
36x52 machine, 1999 Model.

Heidelberg GTO 52-2, 2 Colours
36x52 machine, 1992 Model.

Heidelberg Printmaster PM74-4, 4 Colors
52x74 machine, 2007 Model.

Heidelberg Suprasetter 105 CtP,
Imaging machine, 2006 Model.

Heidelberg Dymatrix 105CS, Cutting
Creasing & Embossing machine,
2003 Model.

Man Roland R304, 4 Colours
52x74 machine, 1999 Model.

IST UV System, 50x70, 2002 Model.

Heidelberg Gulf Est.

Amjad Tahtamouni

Branch Manager & Remarketed Product Manager
P.0.Box 41902 Abu Dhabi - UAE

Tel +971 2 4459780

Mob +971 50 5535 750
amjad.tahtamouni@heidelberg.ae
www.heidelberg.com

-H=ID=LB=RC-

Salesman, with Gulf experience in
large format printing, required for
an advertising company. Fax CV to
04-3330403.

Office Administrator cum
Accountant required for a printing
press in Ajman. Contact 050-
7678395 / 06-7486331.

Perfect Binding Machine Opera-
tor, with experience, required for a
printing company in IMPZ, Dubai.
Call 04-4477900.

Folding Machine Operator, with
experience, required for a printing
company in IMPZ, Dubai. Call
04-4477900.

Printing Machine Operator, with
experience, required for a printing
company in IMPZ, Dubai. Call
04-4477900.

GTO Printing Machine Operator
urgently required for a printing
press. Please call 050-3668768.

Corporate Sales Executive for
publishing house in Dubai, wanted
to sell contract magazines and
publishing services must have DL
email CV to jobs@leadingbrand-
spublishing.com

Sales Person, Experience over

5 years in paper fields. Driving
License, English, Arabic and PC
knowledge required Mild and
Active with age of 33 to 38 years
Send CV to ooaku@okabe21.com.

Graphic Designer required, with
typing skills in Arabic, for a digital
printing shop in Bur Dubai. Call
04-3278954 / send CV: 04-3278964
/ Email: sales@scsgroupdubai.com

Sales Executive, with driving
licence, required for a printing
press. Send CV to: colarts.dxb@
gmail.com

Printing Machine Operator
(GTO and 4-color printing master )
required. Send CV to: madinapp@
emirates.net.ae

Marketing Executive required for

a printing company. Send CV to
04-2678383.

Graphic Designer, with exp. in
indoor digital printing machines,
required. in Ras Al Khaimah.
phoenixdwllc@gmail.com

Machinery Wanted

We are urgently looking for the
following Machines.

Heidelberg Speedmaster SM
102-5P, year 1996 - 2002
Heidelberg GTOV 52 / GTOF 52
without Perfecting, with Alcolor
Contact: Tel: +90 212 544 52 74
Fax: +90 212 544 58 13, email:
semra@intermakmakina.com

We Are Urgently Looking For
following Machines.

Coldset Web Offset Press With 508
Cut-Off And 1/8 Page Folder. Web
Press Can Be Tower Or Horizontal
Module.

2 Over 2 Perfector:

1. Komori Lithrone 240sp And
244sp Super Perfector,

2. Akiyama Jprint Jp2p240 &
Jp2p244

1 Over 1 Perfector:

1. Komori Lp-44 And Lp44
Perfector

2. Mitsubishi 3dp

Folding Machine

Shoei 16 & 32 Page Folder (Size 74)
Polygraph Multieffekt 16 & 32
Page Folder

Paper Cutting

Itoh 100, 115, 132 Cm Width
Programmatic Paper Cutter.
Single Colour Offset Press

Color Metal Perle 127, Champion
138 Contact: Suprabhat Trading
Corporation,

Phones: 914562 222044 & 91 4562
220061

Machinery for Sale

2 colour offset printing
machine.

Heidelberg Speedmaster SM
74-2-PH ( Ref.1428)

Age: 1998, Size: 52 x 74 cm

with Perfecting 2/0 or 1/1
Impression: 74 Mio.

CPTronic; CPC 1-04; Al colour
dampening with baldwin cooling



unit Heidelberg Auto plate,
Preset feeder; Autom. wash-up
devices for inking rollers, Autom.
wash-up devices for blanket and
impression cylinders, Anti-Static
with ionisation blowers on feeder;
Grafix Alphatronic 200 powder
spray, High pile delivery

2 colour offset printing
machine.

Man Roland 302 HOB ( Ref.1351)
Age: 2002

Size: 52 x 74 cm

with Perfecting 2/0 or 1/1
Impression: 70 Mio.

Remote control RCl, CPL automatic
plate change with diagonal regis-
ter adjustment, Roland Deltamatic
dampening system with cool- and
circulation device, Becker Vari

Air, high pile feeder and delivery,
automatic ink roller wash-up
devices, automatic blanket wash-
up devices, automatic impression

Www.merinter'.(co

cylinder wash-u devices, Weko
powder spray,

Contact:

Tel: +90 212 544 52 74

Fax: +90 212 544 58 13

email: semra@intermakmakina.com

Investment Opportunities:

1995 Heidelberg Sm 74-5+L
Straight Five Colour Machine
Size 52X 74 Cm

Impression Count: 132 Mio
Cpc 1.04,

Cp-Tronic

Tower Coating Unit

Ir Dryer

Alcolor Dampening With
Baldwin Refrigeration

All Auto Washers

Semi Autoplate

Auto Format (Preset)

Powder Spray

Contact: Mr. Hamid Khan

Tel. 0034 952530772

Mobile: 0034 634303496
Email. presses69@hotmail.com

Subscription Form

ME Printer

Middle East Print Communication Magazine

Subscription Form

Please start my one year subscription to ME Printer.
Mailing address (Please fill using CAPITAL Letters):

First name: Last name: Job title:

Company name: Company’s activity:

Postal address: P.O.Box:
City: Zip/Postal Code: Country:
Tel: Fax: Mobile:

E-mail: Website:
Payment terms

UAE: D Bank Transfer D Cheque payable to ME Printer FZ LLC

Other Countries: D Bank Transfer D Draft payable to ME Printer FZ LLC

ME Printer FZ LLC- A/C# 0079-183781-001 - Emirates International Bank - Jumeira Branch — Dubai UAE - SWIFT # EBILAEADJUM
Rates for annual subscription: UAE 180 AED, Saudi Arabia 180 SAR, Kuwait 14.5 KWD, Qatar 180 QAR, Egypt 225 EGP, Lebanon 54,000 LBP,
Jordan 18 JOD, Bahrain 18 BHD, Oman 18 OMR, Syria 1,350 SYP, Yemen 1,800 YER, Other countries USD 50

Please confirm payment through fax, post or e-mail. Kindly allow 4-6 weeks for delivery of your first issue.
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Leap to the future... Now

With its range of leading digital print solutions
Canon is the partner to help your business
grow with digital production print. Make this
growth a giant LEAP forward with our superior
technology, integrated workflows and wide
range of innovative finishing options.

Talk to Canon on how we can help you take
the LEAP your print business needs to move
to the next level.

Contact us directly in the Middle East via
pro.print@canon-me.com

you can




