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THE HP DESIGNJET Z5200PS WILL
TRANSFORM YOUR EXPERIENCE

ANUPDATE O
WORKFLOWS'

Included in this issue a post-
show analysis of FESPA Munich
2010, highlighting UV-cured
printers. For printers seeking
efficiency and cost-effective
methods to manage their
printing operations, don’t

miss our special feature on
leading workflow solutions
available in the market. Taking
astep further in the offset vs.
digital debate, we've included a
HP-commissioned study which
compares the carbon footprints
of digital and offset presses

ME Printer
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Editor’s Note

Eskandar Jahanbani

Editor in Chief

This issue’s main focus is upon the newspaper industry. Throughout the
year, we have always dedicated one issue to the newspaper industry. Over
the past few months, especially after the global economic crisis hit this
region, we have seen talks and predictions about the newspaper industry
going down the drain, going around.

This issue of ME Printer could be a reliable barometer of the newspaper
industry’s health in our region. ME Printer got in touch with some top-notch
newspaper publishers and experts throughout the Middle East, who have
shared their insight with us this month. Based on their opinion, we can
conclude that dailies in our region continue to enjoy a healthy readership.
Regional newspapers also are taking advantage of state-of-the-art technol-
ogy to meet the 21st century challenges. One particular newspaper who
achieved outstanding success recently is Masar Printing and Publishing.
Three newspapers Al Bayan, Emarat Al Youm and Emirates Business 24/7,
which are published by Masar, have won the coveted printing quality award
of the International Newspaper Colour Quality Club of IFRA.

You can read the full story plus our exclusive interview with Faisal Bin Haider,
Masar’s general manager in this issue. Masar’s recent accomplishment is
a clear example of a high caliber newspaper publisher that has achieved
outstanding quality through dedication and hard work.

In this issue we have also included a series of interesting interviews with top
executives from HP, Heidelberg and Flint Ink.

Last but certainly not the least, you can read my travelogue about the Paju
Book City in Korea where architectural aesthetics have helped the publish-
ing industry to flourish. Paju book City is the only industrial city in Korea
which was established by private sector and is currently being managed
by a non-governmental consortium to develop the publication and culture
industry in Korea.

We are also going through the last quarter of 2010 with a sense of optimism
about 2011, when regional graphic arts industry enters into a period of
hyper activity for Gulf Print & Pack exhibition and drupa 2012. So stay tuned!

Dailies in our region
still enjoy a healthy
readership
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Amin Mortazavi
General Manager, HPMiddle East

George Semaan
LFP Business Manager
HPMiddle East

Ernest Azzam

Business Manager for Laser and
Enterprise Solutions at

HP Middle East

Digital Content is the Future, Says HP
Top executives from HP said that HP will now focus on web-ready products,
during an exclusive roundtable with ME Printer

ME Printer recently caught up with
top executives from HP Middle East
during an exclusive roundtable
to discuss about the company’s
strategies for the ePrint technology,
the LFP market and the printing
industry in general. The executives
who participated in the discussion
included Amin Mortazavi, the Gen-
eral Manager for the Imaging and
Printing Group at HP Middle East;
Susanne Heis, the Vice President
and General Manager of the Imag-
ing and Printing Group for Middle
East, Mediterranean, Africa (MEMA)
at HP; George Semaan, the LFP
Business Manager for Imaging and
Printing Group at HP Middle East;
Ernest Azzam, the Business Man-
ager for Laser and Enterprise Solu-
tions at HP Middle East; and Alyssa
Sutherland, the Group Manager for
Inkjet and Web Solutions Business
at HP Middle East.

Last month, HP unveiled a new
category of web-enabled printing
solutions designed for the cloud
that will, for the first time, allow
people to print from any email
device to any new ePrint-enabled
printer from anywhere in the world
through the new HP ePrint plat-
form. The technology will also allow
users to store documents or files
in the cloud and print direct when
needed, transform their printers
into publishing platforms from
which they can customize print
apps and schedule timed delivery
of content, and manage and cus-
tomise their full printing experience
through the new HP ePrintCenter.
According to Ernest Azzam, the
Business Manager for Laser and
Enterprise Solutions at HP Middle
East, products from HP that sup-
port ePrint technology provide
simplicity. “This essentially means
that you don't need to go through
installation process, add drivers to
your system and so on. Such prod-
ucts also provide mobility, which
is the need for everybody today
be it a home user or a travelling
professional. And of course these
products provide the collaboration
functionality, wherein many people
from around various places in the

world can make their own modifica-
tions to shared files and folders and
then in turn share the changes with
each other,” added Azzam.

To showcase these new solutions,
HP had announced recently, a full
suite of web-empowered e-All-in-
One printers for home and business
that start at $99. These will be the
first printers able to “talk” to the
“Google Cloud” without requiring
a local proxy PC or web appliance,
which means people will be able
to access Google Docs, Photos
and Calendar directly from their
printers. A selection of new print
apps from partners such as Yahoo!,
msnbc.com, Facebook, Live Na-
tion, Crayola, Reuters, DocStoc
and Picasa Web Albums also will
be available. While these products
are already available in the US, HP
Middle East representative said that
it might take a while, before these
products are launched on the local
market.

HP's  web-connected products
and services are supported by a
digital print advertising platform
that can be leveraged by print
app partners. Customers can get
premium content at no additional
cost and brands can add value to
their audience by populating select
print content with customized mes-
sages, promotions and information
like coupons or local services. The
HP ePrint platform harnesses the
cloud to break down the barriers of
distance and connectivity and allow
people to send the files they want
to print from their mobile devices.
From a mom and son printing draw-
ings from an iPad, to an executive
on a train sending a presentation
from a Palm Pre or Blackberry
smartphone to print and pick up
at a FedEx Office store, HP ePrint
allows people to print anytime,
anywhere, said the company. Every
HP ePrint printer will have a unique
simple email address that allows
the sender to deliver a print the
same way they would send an email
message. Customers also can send
documents to print through an HP
ePrint mobile app on their smart-
phone device to a home, office or

public print location such as a hotel
or FedEx Office store. Customers
will be able to send Microsoft Office
documents, Adobe PDFs and JPEG
image files, among others. The HP
ePrintCenter is an online hub for all
HP customers to explore new ser-
vices and customize their printing
experience. For example, people
can register their products and
receive updates according to their
preferences, configure their de-
vices, track ePrint jobs, and browse
and suggest new print apps.

“We are also focusing on the Large
Format Printer market,” explained
George Semaan, the LFP Business
Manager for Imaging and Printing
Group at HP Middle East. “We are
launching new products in the
market and we have planned a
launch event for the media and our
resellers, too. HP is a true company
that answers the market demand
and customer requirements. We are
utilising the could computing tech-
nologies to help people share docu-
ments and print from anywhere.
Our new line of web-connected HP
printers will allow consumers the
freedom to access content and print
from anywhere without a PC."
Newly available print apps to be
used with HP’s new range of web-
connected printers include: Yahoo!
and msnbc.com for daily news;
Crayola and KolL.com for coloring
pages and fun family ideas; Picasa
Web Albums for printing photos
from a user’s personal account; PBS
KIDS literacy, math and science ac-
tivities featuring popular characters
such as Curious George; Facebook
for printing from a user’s photo
album or listed events; MapQuest
for maps and directions; Artsonia
for images from the world’s largest
kids art museum; and Live Nation
for access to concert tickets and
promotions.

“We have also launched a devel-
opment toolkit so application
developers can develop apps for
the entire ecosystem,” added Alyssa
Sutherland, the Group Manager for
Inkjet and Web Solutions Business
at HP Middle East. According to HP,
business customers will also be able



to use print apps from services such
as Marketsplash by HP for a shortcut
to print customized marketing ma-
terials such as brochures and flyers;
Google Docs for easy document
scanning to the web for printing
at a later time; Box.net to scan,
share, manage and access business
content online; Portfolio.com and
Reuters for the latest news articles;
Daily Brief for business essentials
in one place including calendar,
to-do list and news from American
City Business Journals; and DocStoc
and Biztree for immediate access
to business forms such as invoices,
contracts, receipts, legal agree-
ments and checklists.

Speaking about HP’s participation
at GITEX Technology Week this year,
Susanne Heis, the Vice Presidentand
General Manager of the Imaging
and Printing Group for Middle East,
Mediterranean, Africa (MEMA) at HP,
said, “We show new technologies at
GITEX every year. There are many
important messages to learn from
this event. From a product perspec-

tive we are using the opportunity
to talk about our new products. We
are throwing the spotlight on our
ePrint technology, which uses the
cloud to help people to print from
anywhere they are. We believe that
the digital content is the future and
every device will revolve around it.”
Meanwhile Amin Mortazavi, the
General Manager for the Imaging
and Printing Group at HP Middle
East, said that the focus of GITEX
Technology Week is shifting to-
wards new comers on the market.
“If you go to GITEX, you see lots of
new entrants on the market. They
are all first timers and they are ex-
hibiting at the event with the niche
products they have to showcase.
GITEX is an important platform
for transferring information about
various technologies. Now we are
not there anymore — in the era of
internet we don't need to be there
anymore. We are hence at GITEX
Shopper and the key regions where
we expect a direct interaction with
end users,” said Mortazavi.

Speaking about the company’s ini-
tiatives towards thwarting the trade
of counterfeit printer consumables,
Mortazavi said, “When it comes to
consumables, we are against coun-
terfeiting. We have been working
with governments in the region to
raid areas wherein counterfeited
consumables are being sold. Re-
cently we confiscated over 700,000
items in UAE and around 300,000 in
Saudi Arabia. HP’s commitment to
the environment has gained con-
siderable momentum in the region
due to its extensive print cartridge
recycling partnership with the DIC,
the Middle East’s leading Informa-
tion and Communication Technol-
ogy cluster. The HP Planet Partners
program is available worldwide in
more than 50 countries, regions
and territories. Since the program’s
inception in 1991, HP has recycled
more than 320 million HP print
cartridges worldwide, representing
HP’s efforts in reducing the environ-
mental impact of printing.”

Regraph Wins Accolades from APP

Tony Koithara awarded as Best Gold Partner for achieving growth for APP

products in the region
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Tony Koithara, Regraph with
APP Chairman and CEO
Mr Teguh Ganda Wijaya

Regraph Trading LLC, a company
involved in trading of various kinds
of paper and based out of Dubai,
UAE has announced that it has been
awarded the “Best Gold Partner”
award by Asia Pulp and Paper. The
award was handed to Tony Koithara,
the Managing Director of Regraph
Trading LLC, at an event held in
Jakarta, Indonesia in October 2010.

Regraph Trading LLC is today one
of the largest distributors of APP,
which is one of the biggest paper
manufacturers in the world.
Speaking about the achievement,
in an exclusive interview with ME
Printer, Koithara said, “This APP
award means a lot to me. The award
essentially translates to the fact
that we are selling good volumes of
APP’s products continuously on the
regional market. It is quite impres-
sive to add that though there might
be multiple Gold Partners in each
country in the world, there can be
only one Best Gold Partner in each
country. Only Best Gold Partners
can book products with APP on
exclusive basis.”

Explaining about his history with
APP, Koithara said that he started
working for APP from 1989 onwards.
“We found the regional market
needed such products and hence, |
started working out of Jebel Ali for
re-export markets because we saw
a huge demand for such products
in GCC and African countries,” com-
mented Koithara.

Today, for local requirements, the
company has two units in Dubai
- one in Al Quoz Industrial Area
and the other in IMPZ. The unit in
IMPZ also doubles up as a laser die-
making facility. “At both these units
we do clearance. We also have our
own containers, trucks and trailers,
which take deliver products and
stock to the printers’ facilities. We
have a capacity of doing 20,000
ton for APP products per year. We
sell in countries such as UAE, Oman,
Bahrain and Qatar. We work with
both, regular customers and spot
purchasers,” explained Koithara.
According to Koithara, the reason
Regraph is successful in the
regional market is because the
company gives good pricing to the
local market. “Also, we maintain a
good stock of APP’s products - at
any given time, | stock up to 4000
to 5000 tons of APP’s products in
our warehouse. This stock includes
2 side art paper & board, woodfree,
impressions plus NCR, preprint,
instant photocopy paper, etc.”
concluded Koithara.

Alyssa Sutherland

Group Manager, Inkjet & Web
Solutions Business

HP Middle East
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Kodak Says “Good Products Don't Sell

Themselves” at its Seminar
More than 70 attendants from different sectors of commercial printing,
regional graphic arts industry participated in the event, wherein experts
from Kodak spoke about inkjet technologies, Kodak's history and legacy,
and the state of the digital printing industry, among other interesting topics
about the printing and graphics arts industry

Kodak recently held a seminar titled
“Good Products Don't Sell Them-
selves” on October 12, 2010, at The
Address Hotel in Dubai Mall. More
than 70 delegates from different
sectors of the regional graphic arts
industry participated in the event.
As part of the event, Kodak also
invited a host of top notch experts
and speakers to address important
issues in today’s competitive
graphic arts market.

The topics discussed at the event
ranged from new marketing trends
and transpromo, to the future
of digital high speed colour and
newspaper printing. Thommas
Wimmer, Kodak’s Regional Busi-
ness Development Manager, kick-
started the seminar. His focus was
on new marketing trends, wherein
he explained how the marketing
and communication trends were
evolving.

According to Wimmer, today’s
customers demanded more diverse
ways of receiving information. He
also added that based on studies
conducted by market research
agencies, every individual saw
between 500 to 3000 brand mar-
keting messaging a day. “So how
can a brand effectively capture his
or her attention?” asked Wimmer.
“The trick was to send the relevant

message to a person who needed it.
One very effective way is to person-
alize the marketing message.”
Wimmer added that though per-
sonalization of marketing messages
might work, it isn't competitive any-
more. He said that various events
and demographics triggered per-
sonalization to maximize response
rates and create well targeted
customer focused communications.
“Today’s consumer is not looking for
more information — what he or she
wants is information that can make
his or her life easier,” said Wimmer.
With the help of Kodak’s inkjet
technology, even newspapers are
now able to offer personalized ads.
According to Wimmer, the benefits
of digital transactional printing for
marketing purposes are enormous,
which includes fast return on
marketing investment. It reduces
overall total cost of ownership
and rationalizes the supply chain.
Following Wimmer's presenta-
tion, Stephen Swan, the Business
Manager for Middle East and Inter-
national Cluster at Kodak, offered
an overview about Kodak products
focusing on Nexpress digital press
and Prosper inkjet technology.
Swan started his speech with a
brief history of Kodak which dated
back to 100 years ago and included

benchmarks such as X-ray imag-
ing, film and cameras. According
to Swan, 40 percent of all printed
products in some form touched
many Kodak technologies. Swan
added that Kodak offered a range of
black and white products that were

based on electro-photography
technology and were able to pro-
duce 300 pages per minute, which
are considered fastest in the mar-
ket. For the colour market, Kodak
manufactures the Nexpress range
of products, which was developed
in partnership with Heidelberg.
Nexpress is equipped with five-
colour stations. The machine has
been designed for 24/7 production.
It is not a copier — it is truly a digital
press and has been designed to
work non-stop and in tough com-
mercial print environments. There
are a number of Nexpresses in print
houses that have surpassed 50 mil-
lion printed pages and they are still
in production. This is a living proof
of its robustness. The 5th station
of Nexpress is what distinguishes
it from the other products in this
class. It uses clear dry ink which can
be used in many application such
as dimensional coating, spot gloss,
Inline coating for unique effects,
Red Fluorescing, MICR and other
applications.



Clear dry ink is completely digest-
ible and thus it's safe for children.
That is why it is ideal for book cov-
ers. After the speech, Swan passed
a series of samples to the audience
to scrutinize. The next speaker, Jiten
Patel, the GMC EMEA Services Man-
ager, is responsible for introduction
and delivery of tailored GMC
software solutions to Enterprises
engaging in Customer Communica-
tion across European, African and
Middle-Eastern markets. With the
help of a PowerPoint presentation,
Patel explained how using right
equipment and right approach, an
efficient transpromo solution could
be implemented.

Patel also talked about how
transpromo had evolved over the
years. Ranesh Bajaj from Secure Print
Equipment Supplies talked about
some of the Kodak’s customers’
activities and their success stories
including that of Al Omeira Printing
and Publishing. The company uses
Kodak's technology to print visa ap-
plication forms. Salvatore Massaro,

Kodak’s Business Development
Manager for Eastern Europe, Af-
rica and Middle East Region, talked
about digital production solution
for book publishing.

Massaro said 40 percent of a pub-
lisher’s total production is normally
wasted. He also claimed that 50 per-
cent of the all titles sold in the world
were below250 copies on average.
But publishers print at least 1000
copies. Today book printing is con-
sidered as an opportunity for digital
printing because it is a technology
that is able to rationalize book pub-
lishing. Other opportunities include
customization of text books, self
publishing and more. According
to Massaro, unlike offset printing,
digital printing is growing at a rate
of 15 to 20 percent.

The book publishing industry is
currently controlled by a few pub-
lishers. Usually in each country, 10
big publishers control 90 percent of
the whole publishing industry. Also
the accessibility of digital printing
has paved the way for many news-

paper publishers to become book
publisher as well. Digital printing is
also ideal for printing of out-of-print
books. Digital printing can also help
printers in other processes such as
data management, quotation and
job management.

Digital software associated with
digital printing can streamline these
processes. Today, the threshold
between offset and digital for cost
efficient book production is 4000
copies and if we consider other
benefits, it can go up to 7000. Last
speaker was Manfred Dreissinger,
Kodak’s Sales Director of the Stra-
tegic Product Group InkJet Printing
Systems for Central, Eastern Europe;
Greater Russia; Middle East &
Africa, who spoke about the future
of digital high speed colour printing
and newspaper printing. The event
concluded after a raffle draw during
which, some members of audience
received gifts, including digital
cameras and picture frames.
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Focusing on Two Core Segments - Packaging

and Print Media

ME Printer speaks to Anthony Murphy, the Commercial Director and General
Manager of Flint Group Packaging and Narrow Web in the Middle East, about
the company’s strategy for the region, following its acquisition of the Torda

facility

Anthony Murphy

How do you intend to capitalise
on the Torda facility and local
knowledge? What are your plans
for the Torda site?

The new Torda site in Dubai has
been opened just one yearago.The
site is fully capable of manufactur-
ing Packaging Inks for all segments
and supports customers with a
fully equipped laboratory. With the
current set up we can for example
pursue all required analysis for co-
lour management or blend shades
to customer requirements. Over
the next months we plan invest-
ments into additional equipment
to further increase our technical
capabilities. The combination of
the local Torda set up - and the
expertise behind - with the know-
how and the technology of Flint
Group is a perfect mix to increase
customer satisfaction and improve
our service competencies in the
Middle East region.

Following the acquisition of Tor-
da what is your product strategy
going forward for this region?
The product integration will go
both ways: Where relevant we will
transfer European technology to
the Middle East and customise
products in our site in Dubai for
the local markets. Where on the

other hand Torda products are
the best fit and provide better
value to our customers they will
become a standard item in the Flint
Group product range and will be
offered to the Middle East as well
as to other regions. The global
knowledge and experience of
Flint Group will help to fully cover
end user requirements which are
important for the whole packag-
ing supply chain. Food packaging
is for example a very critical area,
and manufacturers in this segment
must focus on the highest levels of
manufacturing controls in line with
the imperative of protecting the
consumer. By combining Torda’s
product strengths with the exper-
tise of Flint Group, we will be able
to offer an enhanced package to
our customers.

This acquisition is your latest
move to improve your market
share in packaging inks. Does
this mean the future belongs
to Packaging rather than Print
Media?

Definitely not! Flint Group is serv-
ing its 2 core segments “Packaging”
and “Print Media” with an equal
focus. In the Middle East we have
an established network for Print
Media products and we will keep

the focus on serving this market as
we do for Packaging.

How important is Middle East
market for Flint Group and why?
The Middle East region shows
remarkable growth. Several brand
owners and major packaging
groups have over the recent past
established sites in this region. With
the acquisition of Torda and our
new site in Dubai Flint Group is set
up to service those customers and
participate in the market growth.
Are you planning more distribu-
tion centers and warehouses
across the region?

Not at this point in time. Our site in
Dubai is fully capable of supplying
customers in the whole region.

Do you plan to participate in any
coming major event or exhibi-
tion in the Middle East?

Yes. We have just booked a stand
on “Gulf Print & Pack 2011” which
will take place from 14th to 17th
March 2011 in Dubai. This is the
only dedicated event for the print-
ing and packaging market in the
Middle East and North Africa and
we are very happy to welcome
printers and industry partners
there. We will surely have some
interesting developments on our
booth!
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GCG Offers Green Managed Document Services

from Kyocera

The solution will help companies reduce carbon footprint and reduce

operational costs

From leftto right

Sho Taniguchi, Hakam Abu
Risheh, Takuya Marubayashi,
Stanley Samuel Group Marke,
ing Manager GCG, Masahiko
Murata Sales Manager KMIS
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MakiNagao Product and Marketing
Manager KMIS

Gulf Commercial Group, a company
specialised in highly automated
digital document solutions in the
UAE, has announced that it is now
adopting and offering Kyocera’s
green Managed Document Ser-
vices. The announcement came
in a forum held at the Emirates
Palace recently, under the theme
of Managing Green Printing. The
forum drew considerable C Level
presence from both the public and
the private sectors across the UAE.

Commenting on the subject,
Hakam Abu Risheh, GCG's General
Manager, said, “As part of our firm
commitment to provide our
clients throughout the UAE with
green printing solutions, GCG
has adopted Kyocera’s new green
document management solutions.
These solutions will contribute

wl

to the reduction of the carbon
footprint by cutting carbon emis-
sions, using long life components,
saving energy and cutting the costs
of conventional printing by up to
40 percent of the existing total
printing costs at the same time. The
solutions will also help in improving
the efficiency of work processes in
the UAE business sector.”

On his part, Takuya Marubayashi,
the General Manager of Kyocera
Mita Middle East, commented
on the impact of environmental
business initiatives on the printers
sector and how Kyocera is leading
such changes in the UAE. “Kyocera
printers and MFPs minimise waste
and help offices reduce their carbon
footprint. Kyocera and its main UAE
partner, GCG, work together to-
wards a sustainable future to make
sure the world continues to be a
place we can all live in,” he added.
According to Marubayashi, Kyocera
Mita has been an environmentally
conscious company ever since it
introduced its ECOSYS concept in
1992. “Our core product concept,
ECOSYS covers three elements.
These include ECOnomy, low cost
per page printing and low Total
Costs of Ownership (TCO); ECOI-
ogy, no environmentally harmful
cartridge to be discarded; and
SYStem solutions, using modular
designs with options to meet varied
requirements, and connectivity to
all known network environments.
ECOSYS is our core product concept
and a crucial element of Kyocera
MDS” he said.

Commenting on the GCG’s adop-
tion of the Managed Document Ser-
vices option, Abu Risheh said, “Our
main goal when we opted for the
green MDS is to optimise the entire
document production process in
those organizations using ECOSYS
printers — from capturing to ar-
chiving, from workflows to security
and even including environmental
impact.”

Customers in the UAE have relied
on the diversified trading group
GCG for the past 28 years due to
its ability to provide products and
services tailored to their specific
needs. In addition to its network
of branches strategically located
throughout the UAE for customer
accessibility, GCG serves over 3,000
customers through a network of
service centres and is supported by
a state-of-the art regional training
centre to ensure quality standards
across all of its branches and service
centres.

“Environmental friendliness and
cost efficiency can actually go hand
in hand in the long run, as long as
people are willing to make an invest-
ment first. This requires investors and
those who are eager to cut costs to be
able and willing to think long-term
- they will have to think years rather
than months. Kyocera’s ECOSYS
printers produce far less waste and
their TCO is much lower than others,
not to mention their superior envi-
ronmental performance compared
with other cheaper printers. Another
important element of Kyocera's MDS
is Professional Service where GCG
steps in to give you professional
advice and support. Getting it right
means an instant improvement in
efficiency as well as lower expenses
and a reduced impact on the envi-
ronment,” said Abu Risheh.
Marubayashi added that with their
small carbon footprint, Kyocera’s
ECOSYS products represent today
an integral part of Gulf Commercial
Group’s Green Managed Document
Services (MDS) concept as they
optimise an organization’s entire
document output process, plus it
helps them go green.
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Giffin Graphics Announces Changes in Key

Management Posts
The changes in posts were aimed at further strengthening the group’s
operations locally and regionally
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Giffin
Graphics has
also opened a
new branchin
Riyadh, Saudi
Arabia.
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Khaldoun Yahfoufi
Manager of Papers and
Supplies division.

Giffin Graphics

Giffin Graphics, one of the leading
print and graphics art industry
equipment and consumables sup-
pliers in the Gulf, has announced
changes in several senior manage-
ment posts at its headquarters and
operating companies. According
to the company, the changes in
the posts were aimed at further
strengthening the group’s op-
erations locally and regionally, and
across its core businesses of Digital
Graphics  Systems,  Machinery,
Papers and Supplies and After Sale
Service.

Cherian P. Cherian, the Manager
of Papers and Supplies Division,
retired in October this year, after a
28 year career with Giffin Graphics.
Cherian started his career with Giffin
Graphics in 1982 in Abu Dhabi. Hav-
ing proved his efficiency in sales, he
was transferred with promotion to
Giffin Graphics’ Branch Manager in
Bahrain, where he served six years.
Thereafter, he was again transferred
to Sharjah as the Manager of Papers
and Supplies Division for the entire
Giffin Graphics group. During his
tenure at Giffin Graphics, Cherian
had a significant role in developing
the customers and suppliers base
for the company.

Under the new changes in the
management, Cherian will be
replaced by Khaldoun T. Yahfoufi,
as the new Manager of Papers and

- A

Walid Wahbe
Manager of Papers and
Supplies division.

Giffin Graphics

Supplies division. Yahfoufi joined
Giffin Graphics’ Sharjah branch in
2000, to work in the Supplies and
Machinery division of the company,
for UAE and Oman markets. In 2002,
Yahfoufi was assigned to establish
Giffin Graphics’ Manager for the
Qatar Branch. After eight years in
Qatar, Yahfoufi has been appointed
as the Manager of Paper and Sup-
plies Division at Giffin Graphics’
Sharjah Branch, thus overseeing the
complete Gulf region.

Speaking about his promotion,
Yahfoufi commented, “I am grate-
ful and optimistic and have a good
faith that things will be better. New
strategies are being implemented
for the interest of Giffin Graphics
and our clients by our entire team.”
Walid Wehbe, who has been with
Giffin Graphics since 2001, will
replace Khaldoun Yahfoufi in Qatar.
Wehbe has been involved in the
printing industry in Lebanon since
finishing his studies in 1997, and he
joined Giffin Graphics in 2001. We-
hbe was the obvious choice to take
charge of the Qatar branch - he is
expected to take the branch activi-
ties to another level of excellence
and distinction.

In addition, this month, Giffin
Graphics has also opened a new
branch in Riyadh, Saudi Arabia.
Mahmoud Alfasatleh joined Giffin
Graphics’ Sharjah branch in 2008

Mahmoud Alfasatleh

Technical Support Engineer for the Digital
Graphics Systems Division

as Sales and Technical Support
Engineer for the Digital Graphics
Systems Division. During his career
at Giffin Graphics’ Sharjah branch,
Alfasatleh installed Durst machine
in GCC and Levant countries. He
has now been promoted as the
Branch Manager for the new facility
in Saudi Arabia. Speaking about his
new assignment, Alfasatleh said,
“Giffin Graphics has ambitious
plans to expand in Saudi Arabia.
In our first phase of expansion, we
will focus on the Riyadh market for
digital printing presses and large
format printer market. Next, in
phase 2, we will enter the Jeddah
market. We can't ignore the huge
$7.6 billion market in Saudi Arabia.”
Elaborating on the management
changes, Ramzi Kteily, the Manag-
ing Partner of Giffin Graphics said,
“The changesin the senior team will
provide the company with strong
leadership and experience in all
aspects of our operations. Under
their leadership, Giffin Graphics is
well positioned to accomplish our
strategic objectives in the regional
printing and graphics arts industry.
Throughout their careers, Cherian,
Yahfoufi, Wehbe and Alfasatleh
have provided valuable effort and
leadership for the company. Their
contributions are recognised by
everyone who has been associated
with them.”
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Newspapers Published Through Masar Win

Quality Awards

Al Bayan, Emarat Al Youm and Emirates Business 24|7 of Dubai Media
Incorporated (DMI), bag the accolades

L

Faisal Bin Haider receiving WAN-IFRA Award from
Christoph Riess, CEO - WAN-IFRA

“DMI’s
newspapers are
the first Arab
newspapers

to win this
international
award.

Many global
publications
were competing
for the award,”

Faisal Bin Haider

Masar Printing and Publishing has
announced that three newspapers
such as Al Bayan, Emarat Al Youm
and Emirates Business 24|7 of Dubai
Media Incorporated (DMI), pub-
lished through the company, have
won the printing quality award of
the International Newspaper Colour
Quality Club of IFRA. The ceremony
was held in Hamburg, Germany a
few weeks ago, and was attended
by more than two thousand ex-
ecutive directors and 26 editors
worldwide.

“DMI's newspapers are the first
Arab newspapers to win this
international award. Many global
publications were competing for
the award,” said Masar Printing
and Publishing’s General Manager,
Faisal bin Haider. “Evaluation is very
important for our local newspapers
to be able to boost their position
of presenting high-quality publica-
tions that satisfy the reader who
always aspires for the best in the
light of the techniques that develop
day after day.”

According to IFRA, by this exclu-
sive quality achievement DMI,
represented by its printing and
publishing companies, can now
proudly say to its customers that
the newspapers and the printing
and production processes have
the technology, the equipment,
the knowledge and the people to
deliver an outstanding printing

From Left to Right, Samer Abdel Qader, Dhaen Shahin, Ahmed Hammady,

Sami Al Reyami, Faisal Bin Haider, Mohammed Al Zarouni

quality for their printing and adver-
tisement requirements following
the ISO international standards.
“Being a member of the exclusive
INCQC means that we have gone
through a long process of auditing
for our complete printing process
from the initial material selection
in compliance with the accepted
international standards, followed
by strict application of all qual-
ity requirements set by IFRA and
ISO 12647-3, till the final finishing
quality of the printed product”
explained Haider.

According to Haider, the process
is carried on over a period of four
months where participants should
send their printed copies to IFRA
in Germany for proper evaluation.
“These reports are then evaluated
and points are awarded for meeting
each of the required specifications
and standards. This ensures that the
performance of the participant is
consistent; and demonstrates his /
her commitment and ability to ap-
ply the ISO standards of the printing
industry,” added Haider in a recent
interview with ME Printer.

Haider added that the company has
been trying to apply for this unique
recognition since 2009. “My main
target was to improve the quality of
newspaper press and be certified in
what we do. In 2010 we participated
and we went through four months
of evaluation and testing. We

were shocked when we saw how
complicated the entire process of
evaluation was. Many issues were
considered for the certification
such as the result of each test. Every
month we used to complete one
test and then submitted a 40-page
report,” explained Haider.

Masar Printing and Publishing
worked with a consultant in order
to achieve top notch printing
quality. “Our team went through
a massive training session and we
used European ink and paper for
our operations. We started report-
ing our daily activities such as the
make-ready time, production time,
and so on, on a daily basis. Today we
have six daily newspapers printed
every day. In November this year,
we will go for IFRA I1SO quality cer-
tifications,” claimed Haider.

The company is now expecting that
within the next two months, a die-
cutting and foil making high-end
machine is expected to be installed
at their facilities. “We have also
invested in lots of machines such as
a waste management setup for our
printing facilities. The experience of
being evaluated for INCQC - which
included 50 percent for prepress and
50 percent for press — has helped us
a lot in our daily operations. We are
now using that experience in our
commercial side as well. Our inter-
national clients are very happy with
the quality we deliver,” said Haider.



According to Haider, the year 2010
has been agood yearfor Masar.“The
newspapers we have been working
with have increased their print
quantities. Our newspaper division
started in 2007 and our commercial
activity was only started recently.
There hasn't been any negative
impact on our operations due to
the economic downturn. We have
many new clients signing up with
us now. Today we are operating
at 90 percent level for newspaper
printing,” commented Haider.

According to a statement from
IFRA, only 109 titles achieved the
INCQC 2010-2012 membership. 162
titles from 43 different countries
and from the 5 continents origi-

nally registered for participation
in the exclusive club. “We're very
gratified that the number of visitors
surpassed the 10,000 mark,” said
Christoph Riess, CEO of the World
Association of Newspapers and
News Publishers (WAN-IFRA), the
organiser of the event. In 2009, the
event drew 6,700 visitors.

The 40th annual exhibition includ-
ed 341 exhibitors from 33 countries,
an increase of more than 20 percent
from last year, including printing
press manufacturers, editorial and
advertising system providers, new
media providers and other sup-
pliers to the newspaper industry.
Germany, France,

Denmark, Norway, the Netherlands,

Switzerland, Italy and Austria were
the most represented countries
among visitors to the Expo. The
majority of visitors were managing
directors or CEOs, technical or pro-
duction directors and editors.
Major announcements for invest-
ment in print production technol-
ogy during the show provided a
good indicator of the slight recov-
ery around the world. KBA, MAN
Roland, Goss International, Schur
Packaging

Systems, TKS, Fujifilm, ppi Media,
Baldwin and other production sup-
plier companies signed a number of
multimillion-euro orders. The 2011
Expo will be held in Vienna, Austria,
from 10 to 12 October 2011.
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KSA: Abaker Printing Press opts for Heidelberg

The company which already has a string of Heidelberg equipment, invests in

a Speedmaster 102

Nasser Al Jarboa,
the CEO of Abaker Printing Press
Saudi Arabia

Abaker printing press in Saudi Ara-
bia recently invested in an all-new
perfector SM 102 - 5 Color machine.
The deal to buy the new press was
signed in July 2009 and the ma-
chine has already been delivered to
the print house for installation and
commissioning.

Speaking exclusively to ME Printer
on the occasion, Nasser Al Jarboa,
the CEO of Abaker Printing Press
said, “We expect the new press to
add much needed capacity for our
production. This will meet addi-
tional demands in the commercial
printing and envelope produc-
tion. We have had a Heidelberg
Speedmaster SM102 5-colour in
our factory which proven to meet
our requirements and the demand
of our customers. This configura-
tion gives us optimum flexibility in
meeting the market requirements
in this size.”

According to Jarboa, the new press
will be targeted at the company’s
customers, belonging to the finan-
cial institutions and communica-
tions sectors. “In Heidelberg equip-
ment we find the quality, durability
and the high level service available
locally. We have established a
strong partnership with the local

organiaation serving our various
needs in support, maintenance and
consulting services. We have had
excellent service for our various ap-
plications needs in the commercial
printing, Plastic cards printing and
envelop production,” commented
Jarboa.

The company is today practically
a Heidelberg house with a wide
range of Heidelberg equipment
already running in the company’s
premises including Two Speed-
masters 102 - one 4-color another
one 5-colour perfector, in addition
to the Speedmaster XL 75 and two
SORM presses. The company also
has a Suprasetter CTP system and
complete Polar solution for paper
cutting and processing.

Jarboa further went on to say that
the Saudi economy has proven to
be strong in this turmoil market
conditions  elsewhere.  Saudi
Arabia’s printing market so far has
showed little sign of slowdown due
to global recession. On the contrary
some of the biggest investments in
printing equipment have been car-
ried out during past months. “The
Saudi economy continues to grow
with the steady oil revenues, the
increased government spending

and the growing consumer market
sectors,” added Jarboa.
Heidelberg's Speedmaster has
also proved to be popular in the
kingdom. Speedmaster perfector
SM 102 is the newest generation of
Heidelberg's 102-model for print-
ing both sides of the sheet in one
pass. One of the major features of
the new generation of SM 102 is
Preset Plus Feeder which is able
to handle even voluminous book
paper.

We started our business in the
commercial and forms printing
sector over 25 years ago. Since
then we have grown in these
sectors and added the envelop
business and the plastic cards
sections,” explained Jaroboa. “We
are now a one stop shop for our
elite clients in the banking and
communications sectors. We have
four production facilities in the
Riyadh Industrial Areas 2 and 3. We
have decided to consolidate our
productions in one site, in the new
Obeikan Industrial Park near our
current location. This will enable
us to better serve our customer in
an efficient way, thus utilising the
various synergies of our various
business sectors.”
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Al Yaum Media House and WAN-IFRA Conduct a

Seminar on Printing Quality
Fourteen participants from a number of Saudi newspaper companies
attended the training programme

Printing

Cunlify

Al-Yaum Training and Development
Centre, in collaboration with IFRA,
have announced that they have
successfully completed a training
programme in printing quality at
its Dammam, KSA, headquarters.
The objective of the event, the first
of its kind to be held in the Gulf re-
gion, was to strengthen the media
industry in the region through such
training, especially the print sector.
The Managing Director of Al Yaum
Media House, Saleh Al-Humaidan,
whoiis also a board member of IFRA,

made a statement at the start of
the training program highlighting
the benefits of such programs in
developing the capabilities of staff
in the media industry in the region
and the leadership role of Al Yaum
Media House in this process.

“We are very keen to provide
quality media products through
partnerships with local and global
organizations,” said Al-Humaidan.
The opening ceremony of the semi-
nar was also attended by the Gen-
eral Manager of Heidelberg Middle
East, the sole agent representing
Huber International Group in the
Kingdom. Zaid Al-Juhani, who was
the official sponsor of the training
programme, thanked Al Yaum Me-
dia House for organising the event.
Moritz Schwarz, a senior consultant
from WAN-IFRA, conducted the
training, which was attended by 14
engineers from different newspa-
pers printing presses in the region.

Among the topics covered included
the normative and general require-
ments of the ISO 12647-3:2005

standards, skills to identify the dif-
ferent sources of quality variations
in prepress and press, knowledge
of the critical quality requirements
of ink and paper, and so on. The
participants were also taught how
to evaluate and analyse the printed
job. One of the outcomes from this
training was that the participants
were able to acquire practical expe-
rience on CTP and press calibration.
On the last day of the training
program, Saeed Hilal Al-Ghamdi,
the Assistant Managing Director
for Technical and Marketing Affairs,
thanked all the parties for making
the event a great success, with
special thanks going to the official
sponsor of the training program,
the Huber International Group. Al-
Ghamdi stressed the importance of
such technical training in enhanc-
ing the skills set and competencies
of the print staff both locally and in
the Gulf region. On the final day, Al-
Ghamdi and Schwarz also distrib-
uted certificates to the participants
of the seminar.

ZeroTime Invests in the New Xerox iGen4
According to Xerox Egypt, with the recent investment, the total number of
iGen presses in Egypt is now nine

spread company not
t, butin the region and
vorld when it comes to
ng. Xerox has integrat-
of printing prior to any
any and has succeeded
and operating the first
n Egypt in 2006. Since
mber of iGen machines
to nine, and Xerox has
precedented success in
1 market, which contin-
day by day.

ZeroTime, a company established
in the Heliopolis district of Cairo by
Mohamed Hamid and Ahsraf Latif,
has announced that it has procured
a new Xerox iGen4 machine. This
latest investment brings the total
number of iGen presses in Egypt
to nine. ZeroTime specialises in
digital printing and is considered
to be the fourth in PhotoScreen'’s
group of companies. Starting off
his career with Apple Macintosh
computers and related operating
systems, Hamid was one of Egypt'’s
first pioneers in these devices. He
then specialised in training on
them and on desktop publishing
systems which had just emerged at
that time.

ZeroTime will use the iGen4 for
quick binding and finishing of
smaller quantity jobs. According to

the company, Hamid is considered
to be one of the oldest clients at
Xerox Egypt, since investing in the
first digital machine in Egypt (DC12)
in 2003. Throughout the vyears,
Hamid and his companies have
gained considerable experience
in optimising digital printing tech-
nologies and innovating new and
unique economical applications.

Hamid explained that digital
printing provides better results in
printing than traditional technolo-
gies, especially when it comes to
the stability of colours and degrees
between each stage of the printing
process. He also emphasised on the
importance of giving attention to
human and labour skills, because
they represent the main difference
at the end between each company.
He also added that digital printing

in Egypt has now become the
cheapest way to implement print-
ing processes of up to 500 copies.
Meanwhile, Engineer Wael Sedky,
the Marketing Manager for Print-
ing Systems at Xerox Egypt said
that the futuristic vision of the
company’s management and the
persistence on excelling turned
the risks into guaranteed profit.
Since 2003, ZeroTime has invested
in many digital presses, the first
of which was DC12, followed by
two DC250 in 2005 and a DC700 in
2009. In 2010 they invested in the
iGen4, which can print up to 110
sheets per minute, in a size bigger
than quarter a sheet, and with a
record printing accuracy of up to
2400-dpi.

Sedky also stated that based on
facts and figures, Xerox Egypt is the
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Canon Unveils New Concepts for Future of

Imaging at L

The company said it will also develop its services business to deliver value for
customers by unveiling a new Consultancy Services business

Canon one of the leading provid-
ers of imaging solutions, has
unveiled a wide range of new
products and concept imaging
technologies which will shape the
future of imaging for consumer,
professional, business, and health-
care environments at Canon EXPO
2010 in Paris. Building on a his-
tory of continuous innovation and
re-affirming its goal to develop
products recognised as number
one in their categories, Canon will
be demonstrating new technolo-
gies from image capture through
to mixed reality interaction and
digital radiography at the EXPO
exhibition.

The company will also be outlining
its commitment to further develop
its services business to deliver
value for customers by unveiling
a new Consultancy Services busi-
ness, entering the enterprise
information and media manage-
ment market. “Canon EXPO 2010
Paris is an exciting demonstration
of Canon’s vision for the way in
which people incorporate imag-
ing technology into both their
personal and working lives,” said
Ryoichi Bamba, the President and
CEO of Canon Europe, Middle East
and Africa. “Imaging innovation
is at the heart of Canon’s busi-
ness strategy and today we have
brought together Canon’s present
and future visions for the industry,
showcasing the power of image”.
According to the company, Can-
on’s imaging technologies gave
visitors a unique view into the

power of image by allowing them
to see images in a way they could
not have seen before - making the
invisible, visible. The company also
showed off a multi-purpose cam-
era, a compact and lightweight
camera which supports both
video and still image capture with
ultra-high definition 4K resolu-
tion. The company said that the
camera was suitable for both work
and professional use, because it
features a newly developed CMOS
sensor that enables video shoot-
ing at high frame rates in excess of
60 frames per second.
Furthermore, Canon’s Mixed Real-
ity concept system, combined the
real and virtual worlds in real-time.
This created a visual experience
in which users could not only
“see” images in a visual space,
but also control and create them.
The system uses a head-mounted
display with built-in cameras and
a computer which processes video
to blend real and virtual realities.
The company also demonstrated
its entire range of new imaging
innovations, from Canon's first
fully integrated low-dose digital
radiography system, to eye care
imaging solutions that will enable
healthcare professionals to visu-
alise the retina in 3D for quicker
and more accurate diagnosis for
patients.

Meanwhile, at the EXPO’s Docu-
ment Scanning Solutions Zone,
visitors saw how Canon and its
key partners could help automate
and optimise workflows in order

to achieve increased efficiency
and cost savings. Customer case
studies showed the different ways
organisations could use Canon
document scanning as full front
end intelligent capturing solu-
tions. DORMA, a leading supplier
of door technology products and
systems, selected Canon scanners
to capture their paper based in-
formation, such as delivery notes/
invoices, with greater speed and
accuracy into their supply chain
management system (SAP-based).
In addition, Crédit Lyonnais, a
private bank specialising in private
wealth management deployed 21
Canon DR-X10Cscannerstodigitise
all its documents associated with
loan applications and streamline
the associated workflow process.
Canon also showcased its scan-
ners along with L.R.L.S. capturing
technology, which demonstrated
optimised workflows and business
processes.

At the Office Solutions Zone on
the other hand, visitors were
able to see for themselves how
uniFLOW could manage all
scanning and print processes.
The newly launched platform
offers heightened security, whilst
simplifying and  automating
common processes to improve
productivity. uniFLOW V5 trans-
forms the functionality of the
multifunctional device (MFD),
placing it at the heart of the office.
The new imageRUNNER ADVANCE
C2030/C2020 models were also
previewed at EXPO. The devices



further extended the scope of the
imageRUNNER ADVANCE Series,
offering fast and cost-effective co-
lour printing for small and medium
sized workgroups.

Visitors also saw examples of how
Canon’s Managed Services helped
reduce and control print costs and
environmental costs. Highlights
included Managed Print Services,
carbon footprint management
and operational efficiency. At the
Production Print Zone, elements
of Canon’s workflow programme
on display included the Helix
production workflow with web
to print module, variable data
printing workflows and finishing
techniques with alliance partners.
Examples of the workflow automa-
tion were also highlighted. Canon
demonstrated its growing collabo-
ration with Océ at EXPO, where
Canon and Océ products and solu-
tions were demonstrated together
for the first time, exhibiting the
broadest portfolio of production
and large format printing systems
now available to the professional
print market. Products included

Océ’s JetStream 1000, VarioPrint
6320 Ultra, Arizona 550XT with
Onyx server, ColorWave 600 and a
Pro Cut machine.

Through its cooperation with
Océ, Canon claimed that it is now
entering the signage and display
market. It also showed a concept
product for the outdoor graphics
display market for the first time.
Canon added that it now offers a
complete solution for wide format
customers from indoor to outdoor
printers. During his keynote ad-
dress at EXPO Paris 2010, Fujio
Mitarai, Chairman and CEO Canon
Inc. provided details of Canon's
business strategy for the next five
years. This strategy further pro-
motes Canon’s two longstanding
key strategies of globalisation and
diversification.

Canon EXPO 2010 Paris is a global
showcase which takes place once
every five years, held in the
impressive Grande Halle de la
Villette in Paris. Covering almost
8,000 square metres of exhibition
space, the exhibition will intro-
duce new products for the home
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and office and demonstrate how
great innovations impact a wide
range of new business areas within
consumer imaging products, of-
fice equipment, print production,
broadcast and communications,
medical systems and security solu-
tions.

MACtac Awarded the VISCOM Prize for its

Sustainable Development Policy

The prize also rewards MACtac’s efforts to reduce the energy consumption at

the Belgian plant

MACtac has announced that it
has won the prize for Sustainable
Development awarded by VISCOM-
SIGNALETIQ" France. The Grand
Prize trophy was presented to
MACtac Europe during the VISCOM
fair in Paris on September 21, 2010.
According to the company,
the jury appreciated the new
environment-friendly IMAGin and
Greenscreen printing media for
digital and screen printing as well
as the “green” packaging made of
homogenous materials and easy
to re-use or recycle in compliance
with the 94/62/EG European Direc-
tive.

The prize also rewards MACtac’s
efforts to reduce the energy con-
sumption at the Belgian plant. The
use of energy has been reduced by
14 percent while the use of gas has
been reduced by 25 percent and

that of water by 39 percent in five
years.

MACtac is a leading manufacturer
of pressure sensitive adhesive (self-
adhesive) products worldwide.
Along with its strong presence and
base in North America, MACtac
serves important markets in Eu-
rope, South America and Asia and
has manufacturing and distribution
facilities in 14 countries worldwide.
MACtac’s international presence
reflects the global strength and
innovation of its parent, the Bemis
Company, the largest flexible pack-
aging supplier in North America.
MACtac’s products are today used
in a wide range of industries includ-
ing label printing, graphic design,
packaging, digital imaging, retail
display, fleet graphics, assembly
engineering, automotive assembly,
and medical device assembly.




Heidelberg Organises HEI ECO Information Day

Sees participation from the European trade press and customers from across

Central Europe and India
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As part of its commitments to the
environment, Heidelberg recently
concluded the HEI ECO Information
Day, a comprehensive showcase of
solutions for ecological printing.
Almost 100 customers from coun-
tries such as Germany, Switzerland,
France, Poland, the Netherlands,
UK, Finland, and India attended the
HEI ECO Information Day, which was
held between October 12 and Octo-
ber 13,2010 at the company’s head-
quarters. Participants at the event
got a comprehensive overview of
the latest solutions for ecological
printing from Heidelberg.
According to the company, eco-
friendly printing is one of the big
issues in the print media industry,
with a growing awareness of the
need to protect the environment.
The increasing scarcity of resources
and the impact on air, water, and soil
are making this urgently necessary,
with the focus first and foremost on
cutting CO2 emissions. Heidelberg
said in a press statement earlier this
month that it provides support for
its customers in all areas relating to
environmental protection, thus help-
ing enhance their competitiveness.
The company also presented its
Sustainability Report 2009/2010, in
which, the company said that it is
committed to taking a holistic ap-
proach to eco-friendly printing. This
meant giving consideration not only
to cutting the CO2 footprint but also
to reducing and avoiding energy
consumption, emissions, and pro-
cess waste. Through the example of

manufacturing a press, the Sustain-
ability Report 2009/2010 explained
what the CO2 footprint is made
up of and how it can be calculated
precisely. For instance, the materials
and energy used in manu-facturing
a Speedmaster XL 105 five-color
press with coating unit add up to
218 metric tons of CO2.

Heidelberg in its report said that
examining the ratio of materials to
CO2 emissions provided interesting
findings. According to the company,
itis currently the only press supplier
that uses such a precise method
and can ensure carbon offsetting
for the presses it manufactures. “We
have a clear commitment to taking
a pioneering role in environmental
protection in the printing industry
and providing our customers with
support in putting this into prac-
tice. We see our comprehensive
measures in this area as an oppor-
tunity to combine environmental
and economic benefits. Printing
ecologically ultimately also means
thinking economically,” explained
Stephan Plenz, the Member of the
Management Board at Heidelberg.

Pursuing a holistic approach,
Heidelberg adds that it analyzes
and optimizes its own processes in
development, production, and ser-
vice. At the same time, the company
continuously tries to ensure that its
products conserve resources when
in operation at customer sites. The
activities focus primarily on reduc-
ing and avoiding CO2, other emis-
sions in the production process,
and process waste. CO2 is produced
during the manufacture of both
machines and print products, while
process waste, such as ink waste
and used dampening solution,
and other emissions, such as VOCs
(volatile carbon compounds), am-
monia, ink and coating mist, dust,
and noise, are produced during the
printing process.

The company claimed that many
individual components in the
Heidelberg portfolio are also help-
ing to further improve the concept
of ecological printing. Heidelberg
Business Consulting, for instance,
delivers  wide-ranging  process

optimizations for print shops. This
service focuses on strategy and
process consulting and investment
planning. Key improvements in
environmental performance can be
achieved, above all, by optimizing
the material flow in print shops, a
process that usually cuts waste and
reduces energy consumption. Print
shops choosing to use Prinect to
optimize their processes and create
an integrated workflow have been
proven to reduce paper waste and
therefore cut CO2 emissions, said
the company.

Print shops taking out a Systemser-
vice contract with Heidelberg can
be sure that their presses, prepress
systems, and post-press machines
will never consume more energy
than absolutely necessary and will
be subject to fewer downtimes
due to the elimination of machine
malfunctions. Heidelberg added
that the consistent expansion and
implementation of the Remote
Service functions across almost the
entire Heidelberg portfolio lowers
the number of service call-outs
significantly. This results directly
in lower CO2 emissions. Another
important means of improving
ecological printing is the use of
tried-and-tested Saphira consum-
ables. All Saphira products meet
strict industry standards.

“There is a clear trend in the print
media industry towards sustain-
able services that improve not only
the cost-efficiency of print shops
but also their environmental per-
formance,” says Marcel Kiessling,
Member of the Management Board
responsible for Heidelberg Services.
“Many print shops are now aware
that taking a holistic approach to
environmental protection also
gives them a key competitive edge.
Heidelberg supplies the services
needed to do so.” At the HEI ECO
Information Day, three leading
providers Bundesverband Druck
und Medien, ClimatePartner, and
natureOffice made their climate
calculators available to determine
the carbon footprint.
Representatives from all three were
also on hand at the subsequent



Paperworld China 2010 Termed as an

Overwhelming Success
The event sees participation of 18,700 trade visitors from across 95 countries

Messe Frankfurt has announced
that over 18,700 trade visitors came
from 95 countries and regions to
source from 566 exhibitors at the
6th edition of Paperworld China,
which ran from 15 — 17 September
2010 at the Shanghai New Interna-
tional Expo Centre. The show cov-
ered a trade space of 34,500sqm.
“With thousands of high calibre
buyers, meaningful business dis-
cussions and orders secured onsite,
Paperworld China 2010 has been an
overwhelming success,” said Evan
Sha, the Deputy General Manager
of Messe Frankfurt (Shanghai) Co
Ltd. The next edition of Paperworld
China will take place from 21 - 23
September 2011 at the Shanghai
New International Expo Centre.
According to Sha, bringing the
fair forward from November to
September has increased business.
Sha further went on to say that
manufacturers had more op-
portunities to meet with domestic
and international buyers such as
Croxley Stationery Ltd, OfficeMax,
Office Power Australia, Ricon Inter-
national Trading Co Ltd and Profil
Papeterie. Visitors to the event also
saw new and existing suppliers,
which helped them jumpstart their
2011 sourcing programme ahead of
Paperworld in Frankfurt.

Returnee exhibitor Mirage Inter-
national Industries Inc, a producer
of back-to-school stationery items
were able to connect with more
customers, said the organisers.
“This has definitely been a good
move, our domestic business has
increased 60 percent. Internation-
ally, we've obtained solid leads for
new customers from Canada and
Ireland, who've expressed serious
interest in our bubble pens and
stamps,” said Scott Wen, the Inter-
national Sales Manager at Mirage
International Industries.

Exhibitors at the event also com-
mended the fair for providing a
professional and quality event to
promote their brands. “The volume
of knowledgeable visitors to our
stand has been tremendous, we
were able to successfully introduce
our branded stationery products

to the retail sector,” said first time
exhibitor Hiroshi Yokoshi, the
Director and General Manager of
International Operations at the
Department of Uni.

Meanwhile, Choochart Pholwiwat,
the Managing Director of Copy
Rite Industrial Co Ltd also reported
an increase in trade achieved at
the fair. According to him, the
company'’s business was up tenfold,
when compared with last year. “Our
requisition book is full of orders for
carbon paper and rubber bands
from the likes of Ami and Office-
Max,” added Pholwiwat.

BHP Industries Co Ltd also took ad-
vantage of the trade space to raise
their brand profile. “At this event,
we've got the room to showcase our
Sitra brand of premium blades, scis-
sors and staples. As a result of this,
the buying agents of Kmart, Office
Depot and Target are aware of our
R&D capabilities,” said HP Bhasin,
the President of BHP Industries Co
Ltd. Domestic manufacturers also
rated the fair highly. Wallace Chung
of Kunshan HOPAX Paper Products
Co Ltd said, “We regard this event as
a key platform to explore for more
sales and deepen relationships with
existing clients.”

The growing international reputa-
tion of the fair together with the
earlier show date attracted a large
number of buyers, especially from
overseas, which had increased
10 percent from 2009. The top 10
visitor countries and regions by
volume included Hong Kong, South
Korea, Japan, Malaysia, Taiwan,
India, Philippines, Russia, the US
and Germany. “We chose to exhibit
at Paperworld China because it has
a solid reputation,” said Shu Chang,
the Assistant General Manager of
Ninestar Digital Co Ltd. “This has
been a good platform for us to
introduce our new line of branded
products.”

Michael P Schiel of Michael Schiel
GmbH, an Austrian importer of
stationery and office supplies, said
that the new show date allowed
him to combine scheduled factory
visits with the chance to look for
more manufacturers. “September
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is a much better date, because |
can combine meetings with current
suppliers and establish connections
with potential new ones. Seeing
what is out there has strengthened
my ability to negotiate good terms,”
added Schiel.

WHSmith (Asia) Limited, which is
responsible for sourcing over 50
percent of WHSmith's private label,
was able to conclude incentive
packages. “Pushing the fair forward
has enabled us to finalise our
back-to-school programme,” noted
Simon Price, the Head of Asian
Sourcing. Commenting on the
show’s ability to help strengthen
sourcing channels, Price added,
“Paperworld China offers greater
access to a wider range of small
manufacturers, which is precisely
what we're looking for.”

Buyers were also happy to observe
a stronger element of design being
applied to the products produced
by Chinese manufacturers. “The
local suppliers are definitely begin-
ning to pay closer attention to the
aesthetic value of their product. The
professionalism of the products pre-
sented has significantly improved in
terms of design, presentation and
finish,” noted Philip Michael, the
Managing Director of Office Power
Australia.

The fine array of quality products
at the fair offered first time visitor
Zhang Wenli, the Vice General
Manager of Anhuisheng Homeful
Chain Supermarket Co Ltd, plenty

N ‘ 010z ds - Bny J9und IN



SIM 2010 Will Bring the Best of Digital Printing,

Digital Signage and New Media to the Region
The event which will run from November 28 to 30, 2010, will be held at Abu
Dhabi National Exhibition Centre

SIM (Signage, Imaging & Media)
2010, which will be organised by IIR
Middle East, will run from Novem-
ber 28 to 30, 2010, at Abu Dhabi

National Exhibition Centre. The
three-day event is one of the lead-
ing exhibitions in the region that
focuses on directional sign systems,
lettering systems, billboards, street
banners, and so on. Various visitors
from all over the regional signage
and imaging industry will be able to
meet business decision makers such
as sign suppliers, digital printers,
outdoor advertising companies, ex-
hibition stand builders, large retail-
ers, advertising production houses,
and integrators and distributors of
printers and sign materials.

According to the organizers, the
unique combination of three verti-
cal sectors offers unprecedented
synergies for networking and
doing business to all the visitors
and exhibitors. SIM will also host
a number of concurrent seminars

and forums concurrent to the show
providing a focused environment
to discussing developments in the
digital printing, digital signage,
outdoor advertising and new media
sectors. A variety of companies have
already confirmed their attendance
as exhibitors at the event.

Jacky’s for instance, will be launch-
ing the latest HP Z6200 at SIM 2010.
Backed by a strong service and
support team of engineers based in
the United Arab Emirates, Pakistan
and Bangladesh, Jacky’s will be able
to support customers throughout
the Middle East, Pakistan and Ban-
gladesh with ‘Total Digital Printing
Solution” comprising of printer
hardware, colour management sup-
port, Onyx or Caldera RIP software
and HP original supplies.

Digi Matrix Technologies mean-
while has confirmed as the Gold
Sponsor of SIM 2010. The company
provides the best technologies
related to everything digital in the
printing industries. “We have com-
bined our long years of experiences,
researches, studies, developments
and successful networking with
the best manufacturers worldwide
in order to come up with ultimate
solutions for the printing industries.
At all levels, we have chosen to
concentrate on everything related
to the Digital Technologies in two
of the most important and major
segments such as digital outdoor

and advertisement machines and
equipments and digital printing
press machines and equipments,”
said the company in a statement.
Sign Works on the other hand,
a leading custom fabricator of
architectural, way-finding, retail
signage, visual displays and props,
LED digital signage, and large
format printing, will be exhibiting at
SIM 2010. In addition, Gulf Universal
Sign Equipment Trading will aim at
providing cost-effective products,
quick delivery, and professional
technical support to most of the
sign and graphic digital imaging
equipments at the event. Another
company, Pixcom Technologies will
bring dynamic digital signage solu-
tions such as interactive kiosks and
LED display solutions at the event.
HONAZ FZCO will demonstrate their
range of Xaar printheads, Copytrax
Davinci CD Printers and Wide
Format Printers at the SIM show.
Furthermore, Tween Media, a Digital
Out Of Home Media Company oper-
ating in UAE will throw the spotlight
on its network of LCD screens
positioned in lobbies of hundreds
buildings in Abu Dhabi, Dubai,
Sharjah, and Ajman reaching more
than 400,000 viewers. Organisers of
SIM 2010 have also announced that
Dr. Nicholas Hellmuth from FLAAR,
USA will deliver a keynote speech
on Eco-Friendly Inkjet Printing
concepts.



Leading Companies Confirm Participation at
Gulf Print & Pack 2011

Highlights of the event include a series of workshops, which will include
discussion panels over the four days of the show

With five months to go until Gulf
Print & Pack, taking place at Dubai
Airport Expo from 14-17 March 2011,
the regional graphics art and print-
ing industry is gearing up for one
of the most important must-attend
commercial and package printing
events in the Middle East and North
African (MENA) region.

According to organizers of the
event, many international industry
leaders, such as Kodak, Flint Group,
Nilpeter, EskoArtwork,  AUER
and Colorbit ME have confirmed
participation at the exhibition. The
organizers also claimed that there
has been a lot of interest from Saudi
Arabian and Lebanese manufac-
turers with Al Dana Binding and
Indevco having already booked
stands at the show.

At the show this year there will be

a number of working machines
on display with many exhibitors
choosing Gulf Print & Pack to launch
their new products. Delegations are
expected to attend from across the
MENA region, including countries
such as Egypt, Saudi Arabia, Leba-
non and Kenya.

There will be a series of workshops
at the event, which will include dis-
cussion panels over the four days of
the show. The first day of the event
will focus upon flexible packaging,
while the second day will touch
upon topics related to carton and
box production. The third day of the
exhibition will focus on labeling and
web printing and the fourth day will
concentrate on digital printing.
Topics of workshops include
printing and converting flexible
packaging, a panel discussion on

the situation of the Gulf printing
and packaging market, carton
printing workshop, package print
technology workshop, introduction
to digital printing, and an inkjet
workshop.

“We are looking forward to being
in Dubai with visitors and exhibi-
tors who will be able to create new
valuable partnerships, network and
generate new business,” explained
Roger Pellow, the Managing Direc-
tor of Gulf Print & Pack. “We have a
very strong educational workshop
program lined up designed to share
our knowledge with the commer-
cial and package printing industry,
which will prove extremely valuable
to all those printers, converters and
manufactures who will be attend-
ing Gulf Print & Pack in March.”

Fourth TECHNO-Print Exhibition to be Held in

Egypt

The five-day event will be held in Cairo from 15 to 19 April 2011

The Cooperative Production As-
sociation for the Printing Industry
& Equipment (TAG) has announced
that it will be organising the fourth
TECHNO-Print exhibition for the
printing industry. The 5-day event
will be held In Cairo from 15th to
19th April 2011.

In addition, the association has
confirmed that the exhibition will
occupy the entire space within the
complex at the Cairo International

Convention and Exhibition Centre in
Nasr City, which will encompass hall
numbers 1, 2,3 and 4.

The first hall will include pre-press,
press and post-press equipments
and commercial agents, while the
second hall will feature advertising
and promotional products, and
commercial agents. Suppliers in the
third hall will present raw materials,
accessories and spare parts, and the
fourth hall will contain packaging

products (flexible and inflexible),
foreign companies, printers for out-
door use and commercial agents.
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Heidelberg

New solution for labeling industry

Heidelberger has launched a new
version of XL 105 which is targeted
at label industry. Heidelberg took
the wrap off The new Speedmaster
XL 105-DD on October 20 and 21,
2010 at the Print Media Center (PMC)
Label Days in Wiesloch-Walldorf.
“DD" stands for die-cutting.

More than 150 international at-
tended the event. The Speedmaster
XL 105-DD is designed for use in
label production, preferably for
processing foil materials.

Unlike Varimatrix and Dymatrix.

That are based on the principle of
flatbed die-cutting, the Speedmas-
ter XL 105-DD uses the principle
of rotary die-cutting and has been
specifically designed to meet cus-
tomer requirements for processing
inmold labels. With a running speed
of 10000 sheets per hour XL 105-DD
is, considerabely faster than flatbed
die cutters with a production
speeds of between 4,000 and 6,000
sheets per hour.

The new press is based on XL 105
technology. It is equipped with two

Adobe Announces Acrobat X and Reader X

printing units, a Preset Plus Feeder,
and a foil package for the feeder, die
cutting unit, and delivery. The im-
pression cylinder in the die-cutting
unit is fitted with hard-wearing
cylinder jackets. The die-cutting
cylinder is fitted with a clamping
system that is identical to that of
the coating blanket cylinder. The
process of changing the die-cutting
plate is semi-automated - the
clamping process is performed
manually, while the press position-
ing and pressing roller functions are

Acrobat X promise tighter security, better collaboration, and easier PDF reading

Document  software specialist
Adobe Systems Incorporated has
announced a new software family,
Adobe Acrobat X, featuring Acrobat
X, Reader X and the Acrobat X Suite,
as well as new document exchange
services at Acrobat.com. The com-
pany said that the new solutions will
help professionals create new high
quality content, while at the same
time the collaborative features of
the Acrobat X solutions, together
with the new document exchange
services, will help improve produc-
tivity across teams.

The Acrobat X Suite includes Adobe
Photoshop CS5, Adobe Acrobat

X Pro, Adobe Presenter 7, Adobe
Captivate 5, Adobe Media Encoder
CS5 and Adobe LiveCycle Designer
ES2 software. Acrobat X Standard
is expected to retail for $299, while
Acrobat X Pro is expected to sell for
$449. The expected retail price of
Acrobat X Suite is $1199. The range
of new software applications,
which are immediately available
across the region, promise tighter
security, better collaboration, and
easier PDF reading.

The free Adobe Reader X mean-
while offers a new Protected Mode
to sandbox, or isolate, JavaScript
code, 3D rendering, and image



parsing in order to better secure
PDFs. Adobe has seen an increas-
ing number of security holes in its
PDF technology over the past few
years, creating trouble for the many
people who use the ubiquitous file
format. The company is looking
to sandboxing, a feature used by
Microsoft for Office and Google for
Chrome, to counteract those PDF
security flaws.

Reader X will also offer Sticky Notes
and Highlighter tools for people
who want to add comments to a
PDF. And users on the go will be
able to grab mobile versions of
Reader X for Android, Windows
Phone 7, and the BlackBerry Tablet
operating systems. Since the PDF
document format is now a public
standard, a number of third-party
developers have already devel-
oped their own PDF creation and
reader tools.

Both versions of the new Acrobat
X include a new interface, which

OFRU

ditches an Office-like interface for a
minimalist top-line menu with only
a few basic functions and a double
toolbar. In addition, a large “Create”
button automatically generates the
best PDF for your uses. According
to initial product reviews, Acrobat
X does a “startlingly good job” of
exporting PDFs into a Word or an
Excel document, but with an aver-
age internal OCR tool.

The new software can also send
out and collect the responses
from a fill-in form that you can
send to your contacts, collating
the responses into a spreadsheet.
Several functions are left to the
“Pro” version, including the ability
to add rich media and comments
to a PDF document, the ability to
create forms from templates, to
sign digital PDF documents, and
to permanently delete sensitive
information using redaction tools.
With Reader X, meanwhile, users
have the ability to comment where

Announces Recycling System for Printers

Germany'’s OFRU Recycling has an-
nounced the availability of recycling
systems for treatment of special
solvents coming out of the printing
industry. For over 30 years OFRU
has been well known as a leading
provider of recycling plants for
hazardous and flammable solvents.
The printing industry uses differ-
ent solvents such as ethanol, ethyl
acetate, isopropyl (alcohol), toluene
and other alcohols, which can be
recycled. The solvent recycling
plants such as ASC-100 or ASC-150
developed by OFRU are suitable
for printing or plate solvents. The
machines recover solids of up to 160
to 800 litres per shift.

According to the company, both
units are equipped with an innova-
tive safety device. With buffer tanks,
the machines are optimised to such
an extent that they can be directly
connected to a printing machine.
Once connected, the solvent recy-
cling plant supplies “in-LINE” fresh
solvent for the automatic washing
process, which cleans the printing
decks.

Daily amounts of 250-1000 litres of
solvents for modern printers are

permitted. Adobe has no also al-
lowed users of Android, Windows
Phone 7 and the BlackBerry Play-
book to read PDF files. Adobe has
also added a new “sandbox” mode
for security purposes, isolating the
content within a virtual machine
to minimize risks to the system if a
previously-unknown vulnerability
was exploited.

Adobe also announced that it plans
to unveil a couple of new cloud-
based services. Adobe SendNow
for instance lets you send, receive,
and keep track of large files. Ac-
cording to Adobe Systems, the
idea behind this service is to help
people avoid e-mail gateways that
restrict file size and FTP servers that
can be difficult to use. Adobe’s new
CreatePDF will convert a file to a
PDF from within Adobe Reader X or
any Web browser. Both services will
debut in November this year.

today no more rarity. The secu-
rity point gets a special attention.
Printing solvents in particular with
nitrocellulose inks are easily inflam-
mable at certain temperature and/
or dryness. For this reason OFRU of-
fers a special safety device for nitro-
cellulose solvents. The solvents are
distilled and supervised by means of
strong vacuum at low temperature.
A special security characteristic
is a part of the distillation boiler’s
design. The boiler’s bottom is not
round or flat, but the surface is
conical and plane. Combined with
the strong agitator, the boiler’s walls

are optimally scraped off. The heat-
ing surface is used efficiently, saves
energy and a continuous distillation
power is ensured. Should the print-
ing inks for certain reasons catch
fire a water shower provides sudden
flow of water into the boiler and
stops the exothermic reaction.

The installation of such a plant
normally takes place in its own
distillation area. For companies
who do not have an EX-Zone, OFRU
offers the Z2-Version, a completely
covered machine with an exhaust
fan, which is directly installed into
printing workshops.

FLEXOGRAPHIC PRINTING
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IS NEW MEDIA
A THREAT TO THE
NEWSPAPER INDUSTRY?

Recent development of new age and electronic media threatens
age old newspaper industry. The internet and television are
definitely catching hold of the viewers but still the newspapers
with its valid content are holding the majority
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There’s no denying that the news-
paper industry is facing challenges
in current ’‘breaking news syn-
drome’ and under pressure from
many segments, especially the
internet. Today fewer people are
spending that money on newspa-
pers. For years, the objective in the
newspaper industry has been ex-
pansion and to deliver the highest
circulation number possible. Some
newspapers sold a lot of subscrip-
tions to entice new subscribers, but
when you factor in the high cost of
discounting, that’s a lesser unit of
circulation. So some of these losses
are thinning the herd, if you will.

Declining advertisement revenue
has also severely impacted the
newspaper industry in the present
economic downturn. But it is an
opportunity for the newspapers
to transform. Digital technology is
increasingly competing with print
media by opening access to end-
less sources of news. It may now
seem that the need of the reader to
buy a newspaper for news and the
need of the advertiser to advertise
init, is slowly receding. Thus it is for
the newspapers to look at emerg-
ing options and to rework their
traditional sources of revenue.

]

If you've been following the news-
paper industry at all over the past
year or so, you probably won't be
surprised to learn that 2009 was
the worst year in decades as far
as advertising revenues are con-
cerned. But the sheer scale of the
declines over the past few years is
staggering. Last year saw a drop
of 28 percent from 2008. Over the
past four years, print advertising
revenue has plummeted by more
than 47 percent, to $24 billion from
$47 billion. Online advertising has
been growing (except for last year,
when it shrank by 11 percent), but
it still amounts to just 10 percent of
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what papers make from print.

Meanwhile, newspaper circulation
worldwide fell just slightly in 2009
despite the economic downturn,
and the impact of the global reces-
sion on newspaper advertising
revenues appears to be easing, the
World Association of Newspapers
and News Publishers (WAN-IFRA)
said inits annual world press trends
update. The report showed that,
contrary to conventional wisdom,
newspapers remain a large and
thriving  industry  world-wide,
despite the impact of the global
recession and the rise of digital me-

dia. “Frankly, | have noticed a ten-
dency amongst media journalists
and commentators to dwell on the
negative aspects of the business
when it is clear there is much to
be positive about,” said Christoph
Riess, the CEO of WAN-IFRA, who
presented the report.

According to the report, 1.7 billion
people read a daily newspaper ev-
ery day, representing 25 percent of
the world’s adult population. When
non-dailies are added, the global
reach of newspapers is 37 percent.
Daily newspaper  circulation
fell - 0.8 percent in 2009 - a small
decline, given the depth of the
recession, and in comparison with
declines in other industries - but
remained up 5.7 percent over five
years. Also, the number of news-
paper titles worldwide was 12,477
in 2009, an increase of 1.7 percent
from a year earlier. According to
Reiss, though traditional newspa-
pers in many mature markets have
been losing readership, newspaper
companies in those markets are in
the forefront of the digital revolu-
tion. “Many newspaper companies
in mature markets have embraced
digital platforms and new forms
of print publishing, growing their
product portfolios, audience reach
and revenues, even while their
tradittional print circulations have
come under pressure,” Reiss said.

The newspaper industry has two
sources of revenue - advertising
and circulation. The circulation
revenue recovers only a part of the
cost of producing a newspaper.
The onus of making a profit after all
costs, is on the advertising revenue.
If circulation falls, advertisers shy
away from using the medium. On
the other hand an increase in circu-
lation to take reflect on ad revenue
takes time. According to industry
experts, Newsprint account for
about 70 percent of the cost of
production, but any increase in
circulation does not decrease
per unit cost. Also any marginal
increase in advertisement revenue
due to increase in circulation is not
apparent in the short run.

The present economic downturn
has hit newspapers very hard.
Globally, many are facing closure.
This includes many newspapers in
the Middle East, including the re-
cent closure of Dubai’s English-lan-
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the news. And all future findings
indicate the possibility that this
will largely increase in our region
over the coming years as e-papers
have the ability to reach wide sec-
tions of readers all over the world,
round the clock and throughout
the week, which is an advantage
missed by print papers,” he said, in
a statement to the regional media.
“The launch of the new electronic
newspaper will be a qualitative
addition to the arena of digital
media and it will present the local
event to the world in a different
perspective while at the same time
present an interactive forum with
readers and those concerned on
the Internet . The electronic copy
of Emirates 24/7 will be a source of
news wherever the reader was, and
it will offer multiple interactive ser-
vices, depending on various elec-
tronic programmes and updates,
including SMS in English as well as
techniques compatible with smart
phone generations and famous so-
cial communication websites such
as Facebook, Twitter and others.”
In the past, newspapers have tried
to increase circulation in far flung
and scattered areas. By touting
circulation figures they hoped
to attract advertiser. The cost of
generating these numbers have
proved to be heavy for the news-
paper. On the other hand, over
the years, advertisement media
buyers and planners have reduced
their dependence on absolute
readership numbers. Instead they
look they look at the qualitative
aspects of the targeted readership.
No wonder the elusive advertiser
is much more inclined to use other
less expensive media for the qual-
ity and quantity reach instead of
depending on traditional media
such as print.

According to a recent survey of
353 newspaper and broadcast
executives by the Pew Research
Center’s Project for Excellence in
Journalism, 70 percent of respon-
dents reported staff cutbacks in
the past three years. In addition, 70
percent of newspaper executives
say their newsrooms are leaner
than ideal but can still do the job
well, although 15 percent of news-
paper executives think that their
newsrooms are too small to do
more than the bare minimum. Only
15 percent of respondents believe
that paid online content will be
a significant source of revenue in
three years.

But notwithstanding the severe
economic blow to the industry,
many editors view the present as
probably “the most exciting time
to be in the media”, as the world is
taking “great steps forward” thanks
to technological advances on the
internet. Almar Latour, the Editor-
in-Chief of The Wall Street Journal
Asia, recently said in an interview
to the top business school, INSEAD,
“Disruptive technologies are over-
hauling one industry after another,
media not being the last, but also
not being the leastimpacted. These
are also remarkable times because
in my view they are fantastic times.
More people have more access to
information than ever before, more
places than ever before and faster
than ever before.”

On the flip side, the steady decline
of the print journalism industry has
been caused by the collapse of the
barriers of entry and the ensuing

greater competition for advertising
revenue due to the advent of the
internet, responded Reg Chua, the
Editor-in-Chief of the South China
Morning Post (SCMP), in the same
interview to INSEAD. “Just looking
at it from a business point of view,
the costs and revenue sides don't
match up,” says Chua, a former top
editor at the Wall Street Journal
(WSJ). “That’s why the costs have
been slashed dramatically at a lot of
newspapers, and people are trying
to do all sorts of different things,
to either bring down the costs or
generate new revenues.”

If inconsequential circulation can
be reduced even by a percentage,
it would be a great savings for
the beleaguered industry. Yes, it
also means leaving vacant spots
to smaller local players. But then
perhaps it is the only way for the
market to evolve. Secondly, the
revenue earned from the cover
price after distributor commission
recovers only a small part of the
cost of production and distribu-
tion. If the cover price cannot be
tinkered with for fear of losing
circulation, then the industry must
look at the question of page level.
Should a newspaper or for that
matter a magazine must have so
many number of pages or it will not
sell ? In these tough times it would
be a folly to assume that advertis-
ing revenue, will make up for all the
shortfalls.

Hence, many leading newspapers
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in the region including Gulf News,
The National, Khaleej Times, Arab
News, The Daily Star, and many
more have adapted to this plan
wherein they run an online version
of the newspaper in addition to
their print versions. Many have
presence through the social media
channel through websites and
services such as Facebook, Twit-
ter, Linkedin, Slideshare and so
on. Even many have gone a step
further and launched smartphone
applications for mobile devices
such as BlackBerry, iPhone and so
on, which allows them to offer por-
table versions of their newspapers
to their readers.

Today web is a data retrieval tool
for the people who are looking for
specific information. They know
the basic facts of news as it hap-
pened and would be interested to
know what would happen tomor-
row. They would spend more time
on a newspaper, if the content is
more compelling. It is the transient
nature of the message on elec-
tronic media that drives audience
to look for corroboration and
authenticity in print or visual text.
Therefore, editors could craft a
new, forward looking role for print,
alongside what is happening-right-
now focus of digital news. Modern
newspapers must be compact, a
less-is-more approach would help
cut newsprint, printing, distribu-
tion and other costs that do not
add to the journalism.

So how can the newspaper indus-
try survive the internet? On the one
hand, newspapers are expected
to supply their content free on
the web. On the other hand, their
most profitable advertising - clas-
sifieds - is being lost to sites such
as Craigslist, Dubizzle, and so on.
And display advertising is close be-
hind. Meanwhile, there is the blog
terror: people are getting their
understanding of the world from
random “citizen journalists,” rather
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than professional journalists. Also,
newspapers could start charging
readers for premium content.

The Times of London said it will
soon charge users for access to its
web sites at the rate of $1.49 for a
day and $3 for a week. Meanwhile,
the Wall Street Journal is turning to
new technologies such asthe Apple
iPad, saying it's planning to charge
$17.99 a month for the newspaper
on the iPad. Closer home, not many
newspapers have started charging
for premium content through their
online avatars in the Middle East.

The reality is that most newspapers
simply don’t appreciate how dif-
ferent the online world is when
it comes to content. Too many
are still laboring under the misap-
prehension that the internet is just
like print, except without all the
tree-killing — you put your content
on there just like it was in the paper
version (except maybe you add
a link or two, or a video clip) and
readers line up to read it, and you
go home. Too few mainstream
media outlets realize that despite
their similarities, the world of digi-
tal content is completely different
from the world of print publishing,
and needs to be thought of and
treated differently.

Many industry experts believe that
the revenue to sustain print media,
will have to come from a high
degree of integration between the
static and the dynamic mediums.
For instance, a dynamic browser
tool-bar may aggregate news from
different sources, allowing not
only targeted advertising but also
for charging micro-payment from
readers. In the true sense of the
word no two media can be rivals.
New technology rarely replaces the
previous technology completely.
As both print and digital media is
completely dependent on comput-
ers for their production process

it would be easy for both to be
complementary to each other. The
wise perspective would be one of
digital and print media rather than
digital vs. print media.
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REGIONAL NEWSPAPERS sAY THAT INTERNET IS
A FORCE T0 BE DEALT WITH ME PRINTER SPEAKS
TO SEVEN NEWSPAPERS ACROSS THE
MIDDLEEAST REGION, wHo VOICE THEIR VIEWS
ABOUT WHETHER THE FUTURE OF THE NEWSPAPER
INDUSTRY INDEED IS BLEAK



Are print newspapers
going to die?

It's the question that’s been on
the minds of every newspaper
journalist in the past few years.
Many analysts say that with each
passing month, less people read
newspapers in print, and more
people read newspaper journalism
online. Many have also predicted
that the newspaper industry has
five to ten years to undergo radical
change or face the chopping block.
So are the good old days of a dog
bringing newspaper to his master
over with the advent of the digital
medium? Before we even declare
that the future of print newspapers
is bleak, we need to ask ourselves
a few questions. These include,
“What radical changes can save the
herd?”, “Shorter stories and more
graphics?”, “Having each editor and
reporters write a blog?”, “Citizen
journalism?”, and so on.

ls it Time to go Digital?
Even as the hullabaloo continues,
coining the present as the age of
digital, hardly any newspaper in
the Middle East has been able to
create a strong and robust revenue
model online. In the online model,
the subscription charges have to
be substantial to ease the already
overgrowing dependence on
advertising revenues. ME Printer re-
cently spoke to representatives of
leading newspapers in the Middle
East to find out whether the dailies
in the Middle East have taken
enough initiatives to build a strong
foothold in the digital space and
whether the newspaper industry is
really dying.

The oft-cited example is that of the
tabloid Emirates Business 24/7. In
mid-July this year, Dubai’s English-
language daily Emirates Business
24/7 announced that it planned
to shut down its print edition and
convert to an electronic-only news-
paper. While publications generally
close or reduce the days in which
their print product appears due to
financial reasons, the order to shut-
ter the print version completely
and go online-only comes from
orders issued by Sheikh Maktoum
bin Mohammed bin Rashid Al Mak-
toum, deputy ruler of Dubai and
Board Chairman of Dubai Media
Incorporated (DMI).

The only reason given by DMI's

Managing Director and Director
General, Ahmad Abdullah Al
Shaikh, was that the move was to
follow well-established Western
media outlets that have adopted
this model. “This policy comes
after the emergence of the internet
to the lead of channels used by
people to reach the news. And all
future findings indicate the pos-
sibility that this will largely increase
in our region over the coming years
as e-papers have the ability to
reach wide sections of readers all
over the world, round the clock and
throughout the week, which is an
advantage missed by print papers,”
Al Shaikh said in an interview pub-
lished in major newspapers.
According to Al Shaikh, the launch
of the new electronic newspaper
was perceived to be a qualitative
addition to the arena of digital
media and it was expected to pres-
ent the local event to the world in
a different perspective while at the
same time present an interactive
forum with readers and those con-
cerned on the Internet. “The elec-
tronic copy of Emirates 24/7 will
be a source of news wherever the
reader was, and it will offer multiple
interactive services, depending on
various electronic programmes
and updates, including SMS in Eng-
lish as well as techniques compat-
ible with smart phone generations
and famous social communication
websites such as Facebook, Twitter
and others,” Al Shaikh said back in
July 2010.

Regional Viewpoint
Following the transition of Emirates
24/7 into an online-only publica-
tion, ME Printer got in touch with
major newspapers in the Middle
East to get their views on whether
the newspaper industry is dying
and whether newspapers should
consider embracing the internet.
“Contrary to what many people
perceive, Emirates Business 24/7
did not close. It stopped its print
edition and went totally online.
| can only imagine that this is a
challenge for the newspaper since
most people in this market still look
for their newspaper in print. But it is
not impossible to do, and certainly
an interesting move which the
industry is watching,” explained
Francis Matthew, the Editor at
Large, at Gulf News.

According to Matthew, Emirates
24/7's move has shown a continu-

Francis Matthew

ing shift as the newspaper industry
in the UAE moved further into more
specialised publishing. He added
that the old formula which worked
so well for two decades had to
change. “Being all things to all
people; offering news, information
and entertainment from the entire
spectrum of the market t the entire
spectrum of the readership could
not continue. Instead we started to
see different types of newspaper to
emerge: targeting different reader-
ships with their varied offerings,”
Matthew added. “The recession
and credit crunch has forced a
rethink on every business in the
UAE. The newspaper business is the
same, and we have all had to look at
our costs, and find ways to generate

Dr. Mohamed Ahdy Fadly

more revenue. Once the country
emerges from the recession, there
will be plenty of opportunities for
growth.”

Meanwhile, Dr. Mohamed Ahdy
Fadly, the Chairman of Akhbar Al
Youm Publishing Group is of a dif-
ferent opinion. He said that some
of the newspapers who succumbed
to the challenge of the economic
crisis were in fact suffering long
before. According to him, Emir-
ates 24/7 might have been going
through some crises that led them
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to take the decision of closing the
print edition and keep pace with
modern times. “Or they might be
trying to follow the example of
some international institutions
such as the famous “Christian Sci-
ence Monitor”, which also decided
to stop its print edition and rely
entirely on their internet edition,”
Dr. Fadly commented.

Dr. Fadly said that as the effects of
the economic crisis start to decline,
the outlook is becoming brighter
and the possibilities of newspaper
closures are decreasing. He further
goes on to say that the print news-
paper still has its fans who would

Mahdi Al Masri

not accept an alternative. “If every
new concept overtook the older
one, then the radio would have
been long gone. And if we must
predict the death of newspapers,
then it won't happen before 2040
at the earliest,” he added.

Mahdi Al-Masri, the Vice President
of Al Ayyam Newspaper, CEO of
the Palestinian Federation of Paper
Industries, and CEO of Palestinian
Federation of Industries, on the
other hand said that though the
transition of Emirates 24/7 might
be a one-off case, he does not
foresee other closures in the near
future for regional newspapers.
“This is because there still is a need
for newspapers in this region. Also,
the fact that a newspaper stays or
survives is not related to hidden or
potential reasons,” explained Al-
Masri. “What makes a newspaper
continue goes back to the condi-
tions of the advertising market, and
to the governmental support that
some newspapers receive.”
According to Hafidh Al Barghouthy,
the General Manager of Al Hayat Al
Jadeeda, the closure of a newspa-
per is the result of the congestion
of the newspaper market and the
reluctance to read. “Itis also a result

Hafidh Al Barghouthy

of the competition between news
sites and e-newspapers versus
printed newspapers in the deliver-
ing of faster news round the clock.
Of course there are negative effects
on newspapers by the closure of
other newspapers, which reflects
an existing crisis in the newspaper
industry in terms of meeting the
costs of printing, distribution and
personnel. The press industry has
become costlier with the declin-
ing size of the advertising market,
which is going to other media such
as television and e-newspapers,”
added Al Barghouthy.

Expanding Horizons

Even as the regional economy
struggles back to normalcy, many
regional publishers have indicated
that they have plans to improve
their processes and upgrade their
presses with better equipment, in
order to face the digital challenge
head-on. “Certainly, there is an
urgent need for the Middle Eastern
press to develop its performance
and means of attracting new
advertising customers and new
readers,” said Ali Naji Al Raawi,
the Editor-in-Chief and CEO of Al

Ali Naji Al Raawi

Thawra Establishment for Printing
and Publishing. “In this regard,

we have ensured at Al Thawra
Establishment to expand early on
by publishing daily supplements, in
attempt to attract more segments
of readerships and raise distribu-
tion figures, which currently does
not carry profit given the increas-
ing prices of paper.”

Al Raawi further added that the
equipment and systems his com-
pany uses to print the editions at Al
Thawra Establishment for Printing
and Publishing consist of modern
components. This includes new
GOSS machines and Macintosh
computers as well as CTP devices
for the preparation of sheet-fed
printing plates. “Soon we will also
introduce a new machine that spe-

Ghada Al-Amily

cialises in the printing of Tabloid
newspapers. | personally believe
that the press will remain present
and cannot be replaced with the in-
ternet. However, it is more realistic
to work on adopting new concepts
that will promote the newspaper
industry and distance it from the
direct effects of the Internet. We are
also working on this side by devel-
oping many ideas that we hope will
succeed,” added Al Raawi.

Ghada Al-Amily, the General Direc-
tor of Al Mada for Media, Culture
and Arts, explained that competi-
tion still exists between print and
electronic newspapers and has
become more intense. “Electronic
newspapers cannot impose their
presence without finding ways
for innovation in order to meet
the consumers’ (readers) develop-
ments on an intellectual, scien-
tific and technological level. When
dealing with modern technology
in the Middle East, we find that it
is behind compared to the rest of
the world, and the Arab reader still
prefers the print edition and feels
more familiar with it than its elec-
tronic counterpart,” said Al-Amily.



According to Al-Amily, Al Mada
newspaper gets printed within its
own presses and is trying to catch
up by purchasing new equipment
and programs. However, said Al-
Amily, the problem of employing
professionals  with  experience
in the printing field and modern
technologies still remains an ob-
stacle to new projects of any kind.
“Moreover, the security situation
in Iraq generally and in the capital
Baghdad specifically has imposed
a number of impediments that
cannot be surpassed,” explained
Al-Amily. “But overall, print tech-
nology in Iraq is behind and our
newspapers are still using old and
outdated printing presses import-
ed from neighbouring countries
or from Europe. | think the reason
of not acquiring the latest (printers)
goes back to a project’s feasibility
in terms of print quantities, which
doesn't cover the procurement
costs on the short-term, and the
lack of adequate support by the
country.”

Meanwhile, Ziad Tueni, the CEO
of Cooperative Printing Company
S.A.L believes that the internet is
not a rival to the printed edition,
but a complementary to it. Hence,
his company is preparing a strat-
egy to combine the advantages of
both platforms. “At An-Nahar, we
have already seen the potential
of young readers and the need to
address them personally. That's
why we have started a dedicated
supplement for them, which is ed-

Ziad Tuéni

ited and run by young contributors
and addressed to young readers,”
added Tueni. “We are continuing
our cautious step by step renova-
tion of all our machineries.”

Many regional newspapers have
already realised that the internet
is a force to be dealt with. Faced
with “if you can’t beat them, join
them,” most have decided to
jump on to the NetWagon. Real-
ising that digital products could
soon cannibalise newspapers,
the newspapers themselves are
increasing online investments
and developing online relation-
ships. Web products are being
created to complement print
products. Having said that how-
ever, it is a mistake to think that
paper media of all kinds, includ-
ing newspapers, are going to
disappear. They have a simplicity
and robustness that digital me-
dia cannot hope to equal. There’s
a reason why the print industry
has reigned supreme for more
than 500 years.




KOREA'S PAJU

BOOK CITY: THE
_ AMALGAMATION OF
s_- LISHING AND

The Book City, which is Iocated in the Paju area of Korea, is
viewed as the “land of promise”. ME Printer was there, along
with other international delegations, to get a first-hand look
atthearea, whichwasintended asaplace devotedtoplanning,
producing and distributing books by well-intentioned
publishers...




Invited by the organizer of Korean
International Printing Exhibition
Kipes 2010 (covered in detail in our
previous issue) ME Printer’s Editor
in Chief, Eskandar Jahanbani, and
other international delegations
at the show got an opportunity
to visit Paju Book city located 30
kilometers from city of Seoul. The
group was part of the delegation
visiting KIPES 2010, the 17th edition
of the world renowned exhibition,
which was held in Goyang at the
Korea International Exhibition Cen-
ter from 8 to 11 September 2010.
The event delivered qualified
buyers of prepress equipment,
digital image capture equipment,
digital and traditional presses, wide
format inkjet printers, bindery and
finishing equipment, converting
equipment and supplies, media
and substrates, chemicals and sup-
plies, services to the trade. Products
showcased at the event included
Prepress Systems, Computerized
Publishing Systems, Offset Printing
Presses, Digital Printing Presses,
Screen Printing Presses, Specialty
Purpose Printing Presses, Packing
Machines, Printing Materials and
Paper, Bookbinding Machines,
Factory Management Systems,
Publications, Services and Others.
Paju book City is the only industrial
city in Korea that a non- govern-
mental consortium established in
an attempt to develop the publica-
tion and culture industry. It scales
about 1568000 square meters.
The city is the result of a common
understanding between publishers
and architects dedicated to con-
ceiving more human life. Paju Book
City was constructed with a funda-
mentally different philosophy from
other new towns.

The participating publishers and
architects envisioned Paju Bookc-
ity as an ambitious cultural project

that would result in a new cultural
community for a new century. The
project was first proposed in
1988 and the first phase was
completed in 2007, ten years after
the construction begun. There are
some similarities between IMPZ
and Book City however there are
different philosophies behind the
construction of each one.

MY TAKE AWAY

The tour schedule included
visiting Asia Publication Culture &
Information Center, Po Chin Chai
Printing Company, Doo Sung Paper
Company and Hwalpan Gong Bang
letterpress printing shop. Our first
stop was the Asian Publication Cul-
ture and Information Center where
we found the opportunity to learn
about this mammoth project and
its evolution. The project so far cost
US$1 billion.

Considering that the value of
whole Korean publishing industry
is around US$3 billion you'll be able
to appreciate the huge importance
of this project for Korean publish-
ing industry. The whole project is
based on a vision of seven publish-
ers who wanted to create an entire
city in which publishing industry
could thrive. Each building in this
city is designed by a famous archi-
tect. The environmental aspects
have been taken into consideration
with great care. This city is totally
self contained, with shops, malls,
cinemas, even a hotel.

The architects were more con-
cerned about creating empty
spaces than buildings. That is why
moving around the city is smooth
and a pleasure experience. Follow-
ing the cultural center we Hwalpan
Gong Bang letterpress printing
shop. Itis the only letterpress print-
ing house in Korea that inherits
tradition of modern printing. The
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shop has embarked on a project
since 2008 to print poems by five
famous poets using movable type
and a special paper that lasts for
1000 years without changing color.
The paper is called hanji. It is a
traditional handmade paper from
Korea. Haniji is made from the in-
ner bark of Paper Mulberry, a tree
native to Korea that grows well on
its rocky mountainsides, known
in Korean as dak. The formation
aid crucial to making hanji is the
mucilage that oozes from the roots
of Hibiscus manihot. This substance
helps suspend the individual
fibers in water. The shop was filled
with Korean movable types and
old presses. Our next visit was
DOOSUNG paper gallery.

This company is a leading producer
of speciality and art papers for
designers. Korean designers use
Doosung products to express their
design concepts. Doosung Paper
directly reaches more than 3,500
companies in printing & advertis-
ing industry and more than 2,500
shops in stationery field. Our last
stop was PO Chin Chai Printing
Company. This print house is the
oldest and largest printers in Korea.
The company is practically a Ko-
mori house. An Arsenal of Komori
sheetfed presses are up and run-
ning in the company’s premises in
Paju book city.

There is also a Heidelberg Sunday
commercial web press and a
strange looking old web press from
Toshiba. | had no Idea Toshiba used
to manufacture web presses. The
company is a major producer of
text books for schools throughout
Korea.

A PUBLISHING
EEEAM COMES TO

The Paju Bookcity has been planned
and developed by cooperative
association for Paju Publishing and
cultural and Information Industrial
Complex. The seed of the dream
of Bookcity first was planted by the
end of 1980s by a group of Korean
top publishers, who realized the
publishing industry in Korea is ex-
periencing an intense and rapid de-
velopment, attuned to the Korea’s
economic growth. However the
internal structure of the publishing
industry has not been improving
with the same pace.

The Korean publishing industry
was struggling with inefficient
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distribution systems, out dated
production technology, low pro-
ductivity and high cost. To solve
these problems seven dynamic
publishers embarked on a quest
to modernize and reform coun-
try’s ailing publishing industry.
Following intense negotiations
with government and Korea Land
Corporation the publishers initially
secured 200000 square meter of
land in city of llsan (an hour drive
from Seoul) for the Bookcity proj-
ect.

The site has been relocated since
then and now the whole project
which is called Publishing, Cultural
and Information Industrial Com-
plex sits on more than 1.5 million
square meters and there are plans
under way to build the second
phase. Film, broadcasting and

performance related industries
are now also part of the complex.
When the allocation of the land was
announced the whole vision of the
book city seemed more a reality
than a dream and to push the proj-
ect forward the llsan Cooperative
was established. 230 publishers,
25 printers and 15 wholesale book
sellers, 11 book binding companies
and 10 other companies that were
active in graphic arts industry
joined the llsan Cooperative. These
companies together provided an
initial fund of 3.6 billion Won to kick
start the project.

AESTHETICS OF
“EMPTINESS”

On April 20, 1999, the cooperative
commissioned 5 renowned Korean
and foreign architects including
Florian Beigel, professor at the
University of London to come
up with the architectural design
manual. Once the master plan was
conceived, a heated discussion took
place between architects and mem-
bers of cooperative. The whole idea
was how could engineers possibly
break free from a typical industrial
complex mold and adopt a “self con-
tained city” structure. At the end
the architects decided that it is more
important to create functional and
beautiful empty spaces within build-
ings rather than buildings alone.
Beigel who wrote the Paju Bookc-
ity Architectural Design Guide lines,
used the term “ specific indetermi-
nacy “ to express the idea of con-
structing “ a city thataccommodates

as much as possible the unpredict-
able things that take place as a
consequence of unpredictable life.”
In 2002 the first occupants of the
Bookcity including Po Chin Chai
printing company started to move
in. By 2007 the construction of
the first phase of the complex has
been completed. The construction
of second phase covering 685623
square meters of land has started on
March 2008.

Based on the plan 101 graphic
arts and media related companies
will relocate to the complex upon
completion of the second phase.
The second phase of the project
concentrates on film industry cin-
ema rather than publishing. This will
broaden the scope of the complex
as a Korean media hub.

A UNI%UE
PROJECT OR NOT!
The Paju Bookcity Was created to
become the center of Korean pub-
lishing culture. The city is equipped
with all the facilities and resources
to boost the publishing industry at
national and international levels.
There have been many efforts
to uplift the character of the city
through diverse activities including
exhibitions, festivals, and cultural
events and so on. Paju Bookcity
in many ways is unique; the only
similar project that | know of is
IMPZ. Considering that it took 20
years for founders of Paju Bookc-
ity to complete the first phase, the
IMPZ can be proud of what they
have already achieved.
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Large Format Printer Operator:

Allan G. Ramos, Filipino, looking
for a job as a Large Format Printer
Operator. Knowledgeable for
indoor and outdoor machines,
preparing file and knowledge how
to use software’s such as Adobe
Photoshop, Corel Draw, lllustrator...

contact no: 050-7358466 or email
at aljanmari@gmail.com

Prepress Manager in a Printing
Press or Any suitable position in
Printing Company or in Advertising
Company:

Diploma Holder in Printing Tech.,
From India, 19 years (6 Years in
India + 13 years in Gulf) experi-
ence of comprehensive work in
Printing & Graphic Arts. Presently
working as a Prepress Supervisor
in a Gulf Country and looking for
Prepress Manager in a Printing
Press or Studio / Traffic Manager
in an Advertising or Publishing
Company.

Extensive Exposure in Prepress
Techniques as Operating,
Managing and Graphic Application
Softwares under (Win/Mac) SYSs,
CTF + CTP operating is looking for
a suitable placement in a Printing
Press or Advertising or Publishing
Company. Ability to troubleshoot
Prepress work problems, having
good knowledge in Prepress,
Offset Printing (Commercial /
Security), Managing, Executing
Quality Standards, Planning,
Scheduling and Color Quality.

Contact Email: ksivsree@yahoo.
com

Production Manager:

BE Printing Technologist, Age 34,
Indian Male, presently working as
production Manager in a leading
Printing Press in Dubai with 10
years of experience in India and
Dubai. Seeks for suitable job in
Advertising/ Printing Industry

in the capacity of Production
Manager/Coordinator/Controller,
please call 050 9768752 or

Email: dhinu_chandran@rediffmail.
com.

Production / Prepress Manager :
35 yrs, BE-Printing Indian Male

working as Prepress Manager in
GCC. 12 yrs of

hands-on working experience in
Prepress, Newspaper, Commercial
Web fed and Sheetfed,

Security and Digital Printing is

in search for good opportunity.
Contact Email:

kausik1974@rediffmail.com.

Technical Operator:

Sameh Sobhy, with more than

6 years experience in the filed

of rebuilding of second hand
machinery for rotogravure cylinder
making and other service (chemi-
cal analyses for plating tanks
looking for a good opportunity.
Contact - Email: samehkhala@
yahoo.com / Tel: 00202 22411238.

Printing Production Executive:

Indian Male, with D/L, seeks job in
printing sales & marketing. Contact
Phone:

050- 7184402 / E-Mail: haridas.
kunnath@gmail.com.

Sales Manager:

MBA, with 20 years exp. (2 yrs.

in UAE), in steel, bldg. materials,
electrical materials, machineries,
packaging, printing & FMCG. UAE
D/L and NOC available, seeks
change. 050-2467169

Graphic Designer:

Tunisian women, with 14 years
experience in Flexible Packaging
Company. Working in

Pre-print department, specialist
in Photo-engraving steps before
engraving cylinders with well

qualified and wide knowledge
in the Helio-Printing domain.
Expertise in Adobe Photoshop,

Illustrator and Art-Pro. Practice
good Arabic, French and English
seeks for a good opportunity.

For detailed CV Please contact:
+216 22 616 180 / E-mail: chema.
baklouti@yahoo.fr

Graphic Designer:

Pakistani, 2 years experience

in UAE, proficient in Adobe
PhotoShop, Corel Draw x3, Adobe
lllustrator and outdoor Digital
printing plotter operator. Worked
as sticker cutting plotter and with
UAE driving license, seeks job. Call
055-4833840.

Graphic Designer:

Having 7 years experience in

Saudi Arabia. Can work in multi-
program’s, as 3DS Max, Adobe
lllustrator and Photoshop, Indesign
etc. and good command on 3 lan-
guages English, Arabic and Urdu,
also work on all types machine of
outdoor indoor and direct printing
machines.Call 00923073712298.

Offset Printing Operator:

Having 10 years experience in UAE
as a operator of Heidelberg CD
102, CD 105, Speed Master
and KBA offset printing machines.
Seeking a suitable position, please
contact, email: mohankumar034@
gmail.com.

Sales & Marketing:

Have more then 5 years experience,
looking for indoor and outdoor
sales and marketing. | am on visit
visa .l am ready to join u as soon as
possible. Call: 055-9960022.

Video Editor/ Graphic designer:

Having 3 years experience in UAE,
my highlight is DVD Authoring FCP,

Motion Graphics, DVD Studio Pro,
CS4 Photoshop, Illustrator. looking
for

suitable positions.Currently
working in Jebel Ali Free Zone. Call
0501726257.

Arabic Editing :

A Syrian Female Media Graduate

is looking for a job opportunity in
Dubai or Sharjah.Having Driving
License. Arabic Editing & Com-
munication Skills. On Husband Visa
Pls. Call 0553038036.

Media Executive / Distribution
Auditor / Distribution & Circulation
Manager / Business Development

Manager:

Having 6+ years of overall
experience in media & publication
industry, banking & trading
environment in UAE & have the
reputation of working for well
known media Fatafeat in Dubai.l
hold a Bachelor of Business Admin-
istration (BBA) from internationally
acclaimed Preston University in
Ajman & currently pursuing Master
of Business Administration (MBA).

I am holding a valid UAE driving
License for Light Vehicles.l have
excellent business development,



customer service, relationship
management, sales of financial &
media products, public relation &
people management skills. am on
employment visa.

Call : +971-50-3478704 / Email:
the_arif@hotmail.com.

Printing press Manager / printing
press Production Manager /
Advertising Agency Production

Manager / Admin Manager:

Looking for a suitable work match-
ing my qualifications: Worked as
printing press Manager / printing
press Production Manager / Adver-
tising Agency Production Manager
/ Admin Manager, plus ability in
lead a sales team in achieving
targets and creating a friendly
work environment. Contact +974

55563984 or sbassily@hotmail.com.

Creative Designer and Visual-
izer:

A Graphic Designer from Pakistan,
having more than five years
experience in layout designing,
brochure, flyers, office stationary,
business card, billboards, back-
drops, logo design,

mazagine design and quite
knowledge in offsite and digital
panaflex printing seeks for a job.

Contact: 00923002627189.

Writer:

Experienced writer, possessing
5+ years of UAE Experience, with
exposure to writing

content for corporates, brochures,

0 tymi

el

- UV Spot / Full Coater
- UV Roller Coater

- Auto Varnishing Machine
- OPP Film Laminating

websites, blogs, critiques, reviews
and much more. Seeks
full-time/part-time positions. CALL
050-3822421

Printing Press Manager.

Over 15 years of Middle East
experienced Indian Professional,
Looking for challenging

opportunities to manage a Printing

Press or as a working partner.
Success guaranteed. Email:

printleader@yahoo.com.
Clerical Computer Operator —

Printing:

Undergraduate, with Gulf
experience in office management,
printing designs proficient

in CorelDraw, Photoshop, MS
Office, Free hand, Urdu & English
Tying, Computer Software

troubleshooting & Hardware instal-
lation, Newtorking knowledge,
Telephone operator, Data

Entry Operator Screen Printing,
seeks job. Contact: +923365294557.

Printing Technician:

Diploma in printing technology
with specialization in print finish-
ing and pacakaging .

Working as a printing
technicianin(supervisor) in ‘The
paper products Itd’ India,Seeks
Job.

Contact: +919666642483 / Email :
vangarusan@yahoo.co.in.

TYMI MACHINERY

UV SPOT/FULL COATING

- Flute Laminating Machine
- Auto Flexo Printer Slotter

TYMI MACHINERY INDUSTRIAL CO., LTD.
9/F., NO.16, LANE 609, SEC.5, CHUNG HSIN RD.
SAN CHUNG CITY, TAIPEI HSIEN, TAIWAN.

TEL:886-2-2995-3832 FAX:886-2-2995-8082

http://www.tymimachinery.com

E-mail:tymi@ms14.hinet.net

Graphic Designer:

Having More than 8 years
experience of Adv. Agency, Offset
Printing Press & Packaging

industry. Contact: 0557030719.

Digital Printing Operator:
Wanted urgently experienced
Digital Printing Operator for 5
meter Vutek machine. Please send
CV to shilpa.extrocio@gmail.com
or call 055-2489525.

Graphic Designer: Graphic
Designer with accounts knowl-
edge, for a printing press. Email:
home2252@gmail.com.

Driver, for heavy duty bus: Driver,
for heavy duty bus & 32 seater
minibus, required for a reputed
printing house in Dubai. Contact
055-2210958.

Cost accountant: Candidates
applying for this position must
possess excellent communication,
presentation skills along with
being proactive and responsible
in their approach. Age between
25-35 years. Appropriate aca-
demic qualifications a must. Email
resumes along with cover letter

& expected salary to hr@800dpp.
com.

Assistant for accounts depart-
ment. Candidates applying for this
positions must possess excellent
communication, presentation skills
along with being proactive and
responsible in their approach. Age
between 25-35 years. Appropri-
ate academic qualifications a
must. Email resumes along with
cover letter & expected salary to
hr@800dpp.com.

Key account manager (sales).
Candidates applying for this
positions must possess excellent
communication, presentation skills
along with being proactive and
responsible in their approach. Age
between 25-35 years. Appropriate
academic qualifications a must. Email
resumes along with cover letter &
expected salary to hr@800dpp.com.




Remarketed equipment

Remarketed equipment
available for sale

Heidelberg SM52-2, 2 Colours
36x52 machine, 1999 Model.

Heidelberg GTO 52-2, 2 Colours
36x52 machine, 1992 Model.

Heidelberg Printmaster PM74-4, 4 Colors
52x74 machine, 2007 Model.

Heidelberg Suprasetter 105 CtP,
Imaging machine, 2006 Model.

Heidelberg Dymatrix 105CS, Cutting
Creasing & Embossing machine,
2003 Model.

Man Roland R304, 4 Colours
52x74 machine, 1999 Model.

IST UV System, 50x70, 2002 Model.

Heidelberg Gulf Est.

Amjad Tahtamouni

Branch Manager & Remarketed Product Manager
P.0.Box 41902 Abu Dhabi - UAE

Tel +971 2 4459780

Mob +971 50 5535 750
amjad.tahtamouni@heidelberg.ae
www.heidelberg.com

-H=ID=LB=RC-

Sales coordinator (female).
Candidates applying for this
positions must possess excellent
communication, presentation skills
along with being proactive and
responsible in their approach. Age
between 25-35 years. Appropri-
ate academic qualifications a
must. Email resumes along with
cover letter & expected salary to
hr@800dpp.com

Production Manager: Production
Manager required for a Leading
Printing Company. The Minimum
Requirements: The applicants
should have a suitable academic
qualification for required job.
Fluency in written and spoken
English. At least 5 years experience
in the same field. CV should be
sent to abomansourqatar@gmail.
com.

General Manager: General
Manager required for a Leading
Printing Company. The Minimum
Requirements: The applicants
should have a suitable academic
qualification for required job.
Fluency in written and spoken
English. At least 5 years experience
in the same field. CV should be
sent to abomansourqatar@gmail.
com.

Quality Manager : Quality
Manager required for a Leading
Printing Company. The Minimum
Requirements: The applicants
should have a suitable academic
qualification for required job.
Fluency in written and spoken
English. At least 5 years experience
in the same field. CV should be
sent to abomansourgatar@gmail.
com.

Maintenance Manager:
Maintenance Manager required
for a Leading Printing Company.
The Minimum Requirements:

The applicants should have a
suitable academic qualification for
required job. Fluency in written
and spoken English. At least 5
years experience in the same field.
CV should be sent to aboman-
sourqatar@gmail.com.

Sales Manager: Minimum 10

Years of Experience in Sales
manager specialized in Economic
Magazine .Well known of the Gulf
Markets and good communica-
tions with the media houses and
top business companies.Able to
Achieve the Monthly Sales Target.
Immediately hiring for the person
selected . Contact: 00971-50-
5505828.

Motorcycle Messenger : Motor-
cycle Messenger required for a
reputed printing house in Dubai.
Contact 055-2210958.

Printing Production Personnel:
Printing Production Personnel
with relevant experience & good
communication skills, required.
job.dubail@gmail.com .

Graphic Designer : Creative
Graphic Designer required for a
large format printing.

Email CV to jobs@viibrations.net .

Marketing Executive:Urgently
required for a prestigious printing
company in IMPZ: Marketing
Executive, male / female, with
minimum 2 years UAE experience
in the same field, knowledge of MS
Office operations, excellent spo-
ken & written English communica-
tion skills, a pleasing personality
and can work well under pressure.
Should be able to meet agreed
monthly targets. Attractive salary
package offered. Email CV with a
recent photograph, to: jeebran@
jmbrgroup.com.

Sales Executives: Sales Executives
with experience in the printing
field a must, required for a print-
ing press. Call 055-7851181.

Sales Executive: Printing
Technology, Diploma Holders

or Graduates, with 5 years post
qualification exp. in screen
printing industry. Should be
familiar with screen printing
process & applications & a valid
UAE D/L. Please send detailed CV
with a recent photograph to Email:
guduhr@gmail.com.

Graphic Designer: With relevant
experience & good communica-
tion skills, reqd. for a printing Co.
job.dubail@gmail.com .



We are looking for following
machines:
1) Heidelberg SM 102 8 P - Aged
2004
2) Heidelberg SM 52 4 (Only

Straight Machines, Must have Ink
Temp Control)-Aged 1998+

3) Heidelberg SM 102 ZP
(With CP-Tronic and CPC)- Aged
1989/93

4) Heidelberg SM 102 2P
(Autoplate & CPC) - Aged 1995+
5) Heidelberg CD 102 4,5, 6

(Autoplate) With or Without Coater
- Aged 1993+

6) Roland 704 / 705 / 706
With or Without Coater - Aged
Any

7) Heidelberg CD 74 4 & 5
Colour (With or Without Coater) -
Aged 2000+

8) Komori Lithrone L440
and L540 - Aged 1995+

9) Komori Lithrone L428
and L528 - Aged 1998+

10) Komori Lithrone
L426, L526 & L626 - Aged 1996+

11)Muller Martini Prima, Bravo,
Presto, 335, 1509 & 221 Saddle
Stitchers

12)Stahl KC 66/78 & TD/KD 66/78
Folders

13) Wohlenberg 44FM50 3 Knife
Trimmer - Aged 1984

14)Aster 150, 160, 180 & 2000 Book
Sewers

15)Muller Martini Inventa Book
Sewer

16)Kolbus Case Binding Equip-
ment

17) Muller Martini Normbinder
(Preferably 18+ Stations) — Aged
1995+

18)Muller Martini Panda Binder
19)Polar 115, 92, 78 & 76 Guil-
lotines

Contact: Tel: +44 (0)1924
890157 / Email: sales@roberts-
graphics.co.uk

X We are looking for following
machines:

X Heidelberg Speedmaster SM
74-2, Year: 1999+

X Heidelberg Speedmaster SM
102-4-P, Year: 1999+

Subscription Form

Subscription Form

Please start my one year subscription to ME Printer.
Mailing address (Please fill using CAPITAL Letters):

First name:

Last name:

Contact: Tel: +90 (0) 212. 544 52 74
/ Email: semra@intermakmakina.
com

X We are looking for following
machines:

CD 102 4 aged 2000
KBA 162 4 aged 2001
KBA 162 5

Roland 802+L
Roland 802 7B
PLANETA P28

XRRXRXRX

Contact: Tel: +390172410301
Email: sales@vbr.it

We are urgently looking for the
following Machines.

Heidelberg Speedmaster SM
102-5P, year 1996 - 2002
Heidelberg GTOV 52 / GTOF 52
without Perfecting, with Alcolor
Contact: Tel: +90 212 544 52 74
Fax: +90 212 544 58 13, email:
semra@intermakmakina.com

~

ME Printer

Job title:

Payment terms
UAE:

|:| Bank Transfer

|:| Cheque payable to ME Printer FZ LLC

Other Countries: D Bank Transfer D Draft payable to ME Printer FZ LLC

ME Printer FZ LLC- A/C# 0079-183781-001 - Emirates International Bank - Jumeira Branch — Dubai UAE - SWIFT # EBILAEADJUM
Rates for annual subscription: UAE 180 AED, Saudi Arabia 180 SAR, Kuwait 14.5 KWD, Qatar 180 QAR, Egypt 225 EGP, Lebanon 54,000 LBP,
Jordan 18 JOD, Bahrain 18 BHD, Oman 18 OMR, Syria 1,350 SYP, Yemen 1,800 YER, Other countries USD 50

Please confirm payment through fax, post or e-mail. Kindly allow 4-6 weeks for delivery of your first issue.

P.0O.Box 502183-Dubai-UAE, Tel: +971 4 3911210, Fax: +971 4 3909561, Emai:subscribe@meprinter.com, www.meprinter.com
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